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2.4.2Advertising via websites and forums

Banner AdsPop-Up Ads .Text Ads  .

Video Ads(5)On Site Sponsorships.
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20062010

   

2006 2.54 100 
2007 3.26 128 
2008 4.32 170 
2009 5.10 200 
2010 5.85 230 

2006

   

2006 0.72 100 
2007 0.98 136 
2008 1.38 192 
2009 1.68 233 
2010 1.99 276 

http://www.Emarketer.Com

 

% 

 

2000-2010

% 

2010

 

% 
2010 2000 2010 

 

 

1 39.6  21,891.1  28.9  152.2 0.2 44.0  

2 15.4  3,691.1  21.2  80.5 0.5 17.1  

3 9.4  10,342.5  33.0  31.6 0.1 10.4  

4 4.8  120.8  10.8  49.1 2.4 5.3  

5 4.3  9,300.0  13.6  34.6 0.1 4.7 

6 3.8  13,900.0  10.0  42.0 0.0 4.2  

7 3.6  1,897.8  10.0  40.0 0.2 4.0  

8 3.2  3,500.0  34.0  10.6 0.1 3.6  

9 2.9  7,900.0  9.6  33.4 0.0 3.2  

10 1.3  2,744.0  12.2  11.7 0.1 1.4  

http://www.Internetworldstats.Com

3266.7

1633.3

4185.4

714.6

3714.6

3101327.1

102858.3

24.2

4185.4

510.4

  

 73.3 

 24.6 

 2.1 

مننتائجالتحليلالإحصائيالمصدر:
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 39.7 

 16.5 

 16.7 

 12.5 

 14.6 

 

 64.7 

 27.1 

 8.2 

 
 

 
Wilcoxon Signed Rank 

Test 

 P. Value 

 3.9792 0.8626 837 0.000 * 

 2.6458 1.31262 273 0.949 

 
4.1667 1.15470 1007.5 0.000 * 

 2.4583 1.16616 193.5 0.997 

 2.3125 1.22312 157.5 0.999 

 2.1875 1.12337 155.0 1.000 

 3.8125 1.00332 801.5 0.000 * 

 1.6875 1.03464 49.5 1.000 

 4.6875 0.46841 1176 0.000 * 

 
2.7083 1 57 0.965 

5

 
Mann-Whitney 

P. Value 

 - 1.317 0.188 

 - 0.507 0.612 

 - 1.635 0.102 

 - 3.718 * 0.000 

 - 3.809 * 0.000 

 - 2.181 * 0.029 

 - 0.622 0.534 

 - 0.269 0.234 

 - 6.537 * 0.000 

 - 0.970 .3320 

5
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