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                Abstract 

   

Translating canned food products is a fundamental tool for the wide 

spread and availability of the products. It is an essential method for 

canned food companies to market their products and inform no na-

tive speakers consumers about the product. This study aimed at eval-

uating the translation strategies used in translating labels from Arabic 

language into English language in addition to the linguistic and cul-

tural complexities faced the translator through the process. This work 

attempted to shed light on translation strategies used to translate 

more than ten canned food labels taken from various stores in Ouar-

gla & Touggourt. Moreover, the study focused on what could be 

suggested to help translators improve the translations to reach an ac-

curate translation of canned food labels in Algeria from Arabic into 

English.  

Keywords: Translation, Evaluation, Canned food, Culinary, Labels, 

Procedure.



 

 

 

  

                           الولخص

 

 ٗطبم ػ٠ِ ٝرٞاكوٛب أُ٘زغبد ٫ٗزشبه أٍب٤ٍخ أكاح أُؼِجخ اُـنائ٤خ أُ٘زغبد روعٔخ رؼل

 أَُز٤ٌِٜٖ ٝئث٬ؽ ٓ٘زغبرٜب ُز٣َٞن أُؼِجخ ا٧ؿن٣خ ُشوًبد أٍب٤ٍخ ؽو٣وخ ئٜٗب. ٝاٍغ

 ك٢ أَُزقلٓخ اُزوعٔخ اٍزوار٤غ٤بد ٓواعؼخ ئ٠ُ اُلهاٍخ ٛنٙ ٛلكذ. أُ٘زظ ػٖ

 اُِـ٣ٞخ اُزؼو٤لاد ئ٠ُ ثب٩ػبكخ ا٩ٗغ٤ِي٣خ اُِـخ ئ٠ُ اُؼوث٤خ اُِـخ ٖٓ أُِظوبد روعٔخ

 ػ٠ِ اُؼٞء ر٤َِؾ اُؼَٔ ٛنا ؽبٍٝ. اُؼ٤ِٔخ ٛنٙ ف٬ٍ أُزوعْ ٝاعٜٜب اُز٢ ٝاُط٣ِٞخ

 ٓأفٞمح ٓؼِجخ أؿن٣خ ِٓظوبد ػشوح ٖٓ أًضو ُزوعٔخ أَُزقلٓخ اُزوعٔخ اٍزوار٤غ٤بد

 ٣ٌٖٔ ٓب ػ٠ِ اُلهاٍخ هًيد مُي، ػ٠ِ ػ٬ٝح. وود ر ٝهِخ ٝه ك٢ ٓقزِلخ ٓزبعو ٖٓ

 ُِٔظوبد كه٤ن اٗزوبٍ ئ٠ُ ُِٞطٍٞ اُزوعٔبد رؾ٤َٖ ػ٠ِ أُزوع٤ٖٔ َُٔبػلح اهزواؽٚ

.ا٩ٗغ٤ِي٣خ ئ٠ُ اُؼوث٤خ ٖٓ اُغيائو ك٢ أُؼِجخ اُطؼبّ  

اُط٢ٜ،  ٓظطِؾبد ،اُـنائ٤خأُؼِجبد  ، رو٤٤ْ ، اُزوعٔخ:  الكلواث الوفخاحيت

  ئعواء ،أُِظوبد

 



 

 

 

 

                         Résumé   

 

La traduction des produits alimentaires en conserve est un outil fon-

damental pour la large diffusion et la disponibilité des produits. Il 

s’agit d’une méthode essentielle pour les entreprises d’aliments en 

conserve de commercialiser leurs produits et d’informer les con-

sommateurs non professionnels du produit. Cette étude visait à éva-

luer les stratégies de traduction utilisées pour traduire des étiquettes 

de la langue arabe vers la langue anglaise, en plus des complexités 

linguistiques et culturelles rencontrées par le traducteur tout au long 

du processus. Ce travail a tenté de faire la lumière sur les stratégies 

de traduction utilisées pour traduire plus de dix étiquettes alimen-

taires en conserve provenant de divers magasins à Ouargla & Toug-

gourt. En outre, l’étude s’est concentrée sur ce qui pourrait être sug-

géré pour aider les traducteurs à améliorer les traductions afin de 

parvenir à une transposition précise des étiquettes d’aliments en con-

serve en Algérie de l’arabe vers l’anglais. 

Mots-clés : Traduction, Évaluation, Aliments en conserve, Culinaire, 

Étiquettes, procédure
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Statement of the problem 

  Languages are the principle tool and system of communication used by 

humans to express their identity. It is used by a particular community or 

group of people to express their needs, feelings, ideas, and intentions. It 

is a fundamental system consisting of words, grammar, semantics, and 

syntax to make the meaning understandable among individuals. 

Translation plays a crucial role in transferring the meanings from one 

language to another; it bridges the gaps between nations. By translation, 

people can communicate and understand each other easily, and it allows 

people from different languages to be in contact. The translation process 

has been utilized since antiquity, from ancient origins until today, when 

Humans created a way to be in touch across different societies, starting 

in Mesopotamia, where scribes translated Sumerian and Acadian, and 

moving to Rosetta stone written in three languages: Hieroglyphic, De-

motic, and Greek. 

Translators practiced the process of translating not just for communica-

tion but to transfer nuances, culture, and specific expression. This is 

what made many scholars investigate theories and write books about 

strategies and translation procedures to help translators in the process 

and the reviewer evaluate the work specifically in the food industry do-

main. 

Translation in this domain serves the transformation of culinary terms 

related to culture. The translation of canned food items provides more 

information in another language, such as ingredient lists, instructions, 

and nutrition values. 
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Significance of the study 

  The significance of the study shed light on the importance of reviewing 

the translation errors in canned food products in Algeria, evaluating their 

impact, and understanding the data. 

This research provides an evaluation of canned food products with rec-

ommendations and suggestions in order to improve the product and 

make it appealing. 

The result of this study will benefit the consumers of canned foods, both 

Arabic and English native speakers, by facilitating their comprehension 

of the product because it shows changes where the product officials 

failed to express their meanings. 

Furthermore, this study can be an important reference for researchers in 

the translation field to apply methods and strategies. 

Limitations of the study 

There are a few limitations that need to be considered in this research, 

including:  

Locating translated canned food products can be challenging due to the 

fact that the fact that the majority of Algerian companies use Arabic in 

their products. 

The study was restricted to some brands founded in Touggourt and Our-

gla supermarkets, and the results cannot be generalised to other places. 
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Difficulties in accessing important references because it necessitates 

payment for entry; consequently, the main data was unavailable. 

Literature Review 

  Evaluation is a principle aspect that has been tackled in various fields 

of study, such as education, psychology, medicine, and translation. It 

supports assessing the effectiveness and improvement of any work per-

formed. 

Researchers investigate strengths and weaknesses; the use of evaluation 

helps in making decisions and correcting what needs improvement. 

The subject of food has been of interest to researchers BERKANI Kenza 

and DULI. Lisa 2020 evaluated the restaurant menus in their thesis titled 

"Analysis of the English Language Used in Algerian Restaurant Menus." 

It deals with evaluating Algerian cuisine and the strategies used in trans-

lating menus from Arabic into English. Jeffrey: Farber Ewen C. Todd 

2000 established the canning, preservation, and processing of canned 

foods in his book "Safe Handling of Foods.". 

What sets this study apart from other studies is the focus on the transla-

tor's performance in the process of translating canned food labels, while 

others focus on the food domain scientifically and in general. Howev-

er, all studies are beneficial to consumers 
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Research questions 

This research is an attempt to answer this main question: 

To what extent does the translator succeed in conveying the meaning of 

marketed canned food in Algeria? 

To answer this main question, the research is followed by these sub 

questions: 

What are the difficulties faced by the translator in conveying the mean-

ing of canned food product? 

What are the main strategies adopted in translating canned food product 

labels? 

Hypotheses 

It is assumed that canned food in Algeria consists of obvious observa-

tional flaws. 

It is hypothesized that some canned food products are translated accord-

ing to cultural background. 

It is hypothesized that canned food labels in Algeria need improvements. 

 Structure of the study 

This research is for evaluating canned food labels translation in Algeria 

to give solutions to the difficulties that face the translators during the 

process. The research is divided into three chapters: two theoretical 

chapters about theories and investigations done by scholars, and the third 
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chapter is a practical part that includes more than ten samples presented 

in pictures from different stores in Ouargla and Touggourt, checking the 

quality of translated labels from Arabic into English. 

Aims of the study  

  This research aims at evaluating the Arabic translation of canned food 

labels, particularly the name of the products, nutrition value, brand name, 

warnings and instructions, and ingredient list. By mentioning the com-

plexities faced by the translator while translating canned food products 

from Arabic into English, it also aims to suggest solutions and alterna-

tives to help the translator cover all the challenges. 
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1. Introduction 

  Language functions as vehicle which meanings are transmitted, inter-

preted, and comprehended among individuals within a shared linguistic 

community, translation facilitate intercultural communication, it serves 

the transmission of ideas and knowledge across social context. This 

chapter is attempt to define translation and its types , evaluation in gen-

eral and evaluation in translation field , and provide basic theories of 

evaluation Another particular area of focus in this chapter will be trans-

lation quality assessment and its relation with evaluation emphasizing 

on the common House model of translation quality assessment , the 

chapter is concerned with definitions of mistakes in general, in lan-

guage and in translation with their types, the chapter will elucidate 

translation strategies and procedures applied by prominent translation 

studies scholars. 

2. Evaluation in Translation 

  Evaluation in translation is a fundamental aspect within the translation 

studies, most researchers concentrated on two viewpoints the profes-

sional and the didactic , the ancient Greeks and Romans encounter a 

challenge of assessing the quality and effectiveness of translated texts , 

they often focus on faithfulness and linguistic accuracy of the original 

text  today scholars persist in exploring new methodologies and theories 

to improve the perception and comprehension of the process of transla-

tion evaluation. 
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2.1 Definition of Translation  

  Translation is an activity for people from several language used in or-

der to communicate it is the process of transferring a text from one lan-

guage to a text of another language in other words it is to render an 

original source text to an original target text. Petter New Mark an Eng-

lish professor and one of the main figures in translation studies defined 

translation as  " translation is a craft consisting in the attempt to replace 

a written message and/or statement in one language by the same mes-

sage and/or statement in another language"(Newmark,1981,p.7 ),in the 

sense that translation is reaching the equivalent meaning through trans-

ferring ideas, religious aspects, culture keeping the same loads for the 

purpose of making the source text understandable and clear in the target 

text. 

  Roman Jacobson an American linguist and theorist and a principle 

founder in Prague school had classified translation into three types in-

tralingual translation, interlingual translation, and intersemiotic transla-

tion. 

a) Intralingual Translation(rewording)   

It is translating in the same language, which means reformulating the 

meaning in different linguistic form within the same language e.g. the 

language in dictionaries. 

b) Interlingual Translation (translation proper)  

It translating from one language to another language. 
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c) Intersemiotic Translation (transmutation):  

It is the translation of any different semiotic codes e.g. transforming 

novels into films. 

2.2 Definition of Evaluation  

  Evaluation in general is the operation of judging or calculating the va-

lidity, importance, quality, or value of something as a means to deter-

mine its worth, fitness, and usefulness. It is also an assessment technique 

for an activity, project, theme topic, or institutional performance. in or-

der to analyse the achievement of both expected and unexpected out-

comes. The evaluation process should provide reliable and useful infor-

mation to develop the work.  

2.3 Evaluation in Translation 

This term has several terms in use, such as: 

Stance (Biber & Finegan, 1998, 1989): which is the way you believe and 

stand for an attitude; it refers to how the individual presents his opinion 

and attitude towards the topic discussed through his subjectivity in using 

language, highlighting how much the linguistic features reflect the 

speaker's opinion on a given topic. 

Appraisal (Martain 2000; White 2005) which is the act of assessing or 

criticizing the nature of something. Referring to the role of linguistic ap-

praisal, it means the way the speaker expresses opinions, focusing on 

linguistic choices because language users convey their feelings and atti-

tude toward a certain topic. 
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Meta discourse Crismore (1989, Hyland & Tse 2004, Hyland 2005): 

which includes the comments of the linguistic elements of the discourse. 

It guides the listener to interpret a discourse; it helps the readers through 

examining evaluation by meta-discourse. 

Evidence (Chafe &Nichols 1986; Aikheneld 2004): which refers to ob-

servations of data or factual information. It means that the evaluated data 

is based on evidence presented in a series of individual judgments and 

conclusions.  

Evaluation (Hunston & Thampson 2000, Bedmark 2006, 2008). Evalua-

tion of translation is the process of assessing and analysing the quality of 

translation from one language to another, aiming to determine the quality 

and correctness of the translated text and ensure that it conveys and 

serves the correct meaning and original content of the source text in an 

effective and accurate way.  

In all languages, seeking an acceptable translated text is going through 

various improvements and advancements because it could be weakened 

in some way by the translator when trying to deliver the translated mes-

sage as a result of many factors such as the context, cultural nuances, the 

equivalent vocabulary and terminology, and the translator's skill and ex-

perience.  

As stated above, the translation process faces many aspects that affect 

the quality of the translation.  

Eugene Nida suggested an important and basic theory in the field of 

translation that focuses on evaluating the translation. He applied behav-

ioural texts to enable the translator to evaluate the translated texts, such 
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as clarity and focus on the message. The theory is based on the fact that 

good translation leads to what is named functional equivalence, which is 

the principle factor of Nida's theory. The dynamic equivalence focuses 

on conveying the meaning and intention of the source text; it aims to 

capture the impact of the original text in the target language, which 

means that the translator has to keep the same message for the source 

text receptor and the target text receptor.  

