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 The primary purpose of addressing this issue primarily on the quality of 

insurance services and evaluated, and we have tried in the field study, the 

National Institute Insurance Saa agency Touggourt assess the quality of services 

provided from the perspective of their customers according Nmodj SERVPERF, 

was questionnaire was distributed to a sample of customers consists of 55 

single, where it was use SPSS program to address the findings and testing 

hypotheses, and the study found that customer rating for the quality of 

insurance services through the assessment model differs from a client to 

another. 
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الجزء الأول: قياس مستوى أبعاد جودة الخدمة
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