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Abstract: 

 

The study investigates the state of public relations in hospital institutions، 

focusing on those in ouargla . It aims to understand the perception of these 

institutions by their external audience and assess their overall image. 

The study employs a descriptive approach and targets a research community of 50 

clients. It utilizes questionnaires distributed to the beneficiaries and external 

clients of both institutions، alongside an interview with the deputy director at the 

Adaa Clinic for additional insights. The aim is to identify the primary 

communication methods utilized by the institutions and to uncover obstacles to 

effective public relations from the perspective of external beneficiaries The 

obtained results were deemed acceptable، albeit somewhat limited This study 

concluded with several findings ، among which we mention that the public 

perception of the institutions Adaa and Al-Dhiya was generally positive. They are 

seen as having a good reputation and providing excellent quality services that 

meet the concerns of customers and patients. Additionally، the two institutions 

have various and similar activities and engage with their clients through all 

means، whether traditional methods or social media platforms like Face book and 

Viber، among others. However، this does not eliminate the existence of obstacles 

and difficulties in the relationship between the institutions' employees and their 

external public. 

Keywords : reality ، relations ، public  ،health institution ، adda  ، ALdhiya 
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