Hans.J. Vermeer is a famous German translation scholar. He suggested 

another necessary theory in evaluating translation, which is the main fac-

tor of Varmeers theory. The skopos theory, whose Greek word means 

goal or aim, emphasizes the intention and the methods and strategies 

employed in the translation. The approach focuses on how effectively the 

translated text meets the skopos in the target context; it highlights the 

importance of considering the purpose to reach the communicative needs 

of the target text.  

Scholars and researchers introduced the back-translation method in eval-

uating translation. Nida, in his 1964 book "Towards Science of Translat-

ing, highlighted the importance of back translation as a means of evalua-

tion, particularly in the context of bible translation. Back translation, also 

known as reverse translation, is a technique where the translated text is 

retranslated from the target language back to its source language, then 

compared with the original source text to evaluate nuances that may have 

been disregarded in the initial translation process. 
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3. Translation Quality  

  Research shows that the evaluation of a translation could be related to 

the quality of the translation. Evaluation is commonly known as quality 

assessment, or TQA, which is a subfield of translation studies that New 

Mark 1981 defined as the link between translation theory and practice. It 

fills the gap by evaluating how well translation theories are applied. It is 

the process that attempts to evaluate translation quality by shedding light 

on the faults, mistranslations, and the level of acceptability obtained by 

the translator. 

  Previously, evaluating a translation posed serious challenges for the 

translator because it was based on predictions, instincts, or reader re-

sponses, which appeared to have some level of subjectivity. However, 

the field of TQA has noted a gradual improvement in terms of degrading 

subjectivity. Some translation critics considered the function of text to be 

the key focus of translation assessment; others discussed the importance 

of socio-cultural relations in assessment, whereas many approaches were 

purely linguistic and proposed methods in order to solve the subjectivity 

problem. 

Scholars among Hence agreed that TQA is an evaluation of either pro-

cess or product or both; it involves evaluating the translation, including 

factors such as methodology and tools used; additionally, it involves 

evaluating the final translated product for accuracy, fluency, and other 

criteria of the source text. 
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3.1 Juliane House Model of Translation Quality Assessment 

Juliane House designed a unique methodology to evaluate quality trans-

lation using her 1977 model and its modifications in 1981, 1997, and 

2015. The main goal of House's model is to provide translation criticism. 

According to House, "translation is the replacement of a text in the 

source language by a semantically and pragmatically equivalent one" 

(House, 2015, p. 23). It is the analysis and comparison of the source text 

ST and target text TT. It is based on the idea that translation quality can 

be accessed from several perspectives or houses; each house indicates a 

different feature or aspect of translation quality. 

Juliane took a step forward by putting her method into practice. It can be 

divided into four procedures: textual analysis, comparison, description of 

the type of translation, and application of a cultural filter. 

a) Textual Analysis 

When assessing a translation, the first thing to do is a textual analysis of 

both the target text and the source text. This analysis is composed of the 

following: the subject matter of the text, the tenor of the relation between 

those involved in the communicative act (e.g., writer and reader, speaker 

and listener), and the mode how it refers to a text construction, looking at 

whether it is based on written or spoken forms of communication. 

   b) Comparison  

It comes after the textual analysis of the two texts after that we search 

about the "textual function» (House2015, p.65) such profile helps in 

comparing the texts in general then in field, tenor and mode. 
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Figure 1: Scheme for analyzing and comparing ST and TT 

 (J.House, 1997;p108) 

 

c) Describing the types of translation 

House claimed that the translator has to choose one type of translation 

for the right text or language: overt translation or covert translation, 

where the traces of features of the source text still remain in the translat-

ed text. Covert translation is a translation that enjoys the status of an 

original source text in the target culture" (House, 1997, p. 69). 

d) Cultural Filter 

The translator applies the cultural filter when translating a text that 

shows cultural differences; the translator adopts or omits specific ele-

ments to conform to the target text's socio-cultural context. 



30 

 

4. Mistakes in Translation  

  During the process of translating messages from one language to anoth-

er, errors may arise due to the complexity of the translation process. This 

can result in noticeable differences in the translated text. Such errors are 

caused by two primary factors: the sender's original message and the re-

ceiver's interpretation. 

4.1 Definition of Mistakes 

  It is a fault made by human nature or by an incident; it can happen due 

to various causes such as fatigue, emotional stress, and multitasking. 

Mistake in Cambridge dictionary is an "an action , decision , or judgment 

that produces an unwanted or unintentional result" this definition high-

lights  that mistakes can produce negative impact it can cause loss or 

struggle or pain for example a mistake made by a pilot during 

the vole could be a serious accident for the passengers. 

4.2 Mistake in Language 

  It occurs when the speaker is not familiar with the rules, which leads to 

failure. In other words, mistakes in language are part of language com-

munication. Every person has the tendency to make mistakes at some 

point, whether they are a native language speaker or a foreign language 

speaker. Noan Chomsky (1965) declared that language mistakes are not 

random errors but rather violations of the underlying rules of grammar 

that speakers unconsciously know, in the sense that language mistakes 

are common and occur across different proficiency levels in any lan-

guage. 



31 

 

4.3 Types of Language Mistakes  

Language mistakes can be categorized into various types based on the 

aspects of language they affect: 

a) Grammatical Mistakes 

There are errors in the use of grammar in written or spoken language 

(Biber, Conrad, 1988). Mistakes occur in sentence structure, tense usage, 

or other grammatical rules. e.g. I went to the store yesterday in the 

wrong verb tense. 

b) Spelling Mistakes 

These are errors related to the use of orthography; they occur with the 

incorrect spelling of words, e.g., necessary instead of necessary. 

c) Pronunciation Mistakes 

There are common mistakes in language learning when learning or pro-

nouncing certain sounds due to unfamiliarity with the correct pronuncia-

tion. 

d) Syntax Mistakes 

occur with the arrangement of words within a sentence that affect its 

meaning. 

e) Semantic Mistakes 

There are instances when words are used incorrectly in a particular con-

text. 
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f) Pragmatic Mistakes 

These occur when using language in a way that is inappropriate or offen-

sive due to cultural differences or a lack of awareness of social context. 

4.4 Mistakes in Translation  

  Mistakes in translation are faults or imperfect translations of the source 

text from one language to another language, in the sense that there is a 

diversity in meaning and failures in use of the target lan-

guage. According to the standard norms, it can ensue as a result of im-

proper use of tone, incorrect use of slang and idioms, and wrong place-

ment of words. For example, if the source text is formal academic, the 

tone and load of the words in the translated text should be professional 

and formal. According to Mona Baker, "errors in translation mostly re-

sult from non-equivalence between the source and target language" 

(Baker, 1992). That means translation mistakes occur during the process 

of converting content from one language to another language. 

4.5 Types of Translation Mistakes 

Mona Baker, a prominent translation scholar, outlined different types of 

translation mistakes in her book "In Other Words: A Course Book in 

Translation." Here are the types of translation mistakes she discussed: 

a) Omission 

Adding words, phrases, or information that do not appear in the source 

text to the target text. 
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b) Addition 

Adding words, phrases, or information that do not appear in the source 

text to the target text. 

c) Misplacement 

Putting words, phrases, or sentences in an incorrect position affects the 

meaning of the text. 

d) Mistranslation 

Provide an incorrect translation of words, phrases, or sentences, leading 

people to misunderstand the original meaning. 

e) Over translation  

Provide unnecessary details or information that goes beyond the meaning 

of the source text. 

f) Under translation  

Not providing important details or information leads to an incomplete 

understanding of the source text. 

g) Literal translation 

Translating word-for-word without considering idiomatic expressions 

and cultural nuances leads to incomplete meaning. 
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h) Untranslatability 

When there is no equivalent translation in the target language, leading to 

difficulties in conveying a satisfactory meaning. 

i) Register or style 

Not providing the same level of formality, tone, or style as the original 

text. 

j) Grammatical errors 

Mistakes in grammar, syntax or sentence structure that affect the clarity 

or accuracy of the translation. 

5. Strategies and Procedures of Translation 

  Most researchers agreed that the two prototypes of translation strategies 

are literal translation and free translation. 

Literal translation focuses on the level of words; it takes word-for-word 

translation as a starting point for the source text to be translated, consid-

ering just the form without any consideration of context or cultural con-

notation factors. 

Free translation goes beyond the word level and focuses on the creation 

of a target language; it aims to produce natural target text. It is known as 

a sense-for-sense translation. 

By Vinay and Darbelnet 

Literal (word for word, source-oriented direct translation) 
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Free (sense-for-sense, target-oriented oblique translation) 

By EugineNida 

Literal (adequacy, formal equivalence) 

Free (acceptability, dynamic equivalence) 

By Peter Newmark 

Literal (semantic translation) 

Free (communicative translation) 

By Juliane House 

Literal (overt translation) 

Free (covert translation) 

By Christiane Nord 

Literal (documentary translation) 

Free (instrumental translation) 

By Lawrence Venuti 

Literal (foreignization) 

Free (domestication) 

They have much in common, but they emphasize different translation 

aims. For example, word-for-word and sense-for-sense translations are at 

the text level or at segment-level strategies. 
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Vinay and Darbelnet did a comparative stylistic analysis of French and 

English, and they divided seven procedures into two categories: direct 

translation and oblique translation. 

5.1 Direct translation 

The direct translation technique involves a high degree of fidelity to the 

source text; it aims to translate the source text into the target while main-

taining the original words, phrases, and grammatical structures. 

a) Borrowing: 

Take a word or expression from the source language, as in the English 

world, "shawarma" and "شبٝهٓب" in Arabic. 

b) Calque : 

It is a word or phrase in one language whose semantic components are 

translated from another language. such us: In French, "soup du jour" is 

translated as "soup of the day" in English. 

c) Literal translation 

It is also known as a word-for-word translation ; it is commonly used 

with the languages of the same family because it saves the same form of 

the source language, such as the Arabic dish "ًٚج," translated literally to 

"ball" or "dome" in English. 

5.2 Oblique translation 

The oblique translation technique emphasizes conveying the meaning 

and communicative intent of the source text in the target language; it 
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aims to deliver the original intended message to the target audience by 

adapting cultural references, idiomatic expressions, and stylistic ele-

ments. 

a) Transposition 

It is changing the word order or grammatical structure without changing 

the aim of the source text, such as rendering a noun in the source text 

into a verb in the target text. for instance, "Chicken Shawarma," tran-

slated as "شبٝهٓب كعبط" in Arabic. 

b) Modulation 

It modifies the message of the source text, i.e., changing the point of 

view, as in rendering a negative expression into a positive one. For 

example, "This recipe is not complicated is translated to " ٛنٙ اُٞطلخ ث٤َطخ

 .in Arabic "علا

c) Equivalence 

It appears mostly in idioms, fixed expression proverbs, for example: "eat 

like a horse, "translated to "٣أًَ ثشواٛخ" in Arabic. 

d) Adaptation 

It is a shift in cultural reference when the source text situation does not 

exist in the target text. It aims to achieve intersexual coherence between 

the source audience and the target audience, such as the adaptation of the 

word "wine" to "Jus" in a kid’s cartoon. 
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6. Conclusion 

  Translation is an activity that converts written or spoken texts from one 

language to another. It is a complex process to facilitate comprehensions 

between nations and cultural exchange, not just for communication but 

for written exchanges such as education, business, and commerce. 

Evaluation is an essential step in the translation process that produces 

affective meanings, ensuring that the translated text meets the highest 

standards of accuracy and fidelity to the original text. Through evalua-

tion, translators can improve the faithfulness level, and the audience can 

gauge the success of the translation in conveying the exact message of 

the source text. 

Scholars have extensively explored several evaluation theories, such as 

functional equivalent theory, skopos theory, and back translation. 

The quality of translation reflects the translator's experience and effi-

ciency. Translators need to apply quality assessment models to enhance 

the quality of translated work, such as the Juliane House model of trans-

lation quality assessment, which offers a framework for evaluating, fo-

cuses on the multifaceted nature, and considers the strategies employed 

by the translator. This helps the translator explore and analyze mistakes 

encountered during the process, which contributes to the continuous im-

provement of translation quality and investigates the suitable strategy to 

overcome the challenges. 

 

 



 

 

 

CHAPTER-II. Translation of Canned 

Food 
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1. Introduction 

  This chapter is intended to provide valuable information about the his-

tory of canned food categories and types, including English for food and 

its relation to English as a foreign language, followed by English for 

specific purposes. 

The same chapter includes the importance of translating canned food. 

This chapter will provide cultural and linguistic difficulties in translating 

canned food in Algeria, as well as the history and difficulties of translat-

ing canned food products in Algeria. 

2. Definition of Canned Food 

   In the late 18th century, the French general Napoleon Bounaparte suf-

fered from famine due to an increase in the number of French soldiers. 

That’s what led him to look for a new way to provide adequate food for 

the military. In 1810, the British merchants proposed the idea of packing 

food inside boxes, and then the British started applying and developing 

the idea. 

  Anna Zeida is an associate professor of history at Virginia University. 

She explains that the process of hermetically sealing food and heating 

containers to kill any bacteria was originally called "Apprising."  Appear 

is known as the father of canned food. Zeida also noted that a lot of re-

search suggested that the method was not something he had started; in 

fact, it's probably that women in their houses had been doing something 

like it for a long time before him. The canning word and the reference to 

the can itself come late. 
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Canned food, also called canned goods or tinned goods, refers to the 

items that have been packaged. 

  Canning is the process of saving food by closing it in airtight contain-

ers, usually glass receptacles or metal cans, then heating it to high tem-

peratures to kill any microorganisms and prolong the life of the food. 

This process serves two objectives: to inactivate enzymes in the food that 

could result in a in a loss of quality and to eliminate pathogens and food 

spoilage organisms. 

Traditionally it usually involves preparing food, filling two types of con-

tainers namely "tin cans" (tin-coated steel) and glass jars, applying heat 

to create a seals and cooling containers to allow adjusting seals. Canning 

is used for fruits, vegetables, meat, beans, and other foods. It is often 

used to preserve the quality and freshness of foods for a long period of 

time. 

