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L'étude vise à connaître l'étendue de la contribution du marketing interne à l'amélioration de la performance 

des travailleurs de l'hôtel Lental Palace, Ouargla.Facteur de la perte de Lenthal Plus, où ils ont été traités par 

le programme statistique SPSS, en utilisant de nombreuses méthodes statistiques, y compris les moyennes 

arithmétiques, le coefficient de corrélation et la régression linéaire simple juste, et l'étude a abouti à un 

ensemble de résultats L'établissement à l'étude a un grand intérêt pour le marketing interne à l'établissement 

hôtelier  ; Il y a un grand intérêt pour la performance des employés de l'établissement hôtelier  ; Une relation 

directe forte entre le marketing interne et l'amélioration de la performance des employés de l'établissement 

hôtelier;Il n'y a pas de différences statistiquement significatives pour le marketing interne qui alimentent la 

variable genre  ;  

L’étude s’est terminée par un ensemble de recommandations  : Se préoccuper de l'application du marketing 

interne et le mettre en pratique, en raison de ses grands avantages;La nécessité pour l'institution de prêter 

attention à l'aspect humain  ; Travailler à la formation et au développement des employés et à l'amélioration de 

leurs compétences et comportements personnels  ;  

Mots-clés : marketing interne, performance des employés, critique de Lenthal Plus 
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Relational among internal marketing, employee job satisfaction and hotel 

performance, International Journal of Management, Vol.22, No2.1 

Faida Chishibanji Lea 

Marketing Interne Et Satisfaction Des Employés De L’uob Cah. Ceruki, 2018 

(59) 201-223 ISSN 2412-5873.2 

                                                             

 San Hwang and Jang Chi, Relational among internal marketing, employee job satisfaction and hotel performance, 

International Journal of Management, Vol.22, No2, 2005. 

 Faida Chishibanji Lea, Marketing Interne Et Satisfaction Des Employés De L’uob Cah. Ceruki, (59) 201-223 ISSN 

2412-5873, 2018. 
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RELIABILITY 

  /VARIABLES=a1 a2 a3 a4 a5 b1 b2 b3 b4 b5 c1 c2 c3 c4 c5 d1 d2 d3 d4 d5 e1 e2 e3 e4 e5 e6 e7 e8 e9 

    e10 e11 e12 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

 

Reliability 

 

Notes 

Output Created 07-JUN-2022 21:49:55 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 



 الملاحق
 

 
 

 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax RELIABILITY 

  /VARIABLES=a1 a2 a3 a4 

a5 b1 b2 b3 b4 b5 c1 c2 c3 

c4 c5 d1 d2 d3 d4 d5 e1 e2 

e3 e4 e5 e6 e7 e8 e9 

    e10 e11 e12 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.05 

 

Scale: ALL VARIABLES 

 

Case Processing Summary 

 N % 

Cases Valid 60 100.0 

Excludeda 0 .0 

Total 60 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 
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Cronbach's 

Alpha N of Items 

.978 32 

 

RELIABILITY 

  /VARIABLES=a1 a2 a3 a4 a5 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

Reliability 

 

Notes 

Output Created 07-JUN-2022 21:50:09 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 
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Syntax RELIABILITY 

  /VARIABLES=a1 a2 a3 a4 

a5 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.04 

 

 

 

Scale: ALL VARIABLES 

 

Case Processing Summary 

 N % 

Cases Valid 60 100.0 

Excludeda 0 .0 

Total 60 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.970 5 
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  /VARIABLES=b1 b2 b3 b4 b5 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

 

Reliability 

 

Notes 

Output Created 07-JUN-2022 21:50:36 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 
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Syntax RELIABILITY 

  /VARIABLES=b1 b2 b3 b4 

b5 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00.03 

Elapsed Time 00:00:00.10 

Scale: ALL VARIABLES 

 

Case Processing Summary 

 N % 

Cases Valid 60 100.0 

Excludeda 0 .0 

Total 60 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.956 5 

 

RELIABILITY 

  /VARIABLES=c1 c2 c3 c4 c5 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

Reliability 
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Notes 

Output Created 07-JUN-2022 21:50:58 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax RELIABILITY 

