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Abstract  

  This study aims to shed light on the brand that seeks economic institutions 

strive to build a distinctive brand competition between the tags to enable them to 
distinguish their products from other products, which in turn facilitates the 

acquisition of consumer products that meet the tastes without exposure to the 
trouble of painstaking research and long term. 

  As we were also in our present to consumer loyalty, which is today among the 

most important points that institution must be taken into account and for this, he 
ranks high on the ladder of priorities, and through closer to the consumer and 

work to identify all problems and needs and requirements, and give it enough 
and the great importance to him, and this in order to achieve satisfaction and 
access to earn his loyalty, and perhaps the most important strategies used by 

organizations today is to create a brand that will attract the consumer has and for 
this we listed the subject of "brand and its role in achieving and consumer 

loyalty. " 

Key words:  Trade marks, consumer satisfaction, consumer loyalty. 
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Portable Samsung c140. 
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Portable Nokia 1600. 
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Portable Samsung c260. 
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Portable Nokia 2626. 
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