According to the Exford dictionary, " canning is a method of preserva-

tion for fruits, meat, milk, and other food items that includes heat sterili-

zation, often the addition of preservatives, coloring and flavor-enhancing 

agents, vitamins, and sealing the finished product in glass, plastic, or 

metal containers. If properly done, canning preserves food for many 

years." 

Canned food labels provide essential information about the contents of 

the can, such as the product name, ingredients, nutritional information, 

serving size, expiration date, and storage instructions. 
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Canned food becomes a quick solution for every-day meals; however, 

relying only on canned food can lead to dangerous health problems, such 

as BPA exposure as a result of taking Bisphol A, which is a chemical 

used in producing canned foods. 

Preserving canned foods in the wrong way or if the canned food itself is 

not processed correctly can lead to bacteria growing and producing toxin 

in the cans, which may cause "Botulism." Consuming even a small 

amount of unclean food can cause Botulism. 

Canned food products are a source of gluten. Gluten is a form of protein 

found in some grains; it makes the body unable to absorb the nutrients 

that cause celiac disease, also known as celiac sprue or gluten-sensitive 

enteropathy. 

2.1 Types of Canned Food  

  Canned food has various categories: it involves a broad range of op-

tions, including the main ingredients, vegetables, fruits, meats, beans, 

and food additives that prolong the shelf life and ease the use of the 

product. 

Canned food can be categorized into two groups according to pH value 

and acidity: low-acid foods have a pH above 4.6, while high-acid foods 

have a pH below 4.6. The neutral pH value (4.5/4.6) is commonly used 

in low-acid food canning. The strongest (high) acid canned food is al-

most always used in products that contain fruit and juice at this pH 

(3.5/2.5). Acids like botulinum degrade the food, resulting in a loss of 

quality and the risk of spoilage. The classification of microorganisms is 

based on their heat resistance. 



43 

 

The categories reflect the diverse preferences and needs of both, moving 

from simple canned fruits to daily meals. 

                               

3. English for Food 

English is one of the most popular languages worldwide because lan-

guage is the essential means of communication shared between people. It 

is an official language in many countries; it’s the language of global 

communication and connecting people from different countries regard-

less of their culture, age, or sex. It has great importance in our lives; it’s 

the language of many fields, including science, technology, business, etc. 

  Types of Canned Food    Items 

Cereal canned Food  White rice, brown rice, white bread, brown 

bread  

Meat and chicken canned 

food  

Meat, chicken 

Fish and sea canned food  Fish, sea food, tuna, salmon  

Dairy and eggs canned 

food  

Hard cheese, soft cheese,yogurt,egg, full fat 

milk, reduced skim fat milk 

Vegetables and fruits 

canned food 

Leafy vegetables, starchy vegetables and fruits  

Processed canned food  Nuggets, hot chips, sausage roll sausage kebab, 

pizza 

Extras and highly pro-

cessed canned food  

Sauce, spread, ice cream, popsicle, cake, bis-

cuits, sweetened cereal, chocolate, crisps, salt-

ed nuts  

Beverages Energy drinks, fizzy drink, diet fizzy drink, 

pure fruits juice, fruits drink cordial, flavored 

milk, tea, coffee  

                                Table 1:Types of Canned Food 
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Food and language are universal human traits both are transcending 

communication, cultural geographic binderies, as language food also is a 

way to transmit information that’s why learning language skills in the 

specific concept of food is important. 

English is considered a foreign language in many countries to meet 

learning and communication needs. Using English in a particular domain 

named ESP (English for specific purposes), Hutchinson and Water de-

fine ESP as "an approach to language teaching in which all decisions as 

to content and method are based on the learner’s reasons for learning." 

(Hutchinson & Water ,1987, p19) and they subdivided ESP into EST 

(English for science and technology), EBE (English for business and 

economics), and ESS (English for social science). English for science 

and technology is further classified into two branches: EAP (English for 

academic purposes) for the students’ needs in using language appropri-

ately for conducting studies and research, and EOP (English for occupa-

tional purposes), also known as EVP (English for vocational purposes), 

which provides a linguistic description of English in special contexts. 

                                                     ESP 

 

      EST                                EBE                           ESS  

   

EAP                  EOP       EAP                     EOP      EAP             EOP 

Figure 2: The Tree Model of English for Specific Purposes 

 ( Hutchinson & Water.1987 ) 
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                                              ESP 

      

 

             EBE                                                        ESS   

 

 

EOP                  EAP                       EAP                     EOP 

 

 

 

International business                                  Industry specific vocabulary  

  

Marketed research and analysis                                                            

 

 

 

Products and Market suggestions                         Food Safety Language 

 

 

Canned Food                                                                 Canned Food    

-Products and brands                                      -Preservation Atmospheres 

-Target consumer                                                         -Chemical process 

- suggestions and behaviors                                     -Food Microbiology 

 

Figure 3: The Map Model of English for Food 
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  Since English has become an international language in a variety of con-

texts and situations where the specific needs in the food domain have to 

be considered, English for food is a sub-branch within ESS and EBE. 

The word canning means to preserve food in airtight containers with 

specific atmosphere values and chemical acids. This protocol of preser-

vation and industry may change the microbiological combination of the 

food, inactivate enzymes, and eliminate the risk of food spoilage. Occu-

pational food safety is a sub-section of ESS that combines the vocabu-

lary of the food industry and safety with linguistic demands. 

The international business of canned food increased in the last few years, 

which was one of the products and markets segmented in the market. 

EBE uses the vocabulary of business (international and global) to facili-

tate the understanding of consumers, such as expiration dates, product 

names, and consumer targets. 

English for Food governs effective communication by focusing on spe-

cialized vocabularies that involve the accurate rendering of contexts 

from one language to another. English for Food garners a deep under-

standing of the terminology to convey the meaning accurately and reach 

a successful meaning. 

4. The Importance of English Canned Food Labels Transla-

tion  

English has emerged as the global lingua franca in the 21st century; it is 

widely spoken over the world because it is the world standard language; 

it extends to over 1.4 billion people residing in countries where English 

has official status; the widespread use of English reached one out of five 

people speaking English in the world; and the ubiquity of the English 
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language was achieved by over 70% of world scientists reading in Eng-

lish. 

  "Translation plays a key role as a builder of bridges which enables peo-

ple to go beyond the borders of the world staked out by their own lan-

guage"(House;2015, p3), translation occupies a prominent position 

among other disciplines due to its crucial role in providing access to 

knowledge and facilitating communication, it facilitates the exchange of 

ideas and perspectives. Vinay & Darbelnet 1995 distinguished that trans-

lation is a device used in three main areas; education, professional, and 

linguistic research, as an educational activity translation is for promoting 

inclusive learning environments, professional is to facilitate communica-

tion between individuals, linguistic research is for comparative analysis 

and exploring language structure. 

  Translating canned food products labels into English strengthens mar-

ket accessibility mainly because it is driven by two main factors. First, 

canned food products commonly integrate one or more foreign compo-

nents, such as ingredients sourced from different countries; second, the 

import and export of canned food products are transacted between do-

mestic companies and their affiliates, such as procurement, distribution, 

and trade partnerships. 

It's clear that a significant part of the success of any canned food product 

is the ability to communicate effectively with the consumer. An effective 

translation of canned food products can enhance understanding between 

the product maker and the customer. The huge amount of canned food 

products that come from all over the world might be unfamiliar to cus-

tomers. 
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One must ensure that the process of translating canned food labels is not 

an easy task; it poses many challenges, especially when the expressions 

used in canned food products might be cultural-specific terms that affect 

the meaning received by the target audience. Peter Newmark stated that 

"food terms are subject to the widest variety of translation proce-

dures"(New mark;1988, p97). 

  Understanding the main concept of translation before translating food 

terms is necessary; it will help translators make decisions and choose the 

most appropriate translation procedure they need to use. Toury 1980 

considers translation from the point of view of the target culture. In his 

theory, he focuses not on the notion of equivalence but on the "actual 

relationship "between the source text and its "factual replace-

ment"(Toury,1980; p39), using the appropriate translation strategy when 

facing challenges is important because it may help to deliver the exact 

meaning and power the translation quality of the canned food labels and 

enhance its faithfulness. 

5. Cultural and Linguistic Difficulties in Canned Food 

Translation 

Translators face considerable challenges in translating canned food 

products. In the process of transferring a text from one language to an-

other, it may seem straight-forward, but in fact, it's more complicated 

due to the cultural nuances, culinary terms, and linguistic complexities. 

5.1 Cultural Difficulties  

Catford stated in his book A Linguistic Theory of Translation " the cen-

tral problem of translation-practice is that of findings target language TL 

equivalents for source language SL items"(Catford,1965;p21) the transla-
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tor generally face the challenge of lack of equivalence if the source lan-

guage contains terms or concepts which is ambiguous to the target lan-

guage speaker because they are related to beliefs , religious places names 

or particular traditional kind of food for example the traditional food 

"ًٌٌَ"in Arabic language does not exist in the English language so the 

translator will be in challenge to find a way to translate the word whether 

by paraphrasing (a type of North African semolina wheat dish ) or trans-

literation (couscous). 

5.2 Linguistic Difficulties 

The differences between two languages rise problems to the translators 

in translating canned food products due to the non-equivalence between 

the source and target language 

a) Idioms and metaphors 

Idioms are expressions present a non-literal meaning, " a group of 

words established by usage as having a meaning not deducible from 

those individual words"(Oxford dictionary) the translator may have a 

trouble in finding the equivalence of these expressions even the mean-

ing of the words is understandable but the meaning still figurative, such 

as the idiom "spill the beans" which means in Arabic"ًشق اَُو " another 

idiom "piece of cake" which means in Arabic "علا ٍَٜ" 

    b) Morphology and word formation 

Languages follow a specific grammatical structures and rules for how 

words and sentences are formed these rules help communication within 

that language. 
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 1. Borrowing 

The most prominent word formation in translating canned food items is 

borrowing, it is common to adopt food names from other languages be-

cause food is related to traditions and may not have an equivalent in the 

target language. For example, the word "sushi" from Japanese this food 

item is borrowed directly into Arabic even other languages because that 

kind of food represent a dish does not exist in Arabic culture. 

   2. Homonyms   

There are two types of homonyms  

Homographs: it is words that have the same spelling but different mean-

ings for example the word "date" has one meaning in Arabic which is " 

 in English means " the fruit of date palm" and "specific point in "رٔو

time or a social appointment". 

Homophones: it is words that have the same pronunciation but different 

spelling and meaning. For example: 

"meat" which is animal flesh used as food. 

"meet" which is to come into the presence or company of someone" 

   3. Marketing and Brandings 

Marketing and brandings are crucial elements in translating food prod-

uct the more the brand is translated effectively the more reach the audi-

ence, owners of product focus on creativity of their product names , 

translators in this process have to find a way to convey the essence of 

the brand maintaining the brand identity that reflect the tone and the 

message of the product . 
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   4. Technical Terminology 

Canned food products contain details and special knowledge translators 

must vary general terms and technical terms that are related with food 

science and industry, owners ensure that customers understand what 

they are consuming they always count the ingredients, canned food pro-

cessing techniques, safety and quality control, the translator have to 

identify this list of knowledge that may include additives, preservatives, 

flavorings, and allergens.    

6. English Canned Food Translation in Algeria 

Translating canned food into English in Algeria has a rich and complex 

history influenced by various factors, it poses linguistic and cultural dif-

ficulties among other factors, translators have to control these factors to 

convey the meaning of the product accurately, to expand the product in 

the world and appeal the English-speaking consumers. 

6.1 Factors controlling Translation of Canned Food  

a) Multilingualism in Algeria 

  Multilingualism is the ability to use more than one language, either by 

an individual speaker or by a community of speakers. Multilingual peo-

ple use more than one language; they have equal ability in two or more 

than three languages. 

In Algeria, multilingualism reflects its rich history and diversity. Arabic 

is the official and most widely spoken language in Algeria; most Algeri-

ans speak Arabic effectively in work, education, and daily life. In addi-

tion to Arabic, many Algerians communicate in French due to the histor-

ical context Algerians speak Arabic effectively in work, education, and 
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daily life. In addition to Arabic, many Algerians communicate in French 

due to the historical context of colonization; they use French fluently as 

a second language in various officials, cultural, and commercial do-

mains. Also, the Amazigh language is the local language in Algeria; Al-

gerians in the south and east regions use it daily and in education; it is 

considered an identity for the Algerians. 

  The practice of these languages and understanding the environment of 

Algeria, including the prominent languages Arabic, French, and 

Amazigh, is crucial in translating canned food, which governs the needs 

of the consumer. Offering products with bilingual labeling is necessary 

to cover all Algerian communities. Moreover, the product information is 

conveyed according to the target audience, which is essential for the 

consumer. 

b) Compliance with Translation Laws in Algeria 

Translation laws are legal regulations or provisions that govern the trans-

lated texts within a particular jurisdiction, and they defer from one coun-

try to another. In Algeria, authorities emphasize that translated canned 

food items should be available in French and Arabic. 

The translation of specific items must comply with cultural sensitivities 

to avoid any potential for sensitivity when translating the canned food 

items to another language. These standards are set up to translate various 

types of canned food products, focusing on the importance of linguistic 

accuracy and effective communication with the Algerian consumer. 
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c) Modernization of Canned Food Translation 

Modernization in translation is the adaptation of methods and techniques 

to meet the needs of the audience. Nowadays, when translating canned 

food products using modern methods to meet the expectations of con-

sumers, the translator is obliged to follow certain evolutions in language, 

such as new terms and changing word usage. The translator must be fa-

miliar with the current usage of the target language to deliver an effec-

tive translated product to the consumer. 

d) Marketing in Canned Food Translation 

The translator must be conscious of market needs when translating 

canned food; this involves comprehension of the target audience, linguis-

tic nuances, and client objectives and preferences. 

