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Internal marketing is considered one of the most important dimensions of 

marketing services, which includes a set of methods and procedures carried out 

by the organization in order to bring the best talent from staff and attention to 

their needs and desires in order to achieve satisfaction and thus achieve 

customer loyalty. 

This letter addresses in two chapters problematic "internal marketing role in 

achieving customer loyalty through job satisfaction" and may have to choose the 

Mobilis  of ouargla Foundation to try to identify the level of implementation of 

internal marketing techniques, job satisfaction and its impact on customer 

loyalty. 

And in order to address the various aspects of the subject, have been using 

several tools, including desktop scanning in the theoretical side, and focus on the 

process of survey of a sample of employees and customers in the practical part. 

And has allowed us to extract the results were important against which provide a 

set of recommendations and suggestions of the institution studied in order to 

achieve job satisfaction and earn customer loyalty and thus achieve their goals. 
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1 Catrina, C, Employee satisfaction & custumer satisfaction : is there a relationship ? , Guidestar research 

white paper , February 2005 , P2.  2 Ibid,p5 
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