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Abstract

Against the backdrop of the collapse of oil prices, which controls the Algerian
economy, most experts reactions and views focus on the necessity of containing
the crisis by investigating a strategic solution and the investments of proposals
in other domains away from the non-renewable energy (oil-gas). Among the
fields seen as aspiring to as sources of national income and rescuing economy is
Tourism Industry which witnesses a state of deterioration requires saving and
developing it. This research paper aims to link tourism with translation and
studying the role of the last mentioned in reviving the tourist activity in Algeria
which is characterized by many factors that qualify it to be an attractive tourist

pole along the line with the neighboring countries.

Keywords: Tourism, Translation, Algeria, Development, Professional,

Educational,
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Introduction

Translation which became a part in all modern areas nowadays like medicine,
technology, industry...etc., sized a significance to play a principal role and
entered tourism milieu. Although many countries in the world crossed strides
concerning translation employment in this sector and its use as a trump card for
the development. However Algeria is still inneed to struggle for reaching the
advanced stages in the use of tourism translation, by providing translated
tourism materials such as catalogues, posters, brochures...etc.And also

employing professional tourist guides.

This study is conducted by using qualitative research because it is the
appropriate one for a such kind of studies, which are based on developing
hypothesis for a further testing, and also the ideas discussed are new generated
ones in Algeria, also still to be tested in the future, starting by qualitative

questionnaire development.

The research aims at unlocking the mystery of translation use as a key tool in
tourism sector, in addition investigating the relationship between tourism and
translation, also discovering whether these two elements affect each other and
presenting the various methods and theories of translation that are used in
tourism, and finally proposing some solutions that may help in the advancement

of translation employment in tourism.
Literature Review

Translation and tourism became the basis of many contemporary studies
nowadays due to the importance of each one, whether as a separated field or as a
field linked to or integrated in other ones; NahedahHashim Abu Shehab(2011)
wrote an article entitled"Translating Brochures Advertising PersonalCare

Products from English into Arabic:Strategies and Linguistic Inaccuracy", in



which the research shed light mainly on exploring translating advertisement
brochures by examining corpus of 35 English-Arabic brochures, this study also
identified the translation strategies adopted by translators to produce an
adequate translation. "Stylistic Analysis of Arabic and English Translated
Tourist Brochures: A Contrastive Study " this study was conducted by Saleem
Khulaief al-Fahad (2012), this study was conducted to focus on the role of
culture and the differences between Arabic and English in translated tourist
brochures, integrating quantitative measurement and qualitative analysis. Also
Masoome and Davud had a study entitled"Strategies Employed in Translation of
Tourist Guidebooks Culture-specific Items from Persian into English" in which
the paper tackled translation of two translated tourist guidebooks in order to
explore and analyze the strategies used in translating these materials and exactly
“culture specific items”. The mentioned researches were samples of many other
researches underlined the importance of the relationship between translation and
tourism sector which is also the aim of this dissertation with a slight difference

that is conducted in and specified for Algeria.
Rationale

The rationale for conducting this research stands behind the need of attaching
more importance to the use of translation in tourism sector for the role it has,
and for the need of this industry for improvement in Algeria. That is due to the
lack of researches have been carried in general and in English particularly, also
the relationship between tourism and translation is still out of government
interests despite of their efforts for the growth of this domain. This study aims at
investigating the fact of the link between tourism and translation and
highlighting the impact of the last mentioned, moreover presenting the various
methods and theories of translation that are used in tourism.



Research Question

In this regard, the study is based on questing the fact of translation effectiveness
in tourism milieu as well as the relationship between these two elements, this
research shall answer the main question : Is there a real impact of translation on
serving tourism industry? Moreover, this study shall answer other sub questions:
How can translation be applied in tourism? What are the conditions that should
be in translation to serve tourism? What are the effective translation methods
and strategies used in tourism industry? What are the factors that hamper
translation from serving tourism? So at the end of the research will be clear

weather translation has an impact on tourism development or no .
Motivations

Due to the drop of oil prices and facing an economic crisis in Algeria, each one
should contribute to overpass this national circumstances that led the
government to look for alternative options in other areas and to invest in new
idea. One of the proposed solutions is tourism industry which is, also, in need to
development and filling its imperfections, This study is conducted to provide
suggestions that may push tourism toward flourishing and the Algerian economy