The producers use slang in canned food products, and the translator has 

the responsibility to convey the original meaning of the product, espe-

cially with traditional foods, components, and common fixed expressions 

in the market. 

6.3 Translation Difficulties of Canned Food in Algeria 

  Translating canned food labels into English in Algeria has become nec-

essary; it provides information in another language about the brand, in-

gredient lists, usage instructions, and product labels. It also helps the 

consumer in decision-making by providing access to the product from 

diverse linguistic communities. 

Canned food in Algeria is covered in packaging in Arabic, sometimes in 

French, but rarely in English because canned food in Algeria is named 
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according to the brand name or the product name. The brand name is 

important to differentiate canned food products; these brand names indi-

cate regional associations to make the product memorable to the Algeri-

an consumer. They incorporate words or phrases in Arabic or French in-

spired by the origins of different Algerian regions. 

  The product name which indicates the contents of the cans of the main 

ingredient in Arabic or French this strategy is for the consumer to quick-

ly choose the wanted product, but it is common to find traditional Alge-

rian foods are preserved in form of canned foods named by the main tra-

ditional ingredient such as couscous, Tagines , Harira soup, these factors 

make translating the canned food products into English not an easy task 

because the translator have to be proficient in both Arabic and French, 

they also need to be proficient in understanding the cultural nuances and 

different Algerian regional variations which include a deep analyzing to 

linguistic details and familiarity with the diversity of local dialects that 

influence the name of the canned food product. 

Another difficulty facing the translator is that they have to understand 

industry-specific terminology related to canned food, for example, the 

technical terms used in describing the ingredients. 

7. Conclusion 

Canned food has become a central element of human lives due to its ac-

cessibility and long shelf life. It is an important component of modern 

life because its extended shelf life helps reduce food waste and allows 

easy storage, making it accessible for a year. Their long shelf life makes 

them consumed daily. Canned foods offer multiple choices and options 

to suit human and animal needs. 
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Translating canned food labels items into the global language English is 

important since language is the primary means humans use to transmit 

meaning. English is essential in the food industry and international busi-

ness. 

Choosing the appropriate strategy for translating canned food products is 

necessary because most of the translation problems are caused by the 

overuse of literal translation and transliteration. 

Translating food into English in Algeria has become necessary for the 

movement of goods to a wider area and to upgrade Algeria to reach the 

countries of the developed world. 

With the recent diversity of food products, it is imperative to market and 

promote according to market requirements, thus contributing to transla-

tion to attract local and global customers. 

Translating canned food products always aims to create something ap-

pealing and attractive because they focus on attractive food terms with 

the process of conveying the meaning correctly. 

 



 

 

 

 

 

 

CHAPTER-III. Evaluation Translation of 

Canned Food Labels in Algeria 
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1. Introduction 

   The following practical chapter is about evaluating the already trans-

lated marketed canned food labels provided by translators in Algeria, 

mainly the product name, brand name, ingredient lists, nutritional value, 

instructions, warnings, and slogans. By focusing on the level of compe-

tence, clarifying mistakes and failures in the source text (SL) or target 

text (TL), such as misspelling and grammar errors, providing a suitable 

equivalence rendition for the expression in canned food products, and 

majoring in the validity of translation, 

This chapter presents definitions of the corpus and the methodology of 

analysis that examine each sample from different perspectives. 

2. Definition of The Corpus  

  Corpus is the singular form of corpora; it is all the completed writings 

or works of an author. It is a systematic, large collection of language data 

(texts or spoken language data) that represents a sample of a specific 

language or linguistic analysis. It is the main resource for linguistic re-

search, providing proofs to analyze language structure (vocabulary and 

grammar) across different contexts and domains. 

The corpus is made up of a collection of canned food products from dif-

ferent supermarkets and grocery stores in Algeria, including the product 

name, brand logo, ingredient lists, nutritional value, and instructions or 

warnings. 
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Bellat is a company founded in 1970 that specializes in producing and 

marketing different canned food products in Algeria, such as hot dogs, 

corned beef, and chicken luncheon. Meat… 

Tamlait is an Algerian company specializing in high-quality sweetened 

condensed milk manufacturing. 

Alfa Interfood L.L.C, was established in 1992 and is an affiliate of 

“Harb Holding International S.A.L.", the factory located in the Lebanese 

Beka Valley. Knowing as one of the biggest manufacturers of ethnic 

packaged and canned food products in Lebanon, exporting to the big 

markets in the Middle East, North Africa, and South America under four 

main brands: Chtoura Garden,Chtoura Land, Chtoura Foods,Maxi 

Foods, relevant slogan: Natures Stories or ؽٌب٣بد اُطج٤ؼخ. 

Sipa L.L.C, founded in 1965, is an Algerian factory located in Annaba. 

It is the first company producing canned tomato paste in the country un-

der its famous brand: Bestom. The factory has an interest in distributing 

its products all over Algeria, so it created five distribution centers in 

Souk Ahras,Constantin ,Skikda ,Tarif and Galama. Sipa became one of 

the leading factories locally and exported to Libya due to its taste con-

sistency and high quality. 

CONSERVERIE DES AURES-DAGHOUSSA: L.L.C, established in 

1998 and located in Besbes, ElTarf, Algeria. Under the license of 

ORAKLAR Turkish Company. It is specialized in producing canned 

food products such as vegetables and fruits under the brand Fide, which 

was one of the most famous and demanded brands in the Algerian mar-

ket. 
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3. Methodology of Analysis 

  The research answers the question of evaluating the translation provid-

ed by the translators in food cans. 

Translations will be evaluated qualitatively by comparing them with the 

source language and original text, mentioning any mistakes that may oc-

cur in using translation procedures and strategies. The data will be classi-

fied into four parts, which are the product name, brand logo, ingredient 

lists, nutritional value, and instructions and warnings to investigate the 

faults made by translators. Each sample will be illustrated and explained. 

4. Analysis of The Corpus  

 The analysis of the corpus is mainly about a comparison between Arabic 

as a source language and English as a target language to indicate where 

the translator failed or succeeded in the translation of canned food. 

4.1 The Name of The Product 

The name of the product describes the physical item or the content of 

canned food, it designed to facilitate connection with the costumers mak-

ing it an essential marketing strategy.  

The first part of analysis of the corpus start with translation of canned 

food names. 

 

 

 



60 

 

Pattern 01  

 

Figure 4:  American Mix vegetable (Eurl sand south - ٝههِخ- اُزٞى٣غ ٗوطخ ) 

Source language: Arabic" فِطخ اُقؼوٝاد ا٧ٓو٤ٌ٣خ"  

Target language: English " American vegetable Mix" 

  The expression فؼوٝاد أٓو٤ٌ٣خفِطخ  " means a blend of cut vegetables; 

they may be sliced, cubed, or chopped. It may include carrots, French 

beans, peas, and cauliflower. 

Mentioning the word "أٓو٤ٌ٣خ" is to clarify that the origins of the dish are 

from America ; it reflects American culture to give more clarification to 

the Arabic consumer. 

  The translation provided is "American Vegetable Mix." The expression 

is in the form of a descriptive statement in order to make it clear, facili-

tate understanding for the consumer, and identify the type of vegetable 

included. But since the English translation is targeted at English speak-

ers, the word "American" is unused in English-speaking contexts. In that 

light, the English translation as a whole would be applicable if the word 



61 

 

"American" were omitted and changed to "mixed vegetables," which is a 

general term and commonly understood in English 

Pattern 02 

 

Figure 5:cornned Beef ( - ٍٞث٤واد كه٣ْ ٫ٗل-ٝههِخ ) 

Source language: Arabic "ًٞهٗلث٤ق " 

Target language : English "Cornned beef" 

  The expression "corned beef" means a beef preserved and flavored by 

curing large-grain rock salt or corns of salt in order to preserve the meat. 

It is also called salt beef and is from Irish cuisine. The expression 

"corned beef" is transliterated as follow "ًٞهٗلث٤٤ق", transliteration is ex-

pressing words of language by means of characters of another alphabet, 

the translator provided ًٞهٗلث٤٤ق" as an Arabic name for the product by 

using transliteration strategy which is not fully convey the essence to 

Arabic speakers, it's important to consider the customers understanding, 

in this case literal translation"ُؾْ ثوو١ ِٓٔؼ" is more accurate strategy in 

Arabic context it provides clarity of the term. 



62 

 

Pattern 03 

 

Figure 6:Cooked Fava Beans With Chickpeas (- ُٔوبه٣ٖ -هبُٞه١ ؽبط ٍؼ٤ل -) 

Source language: Arabic "كٍٞ ٓلٌٓ ٓغ ؽٔض ؽت" 

Target language: English" Cooked Fava Beans with Chickpeas" 

  "Cooked fava beans with chickpeas" is a Middle Eastern dish. It refers 

to cooked fava beans until boiling with chickpeas together, adding some 

spices and olive oil. The ingredients of the dish are common in many 

cuisines, which made the translation clear. 

Adding the word "cooked" to the expression is to specify that the dish 

has been cooked, but it is usually used in listing the ingredients, not in 

the product name. 

The translation provided to the product is "كٍٞ ٓلٌٓ ٓغ ؽٔض ؽت" the 

word "ؽت" describes the fava beans being cooked but the chickpeas be-

ing served as whole. 

The expression describes the content of the canned food product because 

the translator provides a descriptive translation for both English and Ar-
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abic consumers in order to clarify the content for the consumer and make 

it appealing at the same time. 

The other picture shows the same brand of product with different ingre-

dients. It is "ًٕٞٔ كٍٞ ٓلٌٓ ٓغ"; it refers to another way of cooking fava 

bean; it's with "ًٕٞٔ" which is a spice used in cooking dishes to add a 

special flavor. 

The word "ًٕٞٔ" is translated as "cummin," which refers to the same 

meaning as the Arabic expression, except the word appears to be a typo 

because the correct term is "cumin.". 

Pattern 04 

 

 

 

 

 

Figure 7: Concentrated Milk ( ُِٞاىّ اُؾ٣ِٞبد ٝ اُزـ٤ِق اُو٣زبط ) 

Source language :Arabic "ؽ٤ِت ٓوًي ٓؾ٠ِ"/ 

Target language: English "concentrated Milk"/Sweetened Condensed 

Milk 

  The expression "concentrated Milk" means evaporating milk then re-

moving water from it to get milk with a higher concentration of milk so-

lids. It is often used in cooking and backing. 
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The expression"ؽ٤ِت ٓوًي ٓؾ٠ِ" means milk sweetened with sugar after 

being concentrated; the difference between them is that concentrated 

milk is not sweetened, and it can be used as regular milk by just adding 

water. 

The translator provided the expression "concentrated milk" for " ؽ٤ِت

 which is fully inaccurate for the product components and ",ٓوًي ٓؾ٠ِ

may confuse consumers. 

On the instruction side, it is mentioned that " أُؾ٠ِ ٓؾؼو ٖٓ  اُؾ٤ِت أُوًي

 therefore the exact translation for ,"ؽ٤ِت ًبَٓ اُلٍْ ٣ٝزٞكو ػ٠ِ ثوٝر٤ٖ ًٝب٤َُّٞ

the expression is "sweetened condensed   

Pattern 05 

 

 

 

 

 

 

Figure 8: Peaches Halves in Syrup( روود-ٛب٣جو ٓبهش٢ ثٖ ٍب٢ٍ - ) 

Source language: Arabic   أٗظبص فٞؿ ٓغ شواة"  

Target language: English "halved peaches in syrup" 

  In the following example" أٗظبص فٞؿ ٓغ شواة" the word ""أٗظبص in 

this context is meant the peaches cut in halves, the translation provided 

for this word is" halves "which means the peaches sliced in two pieces in 

this context. The Word " أٗظبص "is an Algerian dialect word it indicates 
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the description of something cut in halves while it is the plural of the 

word "ٗض" it has several meanings including Moroccan dialect language 

it is set of rules used by teachers in form of Al-Matn and poems applied 

in the Quran for learners to facilitate memorizing and clarifying similari-

ties in Quran verses ,additionally this word refers to split pieces of fruit 

so it might be more precise to say "halved peaches in syrup" to suit the 

exact meaning, the operation of moving from source language to target 

language needs the use of the right strategies to avoid facing difficulties 

and challenges in choosing the right word, the word above is misspelled 

it should be written with an "ص" instead of "ف" which is considered as a 

misprint or a typo committed by the translator which changed the whole 

meaning. 

The translator failed in choosing the exact word "أٗظبص which caused 

problems of understanding and rendering the exact word in the target 

language for non-Arabic speakers. 

4.2 The ingredient List 

  The ingredient list is a set of information provide consumers details 

about what the products contain during the process of preparation it in-

cludes the primary ingredients and additives. 

The second part of analysis of the corpus start with translation of ingre-

dient list of canned food labels. 
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Pattern 01 

 

Figure 9: Sweet Corn (ٛب٣جو ٓبهش٢ ثٖ ٍب٢ٍ) 

Source language: Arabic "مهح كشبه" 

Target language: English" corn"  

  The word " مهح كشبه" means a type of grains used for preparing pop-

corns, the translation provided is "corn" which has a more general mea-

ning, the word "corn" literally means "مهح" and " كشبه" is " popcorn". In 

this context the suitable translation for " corn" is " " مهح « because " مهح

 usually refers to dry grains which are heated until they turn into "كشبه

popcorn not the wet sweetened corns or in syrup. 

The translator applied the omission strategy , in this example since the 

omission of the word"كشبه" is acceptable which is more close to the na-

ture and texture of the product. Whoever translator makes distortion in 

conveying the meaning of the source message, he gives the suitable and 

accurate word depending on the product by generalizing the meaning 

instead of specifying it.  
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4.3 Instructions and warnings 

  Instruction from the verb instruct i.e. "teach" which are a set of infor-

mation that guide the users of canned food products in the way to con-

sume it. 

