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Abstract:

The present study aimsto identify the extent to which modern technological techniques are employed
in the preparation and the direction of television advertisements and their impact on university
students as receivers.
The problem of this study is stated as follows: Does the evolution in the television advertisement
techniquesincreaseits effect on therecipient?
Thegeneral hypothesis:

Development occurs in the TV advertisement techniques can increase its effect on the recipients.
As resulted from the general hypothesis three hypotheses are as follows:

+« University students concerns TV advertisement more than advertisements displayed in other ways.
% The modern techniques used in television advertisements play an important role in convincing
university students.

%+ The use of modern technologiesin the television can contribute in difusing the advertisements.

+¢+ By adopting the descriptive methods, data are collected by means of questionnaire. This latter was
delivered to 85 students that have been chosen randomly from the Department of Information and
Communi cation Sciences community.
The results of this study are the following:
the digital age have paved the way to new options to be opened in front of the viewers whether via
the Internet or smart phones, and this is what made the television advertising of great interest to both
genders and that thanks to its features, especialy after the interaction between the charm of publicity
and the technique used force which reported existing in the implementation of creative ideas and

open wide horizons to innovation in the advertising proce.