  /VARIABLES=c1 c2 c3 c4 

c5 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.01 

Scale: ALL VARIABLES 

Case Processing Summary 
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 N % 

Cases Valid 60 100.0 

Excludeda 0 .0 

Total 60 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.975 5 

 

RELIABILITY 

  /VARIABLES=d1 d2 d3 d4 d5 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

 

Reliability 

 

Notes 

Output Created 07-JUN-2022 21:51:15 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 
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Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax RELIABILITY 

  /VARIABLES=d1 d2 d3 d4 

d5 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.17 

 

Scale: ALL VARIABLES 

 

Case Processing Summary 

 N % 

Cases Valid 60 100.0 

Excludeda 0 .0 

Total 60 100.0 
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a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.904 5 

 

RELIABILITY 

  /VARIABLES=e1 e2 e3 e4 e5 e6 e7 e8 e9 e10 e11 e12 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 

Reliability 

Notes 

Output Created 07-JUN-2022 21:51:32 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 
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Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax RELIABILITY 

  /VARIABLES=e1 e2 e3 e4 

e5 e6 e7 e8 e9 e10 e11 e12 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.05 

Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases Valid 60 100.0 

Excludeda 0 .0 

Total 60 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.934 12 

 

RELIABILITY 

  /VARIABLES=a1 a2 a3 a4 a5 b1 b2 b3 b4 b5 c1 c2 c3 c4 c5 d1 d2 d3 d4 d5 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA. 
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Reliability 

Notes 

Output Created 07-JUN-2022 21:51:59 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Matrix Input  

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax RELIABILITY 

  /VARIABLES=a1 a2 a3 a4 

a5 b1 b2 b3 b4 b5 c1 c2 c3 

c4 c5 d1 d2 d3 d4 d5 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA. 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.02 

Scale: ALL VARIABLES 
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Case Processing Summary 

 N % 

Cases Valid 60 100.0 

Excludeda 0 .0 

Total 60 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.967 20 

 

FREQUENCIES VARIABLES= الوظيفة الخبرة المستوى الجنس  

  /ORDER=ANALYSIS. 

Frequencies 

 

 

 

Notes 

Output Created 07-JUN-2022 21:52:13 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 
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Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on all 

cases with valid data. 

Syntax FREQUENCIES 

VARIABLES= الجنس المستوى

 الخبرة الوظيفة

  /ORDER=ANALYSIS. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.04 

Statistics 

 الجنس 

ما هو مستوواك 

 الوضيفة التتي تشغلها الخبرة في مجال الفندقة التعليمي

N Valid 60 60 60 60 

Missing 0 0 0 0 

Frequency Table 

 الجنس

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 78.3 78.3 78.3 47 ذكر 

 100.0 21.7 21.7 13 أنثى

Total 60 100.0 100.0  

 ما هو مستوواك التعليمي
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 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 6.7 6.7 6.7 4 ابتدائي 

 26.7 20.0 20.0 12 متوسط

 60.0 33.3 33.3 20 ثانوي

 100.0 40.0 40.0 24 جامعي

Total 60 100.0 100.0  

 

 الخبرة في مجال الفندقة

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3.3 3.3 3.3 2 خمسة سنوات 

5-10 36 60.0 60.0 63.3 

10-15 17 28.3 28.3 91.7 

سنة 15أكثر من   5 8.3 8.3 100.0 

Total 60 100.0 100.0  

 الوضيفة التتي تشغلها

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 25.0 25.0 25.0 15 عون استقبال 

 71.7 46.7 46.7 28 عون خدمات

 96.7 25.0 25.0 15 عون صيانة

 100.0 3.3 3.3 2 موظف

Total 60 100.0 100.0  

 

DESCRIPTIVES VARIABLES=a1 a2 a3 a4 a5 b1 b2 b3 b4 b5 c1 c2 c3 c4 c5 d1 d2 d3 d4 d5 e1 e2 e3 e4 e5 

    e6 e7 e8 e9 e10 e11 e12 A B C D E ABCD 
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  /STATISTICS=MEAN STDDEV MIN MAX. 