Warnings from the verb "warm" i.e. to inform users about danger or 

problems that might be happen, both are important for the consumer 

health or indicating compliance with Islamic dietary such as HALAL 

and not HALAL 

The third part of analysis of the corpus start with translation of instruc-

tions and warnings of canned food labels. 

Pattern01 : 

 

Figure 10: Ananas En Tranches Au Sirop Leger(Crest Line Market) 
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Source language: Arabic" ػب٤ُخ عٞكح  " 

Target language: English "Best Quality" 

   The two pictures show another type of canned food, which is pineapple 

slices in light sugar syrup, followed by the instruction "عٞكح ػب٤ُخ." It re-

fers to the superior level of excellence of the product. In the process of 

translating into English, the translator provided the expression "Best 

Quality." The word "Best" means that the product is not compared with 

others because this word implies a superlative level within other options, 

which is not an accurate translation for the expression. If the translation 

into English was "high quality" instead of "best quality," it would be ac-

curate for this context because the word "high" gives the possibility of 

lower quality and is a neutral and commonly used term. 

 

4.4 Brand Logo 

  The word brand means elements that help to identify a unique associa-

tion for a product that differentiates it from other brands, the word logo 

is a symbol represent an organization or product., the brand logo should 

be simple, unique, memorable, it should reflect the personality of the 

brand because it plays a key role in canned food labels and it is designed 

to be attractive and appealing.  

The fourth part of analysis of the corpus start with translation of brand 

logos of canned food labels. 
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Pattern 01  

 

 

 

 

 

 

 

Figure 11:Ananas En Tranches (ٛب٣جو ٓبهش٢ ثٖ ٍب٢ٍ) 

Source language: Arabic "هٞٝك ٍزبه" 

Target language: English "Good Star" 

  The expression (Good Star) is a brand name that represents the high 

and superior quality and brightness of the product, which conveys the 

message of the reliability and success of the products seeking to appeal 

to consumers about their services. 

The expression "Good Star" transliterated to "هٞٝك ٍزبه" keeping the same 

essence of the original brand name and changing the characters to Arabic 

language in order to make it accessible to Arabic-speaking consumers, 

which is important to recognize the name of the brand, but the Arabic 

speaker will not understand the intended meaning of the brand. This is 

what makes the consumers not familiar with the expression because the 

transliteration strategy does not provide the direct equivalence of the 

meaning. 
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In this instance, literal translation is one of the solutions to having an 

equivalent, which is "اُ٘غْ اُغ٤ل"; this may send the reader to another 

brand. That’s why the translator preferred to keep the original brand 

name to maintain the originality and credibility of the product and to 

avoid double brand names. 

Pattern02 

 

Figure 12:El-Qods Tomato Paste (Crest Line Market) 
 Source language: Arabic "ًاُول" 

Target language: English " EL-Qods" 

  The tomato paste "ًاُول" translated into "El-Qods" is a proper noun re-

ferring to the capital of Palestine in the Eastern Mediterranean area. 

The word "ًاُول" has a direct equivalent in TL, which is "Jerusalem," but 

the translator kept the same word by using translation in translating the 

brand name. Here, transliteration is the preferred technique to present the 

identity of the product. 
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4.5 Nutrition value  

Nuritation facts is listed information present details about nutrient con-

tent of a food product, usually it includes calories, micro nutrients (car-

bohydrate, protein, fats) and micronutrients (vitamins, minerals), nutri-

tion facts are subdivided into two main parts nutrition facts and daily 

value. 

The fifth part of analysis of the corpus start with translation of nutrition 

value of canned food labels 

Pattern01  

 

Figure 13:sliced green olive ( روود-ٍٞث٤واد شؼجبٕ -) 

Source language: Arabic 

Target language : English 

  The following table shows the nutrition information of sliced green 

olives, which is subdivided into two parts: nutritional values and recom-

mended daily allowance. These two parts play a crucial role in consumer 

diets and inform users. 

The nutrition value shows the nutrients and ingredients in the product. 
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The daily value specifies the percentage of each nutrient in one single 

serving of the food product according to the daily recommendation in-

take by the IOM Institute of Medicine in the United that established a 

dietary reference based on scientific research. 

The translator translated the content of the table of both nutrition value 

and daily but didn't translate the titles of the table which may confuse the 

Arabic consumer. 

For translating the titles into Arabic here are the translation: 

"Recommended Daily Allowance" " ا٤ٌُٔخ ا٤ٓٞ٤ُخ أُٞط٠ ثٜب" 

"Nutrition value" " اُـنائ٤خاُو٤ٔخ  " 

Pattern02 : 

 

Figure 14:Sweet Corn / Tomato Paste ( روود-ٍٞث٤واد ثٖ ٓظطل٠ -) 
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Source language: Arabic "ٕٞٛك" 

Target language : English "lipids/fats" 

  The following table provides nutrition information for sweet corn and 

tomato paste. The figure shows a list of essential components: energy, 

protein, carbohydrate, sugars, and fats, which are important for body 

health. They are agreed upon by the USDA Department of Agriculture in 

all the words translated into Arabic, such as energy translated اُطبهخ, salt 

translated أُِؼ, sodium translated ّٞاُظٞك٣, potassium translated ّٞاُجٞرب٤ٍ. 

These are all components approved by the USDA.  

The translator in the first table translated the word "ٕٞٛك" as "lipids," and 

in the second table, the wordٕٞٛك" as " "fat". 

The word lipids refer to organic compounds that form the structure of 

living cells, it can be solid or liquid, lipids are soluble in organic solvents 

but are insoluble in water 

  The word fat refers to a type of lipid; they are energy reserves of the 

body; they can be only solid; they are oily substances insoluble in water 

and sparingly soluble in substances like alcohol. Fats are classified into 

saturated fats, unsaturated fats, monounsaturated fats, and polyunsaturat-

ed fats. 
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5. Data Analysis 

  The strategy    The sample   The category  Percentage % 

 

 

 

 

Literal translation 

"American Vegetable Mix" 

 "فِطخ اُقؼوٝاد ا٧ٓو٤ٌ٣خ"

 

 

The name of the 

product  

 

 

27.27 % 

 

"Sweetned Condensed Milk" 

 "ؽ٤ِت ٓوًي ٝ ٓؾ٠ِ"

" Peaches halves in Syrup" 

 "أٗظبف فٞؿ ٓغ شواة"

 

 

 

Direct translation  

"water""ٓبء" 

"corn""مهح" 

"salt""ِٓؼ" 

 

Ingredient list  

 

 

 

 

27.27 % 

 

"Energy""ؽبهخ"  

Nutrition value  "fats""ٕٞٛك" 

"Protein""ٖثوٝر٤" 

 

 

 

Transliteration  

"corned beef" 

 "ًٞهٗلث٤٤ق"

The name of the 

product 

 

 

 

27.27 % 

 

"Good Star" 

 "هٞٝك ٍزبه"

 

Logos  

"El-Quds" 

 "اُولً"

 

Expantion 

"cooked fava beans"  

 "كٍٞ ٓلٌٓ ٝؽٔض ؽت"

The name of the 

product 

 

9.09% 

Idiomatic transla-

tion 

"Best Quality/hight quality " 

 "عٞكح ػب٤ُخ"

Instructions and 

warnings  

 

9.09% 

Table 2: Data Analysis Table 
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The table shows a collected sample of the study with the strategy 

used in translating these samples such as nutrition value table or name of 

the product. 

It's obvious that translators used strategies rather than other strategies. 

Translators used literal translation four times in translating names of the 

product, this is a common strategy across translators to remain the famil-

iarity of the canned food name to the consumers and keeping the original 

meaning of the product. 

Sometimes translators opt for transliteration mainly in translating 

products name and brand logos because transliteration preserve the 

sound of the original text which ensure the recognition of the canned 

food product. Other times the cultural nuances of the product name or 

logo preserved with transliteration rather than translation. 

It is remarkable that other strategies are used often such as direct transla-

tion and borrowing, especially in translating ingredients lists and nutri-

tion values because it includes technical terms and most of the ingredi-

ents and nutrition terms have standard terms that are agreed and widely 

recognized in culinary industry. 
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Figure 15:The Bar Graph of The Strategy used in Translating Simples 

 

The following bar charts present graphical data about the percent-

ages of strategies used in translating canned food products taken from 

the samples analyzed above. These strategies are literal translation, trans-

literation, expansion, idiomatic translation, and direct translation. The 

highest strategy used, as indicated by the taller bar, is literal translation 

(27.27%), and the least strategy used is expansion (9.09%( 

This distribution of strategies reflects the translator's goals in conveying 

the meaning of canned food labels. These variations underscore the 

complexity of translating canned food labels and emphasize that the 

translator needs to employ strategies rather than other strategies. 

 

 

0

5

10

15

20

25

30
27.27 27.27 27.27 

9.09 9.09 

The strategy



77 

 

 

6. Conclusion 

 Canned food products translation in Algeria have occasionally commit-

ted some certain inaccuracies as a result of lack of knowledge and exper-

tise within culinary industry, bearing in mind the hard work done by 

translators to convey the information in canned food labels accurately 

despite many difficulties in rendering the meaning effectively such as 

cultural nuances, culinary terminology and many nuances. 

While evaluation is important because mistakes and mistranslation is 

important because mistakes and mistranslation can appear during the 

translation process.  
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  Translation is the act of converting not only texts or speeches but also 

ideas, feelings, emotions, and cultural nuances from one language to an-

other. It facilitates communication between different nations because it 

bridges the linguistic and cultural sensitivity between the source text and 

the target text. 

The translation profession is one of the oldest and most indispensable 

occupations in daily life. This is the impact of different geographical ar-

eas. The translator plays the role of liaison between many parties. The 

aims of translation study vary; therefore, interpretation and translation, 

which is the transfer of literature and scientific knowledge from one lan-

guage to another, 

  Evaluation is the process of examining a completed work by assessing 

its effectiveness in any domain in which strengths and weaknesses arise 

to help find improvements or solutions. Evaluating a translated work is a 

crucial stage in reaching an authentic translation. Experts investigated 

various methods and theories of evaluating a translated text, such as 

functional equivalence theory and back translation. These methods are 

for ensuring the coherence of the translated text. To achieve a high-

quality translated text, Jouliane House created a model to assess the 

quality of translation. The model assesses the translation from various 

perspectives, which are textual analysis, comparison, describing the 

types of translations, and the cultural filter. Scientists are still working on 

applying new methods of evaluation in order to avoid mistakes or fail-

ures in the translated text because mistakes in general occur due to hu-

man causes, but if the mistakes occur in language, it goes to profitability 

levels. 
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It is confirmed that translation is categorized into free translation and 

literal translation; they differ from the perspectives of the scholar. For 

instance, Venay and Darbelnet divided the strategies into direct and 

oblique strategies; each strategy is divided into the following: direct 

translation, borrowing calque, literal translation, oblique translation, 

transposition, modulation, equivalence, and adaptation. Applying the 

conventional strategy in translating texts is important to reach a faithful 

text and overcome the challenges of translation. Those strategies help the 

translator convey the intended meaning to produce a high-quality trans-

lated text. 

  Everyone believes that translation is a means of communication, but the 

role of translation expands even further. It is the means prevailing in all 

areas such as politics, economics, and technology, speaking of transla-

tion. The. English is currently the language of the world; it is the refer-

ence language for many countries in the world. Translation into English 

has been able to occupy all fields, including food, which varies from one 

region to another, but the word is full of different types of dishes that are 

exported to different regions of the world in cans to preserve their con-

tent and prolong their shelf life. 

The English language has become the most used language globally due 

to its historical background and the rich culture of the countries speaking 

it, such as the United Kingdom, Canada, and the United States. The in-

fluence expanded to various domains: science, politics, economics, and 

food. For that reason, officials of the food industry tend to use English in 

culinary terms, and especially in the canned food domain, they use Eng-

lish for easy communication between customers. 
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English is becoming the dominant language as a result of the investiga-

tions and theories made by dominant scholars Peter Newmark, Jouliane 

House, and others in the translation field. 

People have recently become frequent users of canned food products due 

to their availability and long shelf life. Canned foods offer easy solutions 

for busy people and emergency situations. There are variations of canned 

food for humans, like meats, fish, milk, tomato paste, fruits, and even 

canned food for animals. If we come to the scientific side, we can cate-

gorize canned food according to the PH value. 

  Canned food is a double-edged sword because huge amounts of it can 

damage human health and cause some diseases, for instance, BPA expo-

sure and or Botulinum celiac disease. 

So, officials rely on translating the content of labels into English or 

French to communicate information to everyone but English is the suita-

ble solution to translate this context, this is what makes the translator 

loses control in communicating certain meanings especially related to 

culture, causing errors in some translations of canned food products, this 

what raised the question of if translators succeeded in conveying the 

meaning in translating canned food products. 

  The translator can face linguistic and cultural difficulties in conveying 

information about canned food products. These difficulties appear in the 

cultural-specific terms and finding the exact equivalent of them; linguis-

tically, they can appear in finding the equivalent idiomatic expression or 

in borrowing; they also appear in the marketing elements and especially 

in technical terminologies. 
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This research aimed to be selective, focusing on the daily difficulties 

faced by translators of canned food products by evaluating the transla-

tion on labels. Otherwise, this work tried to provide theories and proofs 

of translation studies research and suggest solutions and other possibili-

ties for some canned food translations. Furthermore, this research inves-

tigates the mistakes and points of weakness of translations in order to 

reduce the number of times the translator fails to convey the meaning. 

  Canned food labels are rich in culinary terms such as unfamiliar dishes 

or those related to culture. These terms are not easy to translate, which is 

why the translators adopt different strategies such as literal translation, 

transliteration, and borrowing. Sometimes the strategies are applied cor-

rectly in a successful way, but other times they are applied wrongly as a 

result of a lack of awareness. 

