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         Abstract: 

This study aims to recognize the role of advertising banners and their contribution 

to persuading the customers of Mobilis Foundation, where dropping the applied 

side on a sample of customers exposed to Mobilis Foundation advertising banners. 

The problem of the study centred on the following key question: How does the 

citizen of Wirgle and city deal with advertising banners? In this study, we relied 

on the descriptive approach and questionnaire to collect data and data related to 

the phenomenon in question. The questionnaire form was distributed to a sample 

of 80 inhabitants of the city and Urgha. In analysing the questionnaire data, we 

relied on the statistical package and testing hypotheses. 

This study has yielded results, the most important of which are: 

Advertising banners are a means to remind the consumer audience of the 

enterprise's services and all new about its service. 

Advertising banners as a widespread means of advertising and expose themselves 

to the moving audience. 

Keywords: advertising, advertising signs, persuasion, customers. 
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