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Summary : 

 study aimed to investigate the effect of various internal marketing its actions (training, Motivation, delegation 

of authority and the dissemination of marketing information (in improving the quality of banking services and 

therefore we have to provide a theoretical framework defines the various aspects of internal marketing as an 

important driver for the development and improvement of quality of service level, as well as we dealt with the 

various concepts related to the quality of banking services, has study in the agency Bank National Algerian 

Ouargla, in order to identify the level of application of methods and procedures for internal marketing has and 

how it is reflected in the level of quality of services provided, as adopted in the collected information and data 

on the form of a questionnaire designed for this purpose and we have distributed 110 questionnaires of which 

(50) were distributed to a sample of employees Acting been retrieved (40) of them and (60) a questionnaire to 

sample the agency and clients Looking back them (57), and has information and results by using the Statistical 

Package for Social Sciences processing (SPSS). 

       We reached the last agency to the National Bank of Algeria internal marketing concept and apply some of 

its procedures, which was reflected on the quality of services provided. 
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