Translating canned food raises a dilemma, which is when the translator 

provides creative equivalents for what is unfamiliar instead of direct 

equivalents or word substitutions, which is considered unfaithful transla-

tion because it depends on the translator's knowledge and understanding 

of the target language and source language. 

To conclude, choosing the suitable strategy to translate canned food la-

bels is of vital importance, as most of the translation problems reported 

in this study resulted from applying inappropriate translation strategies. 

Translating canned food labels makes the translator face challenges and 

difficulties as a result of cultural and religious connotations. 
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Recommendations: 

  Algeria is a rich industrial company with different industrial sectors 

such as food companies that produce huge amounts of products, includ-

ing canned food products. Some of the prominent are Civital or Belat. 

These companies contribute to processing canned food and delivering it 

to Algerian consumers. That's why the companies should consider the 

role of translators, and this can be achieved through well-knit translators 

and expertise in the source and the target language. 

Every piece of information mentioned on the canned food label is im-

portant for consumer health because it includes details about the nutri-

tion, the ingredients, the product name, and some indications and warn-

ings. The translated version of this information helps the consumers 

make decisions about the product, which is why the translator has to 

choose the appropriate strategy that focuses on the nature and meaning 

of the product. 

  As the translators produce the translations based on a theoretical back-

ground, forgetting the practical work, that’s why they have to interview 

the target audience to assess the quality and examine how the audience 

receives the translations. 

 

 

. 
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Summary 

 الذراست هلخص  

 ٍو٣ؼخ ػُٞٔخ ؽوًخ ا٧ف٤و اُووٕ ٣ؼوف ػِْٜٔ ػٖ ٝأفل ثَ،" ٌٓوْٛ أٖٓ هّٞ ُـخ رؼِْ "ٖٓ

 ٓٔب ُـبرٜب؛ ثبُؼوٝهح كبفزِلذ اُؼِّٞ، ٓظبكه رؼلكد ؽ٤ش أُزؼبهجخ ا٧ع٤بٍ ػجو َٓزٔوح

 شز٠ ُـيٝٛب ا٠ُٝ٧ أُورجخ ا٩ٗغ٤ِي٣خ اُِـخ كبكزٌذ ا٧ّ، اُِـخ ؿ٤و ُـخ رؼِْ ا٧كواك ػ٠ِ أٝعت

 كٝها اُِـبد رِؼت. اُـنائ٤خ اُظ٘بػبد ٓغبٍ ًٝلا ٝاُطت ًب٫هزظبك ثؼِٜٞٓب اُؾ٤بح ٓغب٫د

 ًٔب رٔضِٚ اُن١ أُغزٔغ شقظ٤خ ػٖ ٝرؼجو اُؼبُْ ٓغ رٞاطِ٘ب ٤ٍِٝٝخ ؽ٤بر٘ب عٞٛو ك٢ٜ أٍب٤ٍب

 عَو ٢ٛ اُِـبد ػبّ ٝثشٌَ اُؼب٢ُٔ. أَُزٟٞ ػ٠ِ ًض٤وح آكبهب ٧كواكٛب ٣ز٤ؼ اُِـبد رؼِْ إٔ

 .اُشؼٞة ٓقزِق ث٤ٖ اُؼ٬هبد ٍٝو اُزٞاطَ

 كئخ ًَٝ ٓغبٍ، ًَ اؽز٤بط ثنُي ِٓج٤خ هجَ ٖٓ رشٜلٛب ُْ ًج٤وح اىكٛبه ؽوًخ اُزوعٔخ ػوكذ   

 .ثبُٔغزٔغ ػٔو٣خ

 ؿب٣خ ئ٠ُ ٝاٌُزبر٤ت أُقطٞؽبد ٗوَ ك٤ٜب رْ اُز٢ اُول٣ٔخ اُؼظٞه ٓ٘ن اُزوعٔخ ربه٣ـ ٣ؼٞك

 أفوٟ ُـخ ئ٠ُ ُـخ ٖٓ ٗض ٗوَ ك٢ اُزوعٔخ ػ٤ِٔخ كزغِذ أُؼبطوح، اُطوم ئ٠ُ ٝطُٞ٘ب

 شؾ٘خ ٗلٌ ػ٠ِ ٝا٩ثوبء أُؼ٠٘ ثا٣ظبٍ ثَ كوؾ، اُ٘ظٞص ث٘وَ اُؼ٤ِٔخ رٌزَٔ ٫ٝ ثبُؼجؾ

 ،ا٧ط٢ِ اُ٘ض ٖٓ اُٜلف كْٜ أُزوعْ ػ٠ِ ٣زطِت اُ٘ز٤غخ ُٜنٙ ُِٝٞطٍٞ ، ا٧ط٢ِ اُ٘ض

 ٖٓ عِٔخ ٓطجوب ا٧طَ ُِ٘ض ٝكؼبُخ ٝك٤خ روعٔخ ُزول٣ْ اُ٘ض ثضوبكخ ا٩ؽبؽخ ًٝنا

 ًَ افز٤به ٣زْ ثؾ٤ش اُضوبك٢ اُز٤٤ٌق اُزٌبكإ، اُ٘وؾوح، اُؾوك٤خ، اُزوعٔخ ٓضَ ا٫ٍزوار٤غ٤بد

 ٓقزِل٤ٖ ارغب٤ٖٛ ث٤ٖ ٣وثؾ عَوا ثنُي رج٢٘ ك٢ٜ ٓ٘ٚ ٝاُـوع اُ٘ض ُطج٤ؼخ ؽجوب اٍزوار٤غ٤خ

 .أُشبػو ًٝنا ٝاُزٞعٜبد اُضوبكبد ٣ؼٌٌ شلبف ًيعبط رؼَٔ أٝ

 اُ٘ٞع ٛنا ٣ٝزؼٖٔ اُِـخ، ٗلٌ ك٢ اُزوعٔخ أ١ كاف٤ِخ روعٔخ أٗٞاع، ص٬صخ ئ٠ُ اُزوعٔخ ر٘وَْ  

 اُزوعٔخ ٝٗغل اُوٞا٤ٌٓ، ك٢ ٣ظٜو ٓب ٓضَ اُِـخ ثناد ٓقزِلخ ثطو٣وخ ٝرلظ٤ِٚ اُ٘ض شوػ

 اُِـخ ٖٓ ًبُزوعٔخ أفوٟ ُـخ ئ٠ُ ُـخ ٖٓ ٗض روعٔخ اُ٘ٞع ٛنا ٣زؼٖٔ ؽ٤ش: اُقبهع٤خ

 ئ٠ُ ٝأٌُِبد اُ٘ظٞص رؾ٣َٞ ٝرزؼٖٔ: ا٩شبهح روعٔخ أف٤و ا٩ٗغ٤ِي٣خ، اُِـخ ئ٠ُ اُلو٤َٗخ

 .رِلي٤ٗٞ٣خ ٬ََِٓد أٝ أك٬ّ ئ٠ُ اُوٝا٣بد روعٔخ ٓضَ ٗظو٣خ أٝ ٍٔؼ٤خ ٍٞاء ا٩شبهح ُـخ
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 ػ٠ِ ث٘بء ػَٔ أ١ عٞكح رو٤٤ْ ك٢ ٣ٔبهً ٜٓ٘ظ ٝٛٞ اُزو٤٤ْ ٜٓ٘ظ ػ٠ِ اُجؾش ٛنا أٍبً ٣وّٞ

 اُظؾخ، ًبُزؼ٤ِْ، أُغب٫د ٖٓ اُؼل٣ل ك٢ ٓطجن ٝٛٞ أُؼب٤٣و ٖٓ ٝٓغٔٞػخ ٓؼ٤٘خ ٜٓ٘غ٤خ

 عٔغ أُٞػٞػ٤خ، اُلؼب٤ُخ، رشَٔ أُٜ٘ظ ٛنا ٝأٌٍ ٓجبكب. ؿ٤وٛب ٝ اُزوعٔخ اُزٌُ٘ٞٞع٤ب،

 ك٢ َٓبػلح ٝٗزبئظ أكُخ ػ٠ِ ٓج٤٘خ ٗزبئظ ٣ٞكو أُؼب٤٣و ٛنٙ رطج٤ن. اُج٤بٗبد ٝرؾ٤َِ ٓؼِٞٓبد،

 .اُوبكّ اُؼَٔ رط٣ٞو

 ٛنٙ ثؾ٤ش أُزوعٔخ ا٧ػٔبٍ عٞكح ُزو٤٤ْ ٓ٘بٍجخ ٗظو٣بد اٗزوبء ػ٠ِ أُزوعٕٔٞ ػَٔ  

 ٖٓ ا٧ط٢ِ اُ٘ض ٓؼ٠٘ ثب٧ؽوٟ أٝ ا٧ط٢ِ ُِ٘ض أُزوعْ اُ٘ض هوة ٓلٟ رظٜو اُ٘ظو٣بد

 عَ اُزوعٔخ إٔ ٝأٍبٍٜب اُـبئ٤خ اُ٘ظو٣خ ٢ٛ أشٜوٛب ُٝؼَ ٝاُضوبك٤خ، اُِـ٣ٞخ اُ٘ٞاؽ٢ ع٤ٔغ

 اُ٘ض روعٔخ ك٢ اُشوٝع هجَ اُٜلف ٣ؾلك إٔ أُزوعْ كؼ٠ِ ٓ٘ٚ، ٝاُـب٣خ اُٜلف ػ٠ِ رو٤ًيٛب

 ٖٓ كئخ ٣َز٘ل ًٔب. اُٜلف ُِ٘ض أُوظٞكح اُـب٣خ أٍبً ػ٠ِ ا٧طَ اُ٘ض روعٔخ ك٤غت

 ا٧طَ اُِـخ ئ٠ُ أُ٘زظ اُ٘ض روعٔخ ئػبكح ٝأٍبٍٜب اُوعؼ٤خ اُزوعٔخ ٗظو٣خ ػ٠ِ أُزوع٤ٖٔ

 أُزوعْ ٜٝٓبهح فجوح رؼٌٌ أُزوعْ اُ٘ض عٞكح ثؾ٤ش. اُزوعٔخ ٝكهخ عٞكح ٝرو٤٤ْ ُِزؾون

 .اُزوعٔخ ك٢ ٝؽٌ٘زٚ ًلبءرٚ ٓلٟ كزجوى ا٧ط٢ِ ُِ٘ض كٜٔٚ ٝٓلٟ

 ٝاُزؼلك اُؼ٢ِٔ ا٫ٗلغبه ػظو ك٢ ٜٓ٘ب ٣زغيأ ٫ عيء ك٢ٜ ا٤ٓٞ٤ُخ اُؾ٤بح ك٢ اُزوعٔخ رٔبهً

 ك٢ ٝكهاٍبد اًزشبكبد ٖٓ اُجؾٞس رولٓٚ ٝٓب ٓؼوكخ، ٖٓ اُؼبُْ ئ٤ُٚ رٞطَ ٓب اُِـ١ٞ. ئٕ

 ، ؿ٤٘خ آكبهب   اُؼبُْ ػٖ ٣ؾغت ا٧طَ ثِـزٜب كاثوبؤٛب أُزوعٔخ ا٧ػٔبٍ ثلؼَ ًِٜب أُغب٫د

 ٝرجبكٍ ٝاُضوبك٤خ اُِـ٣ٞخ اُؾٞاعي ُزغبٝى ٤ٍِٝخ ٧ٜٗب طـ٤وح ؿوكخ اُؼبُْ عؼِذ كبُزوعٔخ

 .اُشؼٞة ث٤ٖ أُؼوكخ

 اُـنائ٢ ٗظبٓٚ ك٢ ا٩َٗبٕ ئ٤ُٚ ٣زٞعٚ ٓب ٝأًضو ٢ٓٞ٣ ثشٌَ أٍب٤ٍبٕ ٝا٧ًَ ا٬ٌُّ ٗشبؽ ٣ؼل  

 ٣ٝؼٞك أُغزٔغ شوائؼ ُغ٤ٔغ أُ٘بٍت ٝصٜٔ٘ب أُلٟ ؽ٣َٞ ُؼٔوٛب ٗظوا اُـنائ٤خ أُؼِجبد ٛٞ

 ثأشٌبٍ ٗواٛب اُز٢ أُؼِجخ ا٧ؽؼٔخ ٖٓ ا٤ٓٞ٤ُخ اُٞعجبد رقِٞ رٌبك ك٬ اُج٤َؾ ٫ٍزؼٔبُٜب أ٣ؼب

 ُـبد ئ٠ُ ٓزوعٔخ ٝأؽ٤بٗب ا٧ّ ثبُِـخ ٓؾزٞاٛب رجوى ثِٔظوبد ٓزجٞػخ ٓقزِلخ ٝأُٞإ ٝأؽغبّ

 ًبُزٞٗخ ُ٪َٗبٕ أُقظظخ كٜٔ٘ب اُـنائ٤خ، أُؼِجبد رز٘ٞع. ٝا٩ٗغ٤ِي٣خ ًبُلو٤َٗخ أفوٟ

 ٓظله أٍَٜ رؼزجو أٜٗب ًٔب اُـنائ٢، ٝٗظبٜٓب ُِؾ٤ٞاٗبد ٜٝٓ٘ب أُوًي، ٝاُؾ٤ِت ٝاُطٔبؽْ

 ؿنائ٢ ػ٘ظو ٖٓ أًضو رغٔغ إٔ ُِؼِجخ ٣ٌٖٔ ئٗٚ ؽ٤ش ُ٪َٗبٕ اُؼوٝه٣خ اُـنائ٤خ ُِؼ٘بطو

 ثظؾخ ٣ِٜي هل اٍز٬ًٜٜب ٖٓ ٝا٩ًضبه اُؼ٢ِٔ اُزو٤ًت ٓؼولح ٣غؼِٜب ٓب ُِغَْ ؿ٢٘ ٝاؽل
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 ٝأُ٘بػ٢. اُٜؼ٢ٔ اُغٜبى رٌٔ اُز٢ ًب٧ٓواع ػل٣لح طؾ٤خ ٓشبًَ ُٚ ٣َٝجت أَُزِٜي،