 

Descriptives 

 

Notes 

Output Created 07-JUN-2022 21:52:22 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used All non-missing data are 

used. 

Syntax DESCRIPTIVES 

VARIABLES=a1 a2 a3 a4 a5 

b1 b2 b3 b4 b5 c1 c2 c3 c4 

c5 d1 d2 d3 d4 d5 e1 e2 e3 

e4 e5 

    e6 e7 e8 e9 e10 e11 e12 A 

B C D E ABCD 

  /STATISTICS=MEAN 

STDDEV MIN MAX. 



 الملاحق
 

 
 

 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.02 

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

a1 60 1 3 1.95 .891 

a2 60 1 3 2.12 .783 

a3 60 1 3 2.08 .869 

a4 60 1 3 2.33 .752 

a5 60 1 3 2.12 .783 

b1 60 1 3 2.40 .848 

b2 60 1 3 2.52 .701 

b3 60 1 3 2.48 .770 

b4 60 1 3 2.58 .619 

b5 60 1 3 2.60 .643 

c1 60 1 3 2.34 .932 

c2 60 1 3 2.35 .877 

c3 60 1 3 2.52 .825 

c4 60 1 3 2.40 .807 

c5 60 1 3 2.38 .792 

d1 60 1 3 2.60 .718 

d2 60 1 3 2.73 .548 

d3 60 1 3 2.65 .606 

d4 60 1 3 2.65 .606 

d5 60 1 3 2.12 .783 

e1 60 1 3 2.17 .740 
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e2 60 1 3 2.58 .619 

e3 60 1 3 2.63 .551 

e4 60 1 3 2.45 .675 

e5 60 1 3 2.52 .792 

e6 60 1 3 2.60 .718 

e7 60 1 3 2.73 .548 

e8 60 1 3 2.65 .606 

e9 60 1 3 2.65 .606 

e10 60 1 3 2.12 .783 

e11 60 1 3 2.17 .740 

e12 60 1 3 2.58 .619 

A 60 1 3 2.12 .773 

B 60 1 3 2.51 .665 

C 60 1 3 2.37 .809 

D 60 1 3 2.55 .559 

E 60 1 3 2.48 .511 

ABCD 60 1 3 2.39 .598 

Valid N (listwise) 60     

 

T-TEST GROUPS=(2 1)الجنس 

  /MISSING=ANALYSIS 

  /VARIABLES=ABCD E 

  /CRITERIA=CI(.95). 

 

T-Test 
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Notes 

Output Created 07-JUN-2022 21:52:36 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Missing Value Handling Definition of Missing User defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on the cases with 

no missing or out-of-range 

data for any variable in the 

analysis. 

Syntax T-TEST GROUPS= 2 1الجنس) ) 

  /MISSING=ANALYSIS 

  /VARIABLES=ABCD E 

  /CRITERIA=CI(.95). 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.03 

Group Statistics 
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 N Mean Std. Deviation Std. Error Mean الجنس 

ABCD 088. 603. 2.33 47 ذكر 

 154. 554. 2.60 13 أنثى

E 077. 525. 2.43 47 ذكر 

 117. 423. 2.68 13 أنثى

Independent Samples Test 

 

Levene's Test for 

Equality of 

Variances 

t-test for Equality of 

Means 

     

F Sig. t df 

     

     

AB

CD 

Equal 

variances 

assumed 

2.325 .133 -

1.43

7- 

58 
     

Equal 

variances not 

assumed 

  
-

1.50

9- 

20.582 
     

E Equal 

variances 

assumed 

4.049 .049 -

1.54

7- 

58 
     

Equal 

variances not 

assumed 

  
-

1.74

9- 

23.269 
     

 

ONEWAY الوظيفة الخبرة  BY ABCD 

  /MISSING ANALYSIS. 

Oneway 

Notes 

Output Created 07-JUN-2022 21:53:59 
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Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on cases with no 

missing data for any variable 

in the analysis. 

Syntax ONEWAY الخبرة الوظيفة BY 

ABCD 

  /MISSING ANALYSIS. 

