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Abstract: 

This study, entitled "The Role of Human Resource Performance in Customer Loyalty", 

aimed to identify the role of human resource performance in customer loyalty at Mobilis 

Ouargla Foundation, which was conducted during the 2021/2022 school season, on a research 

community consisting of 100 employees. The field research is consistent with the nature of the 

subject, as we relied on an intentional sample, and the data collection tool was the observation 

and the form as a basic tool. 

1- The importance of trust and the interactive relationship between the human resource 

of the institution and the customer contributes to the customer's loyalty to the institution. 

2- Matching the values of the human resource with the values of the customer that would 

contribute to his loyalty to the institution. 

3- The importance of continuous communication and communication between the 

human resource of the institution and the customer that would contribute to the customer's 

feeling of his importance to the institution and thus not thinking about changing it. 

4- The importance of having satisfaction and creating the right atmosphere for the 

customer contributes to achieving customer loyalty to the institution 

5 - Non-discrimination between customers with regard to the services provided, which 

would reflect on the customer's loyalty to the institution. 