 .َُِٔزِٜي ُظؾخ ٝػوٝه١ أٍب٢ٍ أٓو أُؼِت اُـناء ِٓظوبد ػ٠ِ اُزوعٔخ رٞكو ٣غؼَ ٓٔب

 ٓب ًٝض٤وا اُـنائ٤خ اُو٤ْ ٝعلٍٝ أٌُٞٗبد هبئٔخ أُ٘زظ، اٍْ ػ٠ِ ػبكح أُؼِجبد ِٓظن ٣ؾز١ٞ 

 رؼٌٌ كظؾزٜب َُِٔزِٜي أٍب٤ٍخ أُؼِٞٓبد ٛنٙ كٌَ ،ا٫ٍزؼٔبٍ ُن١ٝ ٝٗظبئؼ رؾن٣واد ٗغل

 أٓو اُـنائ٤خ أُؼِجبد ػ٠ِ ا٩ٗغ٤ِي٣خ اُِـخ ئ٠ُ أُِظوبد روعٔخ إٔ ٣إًل ٓب ٛنا أُ٘زظ. عٞكح

 ؿنائ٤خ ٓؼِٞٓبد رٞك٤و ٛٞ مُي ٖٓ ٝا٧ْٛ ٝر٣َٞوٚ أُ٘زظ اٍز٬ٜى رٍٞغ كبُزوعٔخ ا٤ٔٛ٧خ ثبُؾ

 ؽ٤ٔخ ٣زجؼٕٞ اُن٣ٖ فبطخ اُوواه ارقبم ك٢ اُزوعٔخ ٝرَبػلْٛ ،ا٩ٗغ٤ِي٣خ ثبُِـخ ُِٔز٤ٌِٖٔ

 .ٓؼ٤٘خ ؿنائ٤خ ػ٘بطو ػل ؽَب٤ٍبد ٣ؼبٕٗٞ أٝ ؿنائ٤خ

 اُز٘ٞع ئ٠ُ ٣ؼٞك ٝٛنا ٝر٣َٞوٜب، أُؼِجخ أُٞاك رظ٤٘غ ٓغبٍ ك٢ مار٤ب َٓزوِخ كُٝخ اُغيائو   

 ٣غؼِٜب ٓب ٛنا ٓؾ٤ِخ أ٤ُٝخ ٓٞاك ػ٠ِ رؼزٔل اُز٢ أُؾ٤ِخ أُؼِجخ أُٞاك رظ٤٘غ شوًبد ك٢ اُٜبئَ

 اُِـخ ٌُٖ أفوٟ، ُـبد ئ٠ُ أُؼِجبد رزُوَْعَْ أُ٘بكَخ ٛنٙ ُٝزؼي٣ي ػب٤ُٔخ رظ٤٘غ شوًبد ر٘بكٌ

 ٜٓ٘ب أٍجبة ػلح ئ٠ُ ٣ؼٞك ٝٛنا اُلو٤َٗخ، اُِـخ ٢ٛ اُغيائو ك٢ أُؼِجبد روعٔخ ك٢ ا٧ثوى

 ئ٠ُ رؼٞك هب٤ٗٞٗخ ٝأٍجبة اُغيائو١ اُشؼت كوَٗخ ك٢ ا٫ٍزؼٔبه ٝأصو ا٫ٍزؼٔبه٣خ اُقِل٤خ

 ٤ٍب٤ٍخ أفوٟ ٝأٍجبة ٝروعٔزٜب أُؼِجبد ٓغبٍ ٜٝٓ٘ب ٓغب٫د، ػلح ك٢ اُلو٤َٗخ اُِـخ كوع

 .ر٣َٞو٤خ

 ٧ٜٗب ا٩ٗغ٤ِي٣خ اُِـخ ئ٠ُ اُغيائو ك٢ أُؼِجبد روعٔخ ٝئُياّ رؼ٤ْٔ ا٩ُيا٢ٓ ا٧ٓو ٖٓ أطجؼ

 فبطخ أُؼِجخ أُٞاك روعٔخ ك٢ طؼٞثبد ٓٞاعٜخ ٖٓ أُزوعْ ٣ٔ٘غ ٫ ٝٛنا اُووٕ، ُـخ ثجَبؽخ

 أٝ ؿو٣جب أٓوا رؼزجو اُز٢ اُغيائو٣خ ثبُضوبكخ أُزؼِوخ أٌُٞٗبد ٖٓ رقِٞ رٌبك ٫ ك٢ اُغيائو ك٢

 ُزؾو٣و أُ٘بٍجخ ا٫ٍزوار٤غ٤خ افز٤به رؾل١ ك٢ أُزوعْ ٣غؼَ ٓب ٛنا ٦ُفو٣ٖ، ثبَُ٘جخ عل٣لا

 .ا٧ط٢ِ أُؼ٠٘ ٗلٌ ػ٠ِ ٝرؾبكع أُزِو٢، ر٘بٍت روعٔخ

 ٝػؼ ٓب ٛنا أُؼِجبد ِٓظن ػ٠ِ أٌُزٞة أُؼ٠٘ ئ٣ظبٍ ٤ًل٤خ ئشٌب٤ُخ ك٢ أُزوعْ ٣وغ هل  

 أُؼ٠٘ ٗوَ ك٢ أُزوعْ ٗغؼ ٓلٟ أ١ ئ٠ُ: ٝٛٞ ٝعٞٛو١ هئ٢َ٤ ٍإاٍ رؾذ اُجؾش َٓبه

 اُغيائو؟ ك٢ أَُٞهخ اُـنائ٤خ أُؼِجخ أُٞاك ِٓظوبد ك٢ أُزؼٖٔ

 :٢ٛٝ اُلوػ٤خ ا٧ٍئِخ ٖٓ عِٔخ ٝؽوػ رلظ٤ِٚ ٣زؼ٤ٖ اَُإاٍ ٛنا ػٖ ُٝ٪عبثخ

 اُـنائ٤خ؟ أُؼِجبد ك٢ أُزؼٖٔ أُؼ٠٘ ٗوَ ك٢ أُزوعْ ٝاعٜذ اُز٢ اُظؼٞثبد ٢ٛ ٓب
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 اُـنائ٤خ؟ أُؼِجبد روعٔخ ك٢ أَُزؼِٔخ ا٫ٍزوار٤غ٤بد أْٛ ٢ٛ ٓب

 :اُلوػ٤بد ٛنٙ اهزوؽذ اُلهاٍخ ٛنٙ أٛلاف ُٝزؾو٤ن

 روعٔزٜب ك٢ أفطبء ػ٠ِ اُغيائو ك٢ اُـنائ٤خ أُؼِجبد رؾز١ٞ 

 .اُضوبك٤خ اُقِل٤خ أٍبً ػ٠ِ اُـنائ٤خ أُؼِجبد رزوعْ

 .روعٔزٜب ٗبؽ٤خ ٖٓ ُِزط٣ٞو اُغيائو ك٢ اُـنائ٤خ أُؼِجبد رؾزبط

 ك٢ أُزٞكوح أُؼِجبد ِٓظوبد ك٢ أُٞعٞكح اُزوعٔبد عٞكح رو٤٤ْ ؽٍٞ اُجؾش ٛنا ٣زٔؾٞه

 هٞح ٓٞاػغ ئ٣غبك ٛٞ ٛنا ٖٓ ٝاُـوع أٍب٢ٍ ًٜلف ٜٓ٘ب أُؾ٤ِخ فبطخ اُغيائو٣خ اَُٞم

 اُز٢ ا٧فطبء ٣٩غبك اُ٘ول١ اُزؾ٢ِ٤ِ أُٜ٘ظ ػ٠ِ اػزٔبكا أُِظوبد روعٔخ ك٢ أُزوعْ ٝػؼق

 .أُِظوبد ػ٠ِ اؽ٬ػٚ ػ٘ل َُِٔزِٜي طؾ٤خ ٓشبًَ ئ٠ُ رإك١ هل

 رغبه٣خ ٔؾ٬داُ ػ٤٘بد ٖٓ ِٔزوطخاُ ظٞهاُ ٖٓ  ٔغٔٞػخُ  ٓؾِِخ ػ٤٘بد ػ٠ِ  ٣ؾز١ٞثؾ٤ش 

 ٗٞاؽ٤ٚ ع٤ٔغ ٖٓ أُِظن رؾ٤َِ ػ٠ِ اُلهاٍخ ٛنٙ ٝرؼزٔل ،ٝٝههِخ روود ثٔل٣٘ز٢ رٞى٣غ ٝٗوبؽ

 ٝفبٗخ اُـنائ٤خ اُو٤ْ علٍٝ ٝرٞع٤ٜبد، رؾن٣واد اُزغبه٣خ، اُؼ٬ٓخ اٍْ أُ٘زظ، اٍْ: ٢ٛ ٝاُز٢

 ٝاُز٢ ا٧ط٤ِخ، اُِـخ ٖٓ ٝكهاٍزٚ أُٞعٞكح اُؼ٤٘بد ٖٓ ػ٘ظو ًَ رؾ٤َِ رْ ؽ٤ش أٌُٞٗبد،

 .ا٩ٗغ٤ِي٣خ اُِـخ ٢ٛ ٝاُز٢ اُٜلف اُِـخ ئ٠ُ اُؼوث٤خ ٢ٛ

 رطج٤و٢، ٝآفو ٗظو١ عيء ه٤َٖٔ ئ٠ُ ٣٘وَْ كٜٞ اُزوعٔخ، عٞكح رو٤٤ْ ٜٓ٘ظ٣ؼزٔل اُجؾش ػ٠ِ 

 عٞكح ٝرو٤٤ْ اُزوعٔخ ػٖ ٓلب٤ْٛ ػ٠ِ ٣ؾز١ٞ ا٧ٍٝ اُلظَ ه٤َٖٔ ئ٠ُ ٣٘وَْ اُ٘ظو١ اُغيء

 ػ٠ِ ك٤ؾز١ٞ اُضب٢ٗ، اُلظَ أٓب اُزوعٔخ ٝاٍزوار٤غ٤بد ٝاُزوعٔخ اُِـخ ك٢ ٝا٧فطبء اُزوعٔخ

 اُـناء ٓغبٍ ك٢ ا٩ٗغ٤ِي٣خ اُِـخ ٝاٍزؼٔبٍ ٝأٗٞاػٜب اُـنائ٤خ أُؼِجبد إٔ ػبٓخ ٓلب٤ْٛ

وَد ًٔب ٝربه٣قٜب ٝأُؼِجبد ًِ  روعٔخ ك٢ أُزوعْ رٞاعٚ اُز٢ ٝاُِـ٣ٞخ اُضوبك٤خ اُظؼٞثبد مُ

 .أُؼِجبد

ٓوزوؽخ هل  روعٔبد  ٝ ًٔب ٝٓؾِِخ ٓٞػؾخ ػ٤٘بد٣شَٔ  كٜٞ اُزطج٤و٢ ثبُغيء ٣زؼِن ك٤ٔب 

 ٗزبئظ ٖٓ اٍزلبكح أًضو أَُزِٜي ُغؼَ ٝٛنا ،ئفلبهبد ٝعٞك ؽبٍ ك٢ ُِؼ٤٘خ ٓ٘بٍجخ رٌٕٞ 

 .اُجؾش
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 ا٧ّ، ثبُضوبكخ أُزؼِوخ ا٧ؽجبم ٓضَ اُط٢ٜ ثٔظطِؾبد ؿ٤٘خ أُؼِجخ اُـنائ٤خ أُٞاك ِٓظوبد 

 ٓضَ أفوٟ ػٖ  داٍزوار٤غ٤ب أُزوع٣ٕٞٔلؼَ  ُٜنا أُظطِؾبد ٛنٙ روعٔخ اََُٜ ٖٓ ك٤ٌِ

 .أُجبشوح اُزوعٔخ اُ٘وؾوح،. اُؾوك٤خ اُزوعٔخ

 أُؼِجخ أُٞاك روعٔخ رض٤و أفوٟ، أؽ٤بٗب ٣قلن ٝهل أُؼ٠٘، ئ٣ظبٍ ك٢ أُزوعْاؽ٤بٗب  ٣٘غؼ  

 أٝ أُجبشوح اُزوعٔخ ػٖ ػٞػب ئثلاػ٤خ ُزوعٔخ أُزوعْ رول٣ْ ػ٘ل فبطخ ٝٓؼؼ٬د طؼٞثبد

 ٝٓلٟ أُزوعْ ٓؼوكخ ػ٠ِ رؼزٔل ٧ٜٗب ٝك٤خ ؿ٤و روعٔخ أٜٗب ٣ؼزجوٛب ٓب كْٜٔ٘ أُجبشو، اُزٌبكإ

 .اُٜلف ٝاُِـخ ا٧طَ ُِـخ كٜٔٚ

 ُزوعٔخ أُ٘بٍجخ ا٫ٍزوار٤غ٤خ افز٤به ٣ٝؼل اََُٜ، ثب٧ٓو ٤ٌُ أُؼِجخ أُٞاك روعٔخ ئٕ   

 ا٫ٍزوار٤غ٤خ افز٤به ٖٓ اٗط٬هب اُزوعٔخ رأ٤ٌٍ أُزوعْ ػ٠ِ ٣زٞعت ؽ٤ش ٜٓٔب أٓوا أُِظن

 ُزطج٤ن ٗز٤غخ ًبٗذ ٍبثوب ؽُِِِّذَ اُز٢ اُزوعٔخ ٓشبًَ ٓؼظْ ٧ٕ ؽلٟ ػ٠ِ ػ٤٘خ ٌَُ أُ٘بٍجخ