Resources Processor Time 00:00:00.03 

Elapsed Time 00:00:00.16 

 

ANOVA 

 

Sum of 

Squares df Mean Square F 

 

الخبرة في مجال 

 الفندقة

Between Groups 4.548 13 .350 .670 
 

Within Groups 24.035 46 .522   

Total 28.583 59    
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 Between Groups 9.827 13 .756 .925 الوضيفة التتي تشغلها
 

Within Groups 37.573 46 .817   

Total 47.400 59    

 

ONEWAY الوظيفة الخبرة  BY E 

  /MISSING ANALYSIS. 

 

Oneway 

 

 

Notes 

Output Created 07-JUN-2022 21:54:15 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics for each analysis 

are based on cases with no 

missing data for any variable 

in the analysis. 
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Syntax ONEWAY الخبرة الوظيفة BY E 

  /MISSING ANALYSIS. 

Resources Processor Time 00:00:00.02 

Elapsed Time 00:00:00.16 

 

ANOVA 

 

Sum of 

Squares df Mean Square F 

 

الخبرة في مجال 

 الفندقة

Between Groups 3.798 13 .292 .542 
 

Within Groups 24.785 46 .539   

Total 28.583 59    

 Between Groups 7.869 13 .605 .704 الوضيفة التتي تشغلها
 

Within Groups 39.531 46 .859   

Total 47.400 59    

CORRELATIONS 

  /VARIABLES=E A B C D 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Correlations 

Notes 

Output Created 07-JUN-2022 21:54:38 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

 fgfrrrtry.sav\تحسين أداء العاملين

Active Dataset DataSet1 

Filter <none> 
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Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 

60 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics for each pair of 

variables are based on all the 

cases with valid data for that 

pair. 

Syntax CORRELATIONS 

  /VARIABLES=E A B C D 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Resources Processor Time 00:00:00.00 

Elapsed Time 00:00:00.03 

Correlations 

 E A B C D 

E Pearson Correlation 1 .843** .794** .849** .867** 

Sig. (2-tailed)  .000 .000 .000 .000 

N 60 60 60 60 60 

A Pearson Correlation .843** 1 .625** .642** .637** 

Sig. (2-tailed) .000  .000 .000 .000 

N 60 60 60 60 60 

B Pearson Correlation .794** .625** 1 .668** .499** 

Sig. (2-tailed) .000 .000  .000 .000 

N 60 60 60 60 60 
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C Pearson Correlation .849** .642** .668** 1 .707** 

Sig. (2-tailed) .000 .000 .000  .000 

N 60 60 60 60 60 

D Pearson Correlation .867** .637** .499** .707** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 60 60 60 60 60 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT ABCD 

  /METHOD=ENTER E. 

 

Regression 

Notes 

Output Created 07-JUN-2022 21:55:19 

Comments  

Input Data C:\Users\daho\Desktop\mimo

ir دور التسويق الداخلي في \2022س

أداء العاملينتحسين  \fgfrrrtry.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 
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N of Rows in Working Data 

File 

60 

Missing Value Handling Definition of Missing User-defined missing values 

are treated as missing. 

Cases Used Statistics are based on cases 

with no missing values for 

any variable used. 

Syntax REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF 

OUTS R ANOVA 

  /CRITERIA=PIN(.05) 

POUT(.10) 

  /NOORIGIN 

  /DEPENDENT ABCD 

  /METHOD=ENTER E. 

Resources Processor Time 00:00:00.03 

Elapsed Time 00:00:00.04 

Memory Required 2156 bytes 

Additional Memory Required 

for Residual Plots 

0 bytes 

Variables Entered/Removeda 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 Eb . Enter 

 

a. Dependent Variable: ABCD 

b. All requested variables entered. 

Model Summary 
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Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .982a .964 .964 .114 

 

a. Predictors: (Constant), E 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 20.377 1 20.377 1574.318 .000b 

Residual .751 58 .013   

Total 21.127 59    

 

a. Dependent Variable: ABCD 

b. Predictors: (Constant), E 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -.468- .074  -6.363- .000 

E 1.149 .029 .982 39.678 .000 

 

a. Dependent Variable: ABCD 
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