 أُؼِجخ أُٞاك ِٓظن ػ٠ِ اُز٢ ٝاُل٤٘٣خ اُضوبك٤خ اُل٫٫د أؽل ف٬ٍ ٖٓ ٓ٘بٍجخ ؿ٤و اٍزوار٤غ٤بد

 ا٫ػزجبه ػ٤ٖ ػ٠ِ

 ئٗزبط َٝٓإ٤ُٖٝ اُشوًبد ػ٠ِ ٜٝٓ٘ب: بػ٤ِٜ َزؾظأُ اُ٘زبئظ ُزأ٤ًل رٞط٤بد اُجؾش ٛنا ٣ولّ

 ٣وَ ٫ كٝهٙ ٧ٕ ا٫فزظبص م١ٝ ٝرؼ٤٤ٖ أُزوعْ ثٔ٘ظت ا٫ٛزٔبّ أُؼِجخ اُـنائ٤خ أُٞاك

 اُؾلٝك ُقبهط ٝر٣َٞوٚ أُظ٘غ أُ٘زظ ٝٗٞػ٤خ ئٗزبع٤خ ُي٣بكح ٝٛنا اُؼَٔ ؽبهْ ثو٤خ ػٖ أ٤ٔٛخ

 .اُغيائو٣خ

 ٧ًضو ك٤ٜب اُ٘ظو ٝئػبكح روعٔزٚ رو٤٤ْ أُزوعْ ػ٠ِ ٌٓٔ٘خ روعٔخ فلٓخ أكؼَ رول٣ْ ُٝؼٔبٕ

 ُزلبك١ ًٝنُي اُزوعٔخ ػِْ ك٢ أُ٘ظو٣ٖ ؽوف ٖٓ أُزجؼخ اُزو٤٤ْ ثٔ٘بٛظ ٓوٝها ٓور٤ٖ ٖٓ

 .ٝا٫َٗغبّ ا٫رَبم اُؾلبظ ػ٠ِٝ ، ،اُ٘ؾ٣ٞخ اُِـ٣ٞخ ا٬ٓ٩ئ٤خ، ا٧فطبء

 ٖٓ ُِزو٤َِ ك٤ٚ ٝاُزقظض اُـنائ٤خ أُٞاك ٓغبٍ صواء اُياك أُؼوك٢  أُزوعْ ػ٣٠ِ٘جـ٢      

 اُ٘ض ُزوعٔخ أُ٘بٍجخ ا٫ٍزوار٤غ٤خ افز٤به ك٢ رٞاعٜٚ إٔ ٣ٌٖٔ اُز٢ ٝا٩فلبهبد اُظؼٞثبد

 ٖٓ ٣و٣ل ٓب افز٤به ك٢ اُوواه مارقب َُِٔزِٜي ٝر٤َو ، ٝؽج٤ؼزٚ ٓؼ٘بٙ رٞػؼ اُز٢ٝ  اُٜلف

  . أُ٘زغبد

 اُؼَٔ ث٤ئخ ُزؾ٤َٖ ٝٛنا ًج٤و ثشٌَ اُغٔبػ٢ اُؼَٔ ػ٠ِ اُؾل٣ضخاُظ٘بػخ  شوًبد رؼزٔل  

 ا٧كٌبه ُٔشبهًخ عٔبػ٢ ػَٔ كو٣ن رش٤ٌَ أُزوع٤ٖٔ كؼ٠ِ اُؼٔبٍ ث٤ٖ اُؼ٬هبد ٝرؼي٣ي



89 

 

 إٔ ُِٔزوعْ ك٤ٌٖٔ اُـنائ٤خ ُِٔؼِجبد ٤ٍِٔخ روعٔخ ا٠ُ ٝاُٞطٍٞ ا٩ثلاػبد ٝٓشبهًخ ٝر٤ٍٞؼٜب

 رش٤ٌَ ٌُٖ اُضوبكبد ٓز٘ٞػخ هبهح اُغيائو إٔ فبطخ ٓؼ٤٘خ ٓل٣٘خ ثضوبكخ ئؽ٬ع ػ٠ِ ٣ٌٕٞ ٫

 كٝه٣خ رله٣ج٤خ كٝهاد ر٘ظ٤ْ ٣ٌٖٔ ًٔب. اُظؼبة ٛنٙ ػ٠ِ اُزـِت ُِٔزوعْ ٣ٌٖٔ ػَٔ كو٣ن

 اٍزضٔبه ٛٞ اُغ٤ل كبُٔزوعْ ،ا٧ؿن٣خ ٓغبٍ ك٢ اُزطٞهاد ٝٓٞاًجخ أُزوع٤ٖٔ ٜٓبهاد ُزؾ٤َٖ

 .ًلبءرٜب ػ٠ِ ٝك٤َُ ُِشوًخ

 رؼل ُْ ٌُٜٝ٘ب ًبُوٞا٤ٌٓ فبهع٤خ ثأكٝاد ا٫ٍزؼبٗخ أُزوعْ ػ٠ِ ٝعٞكرٜب اُزوعٔبد ُزؾ٤َٖ  

 رؾ٤َٖ ك٢ ًج٤و ثشٌَ ٣َبْٛ اُؾل٣ضخ اُزٌُ٘ٞٞع٤خ ثبُزو٤٘بد كب٫ٍزؼبٗخ اُؾب٢ُ ٝهز٘ب ك٢ ًبك٤خ

 ٣ظٖ ًٔب أُزوعْ كٝه رقل٢ ٫ اٍُٞبئَ كٜنٙ رَو٣ؼٜب ًٝنا اُـنائ٤خ أُؼِجبد روعٔخ عٞكح

 هػب ٝٓ٘ٚ أهَ ٝٓغٜٞك ٝع٤ي ٝهذ ك٢ ػِٔٚ ًلبءح رؾ٤َٖ ك٢ رشبهى ٌُٜٝ٘ب اُجؼغ

 .أُ٘زغبد ػٖ أَُز٤ٌِٜٖ

 أُزِو٢ اُغٜٔٞه ٖٓ ػ٤٘خ ٓغ ػ٤ِٔخ ؽؼٞه٣خ ُوبءاد ٣٘ظْ إٔ أُزوعْ ػ٠ِ اُزوعٔخ ٗشو هجَ

 اُقِل٤خ ػ٠ِ ٓج٤٘خ رٌٕٞ اُزوعٔبد كغَ ، ٓزوعْ ٛٞ ٓب ك٢ اُ٘ظو ٝئػبكح أَُٞكح روعٔزٚ ُزو٤٤ْ

  .ع٤لح ٗزبئظ ُؼٔبٕ كؼبُخ ؽو٣وخ اُؾؼٞه١ كبُزو٤٤ْ ، كوؾ ُِٔزوعْ اُ٘ظو٣خ

 ٜٓ٘ب أُغب٫د ثؼغ ك٢ أُزوع٤ٖٔ رٞاعٚ اُز٢ اُظؼٞثبد أؽل اُزو٤٘خ أُظطِؾبد رؼزجو  

 صبثزخ ُـ٣ٞخ ك٫ُخ ماد أُظطِؾبد كٜنٙ ثبُطؼبّ اُقبطخ ٝأُظطِؾبد أُؼِجبد روعٔخ ٓغبٍ

 ٖٓ ٣ؾز٣ٞٚ ُٔب اُـنائ٤خ أُؼِجبد ثٔغبٍ فبطخ هٞا٤ٌٓ ئٗزبط ٛٞ ا٧ٓضَ كبُؾَ ثٜب ٝٓؼزوف

  .ٝاُزٞع٤ٜبد اُزؾن٣واد ، أُ٘زظ اٍْ أٌُٞٗبد، ، اُـنائ٤خ اُو٤ْ ًغلٍٝ ٓقزِلخ ػ٘بطو

 ىه، ثؼـطخ ٛبئِخ ٝثأػلاك أُٞاػ٤غ ُٔقزِق ٝأُواعغ أُظبكه اُزٌُ٘ٞٞع٤خ ا٧كٝاد رز٤ؼ

 ًزت ػ٠ِ ثب٫ؽ٬ع ٣ٌٕٞ ٝٛنا أُؼِجبد روعٔخ ك٢ ُِشوٝع أٍب٤ٍب أٓوا ٣ؼل أُواعغ كبٍزقلاّ

 اُزوعٔبد عٞكح ٝرؾ٤َٖ رغ٘جٜب ثٜلف ٝرو٤٤ٜٔب اُشبئؼخ ا٧فطبء ػٖ ثؾٞس أٝ أُغبٍ ٛنا ك٢

 .اُـنائ٤خ أُؼِجبد ِٓظوبد ػ٠ِ
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.كاه ػ٬ء  اُظ٘بػبد اُـنائ٤خُٔظطِؾبد ُٔؼغْ اُؾل٣ش .ا.(2018)ػ٢ِ ٓٞط٢ِ ،ؽ٤َٖ 

 كٓشن.اُل٣ٖ ُِ٘شو ٝاُطجبػخ .

 دأُظطِؾب : ئ٤خ ٝاُزـن٣خاُظ٘بػبد اُـنا ْٓؼغ (1993) . ك٢ٜٔ . ،ػ٢ِ.محمد اؽٔل،ػجل اُوبكه

 .اُوبٛوح.اُؼوث٤خ ُِ٘شو ٝاُزٞى٣غ ٝاُؼ٤ِٔخ. اُلاهاُزؼو٣ل٤خ اُل٤٘خ 
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English French Arabic 

Bacteria Bacteria اُجٌز٤و٣ب 

Bisphol Biphol ٍٞث٤َل 

Botulinum Botulinique اُٞشو٤خ   

BPA exposure Exposition au BPA أ ُِج٤َلٍَ٘ٞ رؼوع 

Celiac disease Maladie ceoliaque اُٜؼ٤ٔخ ا٫ػطواثبد ٓوع 

Enzymes Enzymes ا٧ٗي٣ٔبد  

Food Spoilage Orga-

nisms 

Organismes respon-

sables de la détériora-

tion des aliments 

 ٨ُؿن٣خ أُلَلح اُؾ٤خ اٌُبئ٘بد

Hermetically Hermétique ّثاؽٌب 

Gluten Gluten ٖؿِٞر٤ 

Gluten Sensetive Ente-

ropathy 

Enteropathie Sensible 

au Gluten 

 ُِـِٞر٤ٖ ؽَبً ٓؼ١ٞ اػز٬ٍ

Lighit Syrup Sirop léger ٓقلق شواة 

Low Acidity Faible acidité ٓ٘قلؼخ ؽٔٞػخ 

Microorganisms Microorganisms اٌُبئ٘بد اُؾ٤خ اُله٤وخ 

Microbiological Microbiologique أٌُوٝث٤ُٞٞع٤خ 

Pathogenetic Pathogénie َٓججبد ا٧ٓواع 

PH value Valeur de PH ٍاُؾٔٞػخ ٓؼل 

Toxin Toxine َُْا 
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Appendix 02 : List of pictures 
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Picture01 : روود-ٍٞث٤واد ثٖ ٓظطل٠  

  

Picture02 : Tomato Paste ( روود-ٍٞث٤واد ثٖ ٓظطل٠ -) 
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Picture 03 : ٕروود-ٍٞث٤واد شؼجب  

 

    Picture 04 : sliced green olives ( روود-ٍٞث٤واد شؼجبٕ -) 
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Picture 05:(Crest Line Market) 

 

Picture 06 : Ananas En Tranches Au Sirop Leger(Crest Line Market) 

 

Picture 07: El-Qods Tomato Paste (Crest Line Market) 
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Picture 08 : اُو٣زبط ُِٞاىّ اُؾ٣ِٞبد ٝ اُزـ٤ِق 

 

Picture 09 : Concentrated Milk (اُو٣زبط ُِٞاىّ اُؾ٣ِٞبد ٝ اُزـ٤ِق) 

  

Picture10 : Sweetened Condensed Milk (اُو٣زبط ُِٞاىّ اُؾ٣ِٞبد ٝ اُزـ٤ِق) 
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Picture 11 : ٍٞث٤واد كه٣ْ ٫ٗل-ٝههِخ  

 

Picture12 : cornned Beef ( ٍٞث٤واد كه٣ْ ٫ٗل-ٝههِخ ) 
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Picture 13 : روود-ٛب٣جو ٓبهش٢ ثٖ ٍب٢ٍ  

 
 

Picture14 : Peaches Halves in Syrup( روود-ثٖ ٍب٢ٍ ٛب٣جو ٓبهش٢ - ) 

 

Picture 15 : Ananas En Tranches ( ٍب٢ٍ ثٖ ٓبهش٢ ٛب٣جو ) 
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Picture16 : Sweet Corn (ٛب٣جو ٓبهش٢ ثٖ ٍب٢ٍ) 

 

Picture 17 : Peaches Halves in Syrup( روود-ٛب٣جو ٓبهش٢ ثٖ ٍب٢ٍ - ) 
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Picture18: ُٔوبه٣ٖ -هبُٞه١ ؽبط ٍؼ٤ل   

  

Picture19 : Cooked Fava Beans With Chickpeas ُٔوبه٣ٖ -هبُٞه١ ؽبط ٍؼ٤ل -) 

 

Picture20 : American vegetable Mix (Eurl sand south - ٝههِخ- اُزٞى٣غ ٗوطخ ) 
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Appendix 03 : Photography Permits 
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Photography Permit 01 : ٣٫ٖ ٓبهًذ)ٝههِخ( ذًو٣َ   
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Photography Permit02 : ٓبهش٢ ثٖ ٍب٢ٍ )روود( وٛب٣ج   
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Photography Permit 03 : اُزٞى٣غ خٗوط   (ٝههِخ) 
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Photography Permit 04 : ُِٞاىّ اُؾ٣ِٞبد )ٝههِخ( طاُورب   
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Photography Permit05 : ٍٞث٤واد ا٫فٞح ثِٔظطل٠)روود(   
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Photography Permit06 : كه٣ْ ٫ٗل )ٝههِخ( دٍٞث٤وا   