as well.
Research Structure

This dissertation is organized in three chapters. It was designed to meet the
previously mentions objectives. The first chapter explores some definitions of
translation set by scholars and translators in order to clarify some concepts for
the non-specialized reader, then translation reality in Algeria from experts point
of view, also identifying theories and strategies of translation applied in tourism
materials. we chose two strategies and two theories as examples with

illustration. While the second chapter explains tourism as a concept and a



significant industry, trying to show its relationship with economy, as exploring
its impact on society and the culture of the host community as well, in addition
presents its reality in Algeria, with an attempt of relying on some statistics
concerning these facts. The third chapter shed light on the relationship between
the two elements of the study , in which some solutions shall be suggested,
logically starting by the advantages of using translation in tourism industry also
citing the experience of some countries which are Morocco and Jordan, then
listing the condition that must be available in translation to achieve tourism
serving, ending with the factors that may hinder translation from its aim in this

sector.
Significance of the Study

This theoretical study may be a base for a deeper applied research that the
concerned authorities may rely on to develop tourism and support it as a source
of national income. The obtained results represent strong encouragement and
incentive to employ translation in the tourism sector such as some successful
countries in this investment. This research can be considered a basic idea or as

one of the solutions for challenging the economic crisis that Algeria is facing.
Difficulties of the Study

When conducting this research we faced many challenges that had a great effect
on the research structure, the results provided and many other elements, Some of
them The lack of a scientific training in the methodology of research which
caused a delay in research readiness, also the unavailability of tourism brochures
of Algeria and other countries that were chosen as samples for the study such as
tourism materials of Tunisia which led to replacement with other country, efforts
in vain were spent to get Algerian tourism materials, especially here in Sahara
where a such kind of publicity is neglected while in the north cities most of the

materials were only in French.



1.1 Introduction

After introducing the main subject of our research, its aims and hypotheses,
we come at the first chapter which will be a preface for a real engagement in the
topic “translation and touristic development in Algeria” and this by drawing a
clear framework for the two parts of the research (translation and tourism)

starting by defining some concepts in the two domains.

The chapter is organized as follows: at first presenting the meaning of the
term “translation” in order to make it clear and simple for the reader before

(3

discussing the crux, then distinguishing the two concepts “ educational and
professional” translation so as to show under which one of them tourism
translation is classified. At the end of the chapter we expose the present reality
of translation in Algeria. Then finally presenting some theories and strategies

commonly used by translators in translation tourist guidebooks and brochures.

Specifically and speaking in depth what should be tackled are the diverse
currant definitions of translation that were set by different scholars, Despite this
plurality of definitions leads to the same concept but through it we deduce that
translation is regulated due to many standards That set each definition and
orientation. and these standarswere explained by many scholars in different
theories such as Skopos theory, Text-type theory, Linguistic theory of
translation, translation action theory ...etc. At the end of this chapter we should
be able to answer many questions among them:What is translation in general ?
what is professional translation and what are the differences between it and the
educational one (non-professional) ? which one of them serves tourism industry
? How is translation reality in Algeria? At what level translation is used in
tourism milieu?How translation theories and strategies are applied in tourism

translation?



1.2 Definition of Translation

This term is used in general to describe the process of transferring a written

or spoken material from one language into another.

Under the large term we meet two specific terms, Translation which refers to the

written language and secondly interpretation which refers to the oral one.

Translation generally is an interpretation of the ST and the attempt to produce an
equivalent text in the TT with the focus on keeping the same message. As Nida
and Taber(1969:12)state“translating consists in reproducing in the receptor
language the closest natural equivalent of the source language message" first in

terms of meaning and second in terms of style.”

Many constraints should be taken into consideration such as the grammatical

rules of both languages SL and TL, context, cultures...etc.

While this definition is very short and summarized, many scholars and experts

gave the concept different definitions such as :

Larson (1984:3)says that “translation means transferring the meaning of the

source language into receptor language.”

According to Catford(1965:20) “translation is the replacement of textual
material in one language (SL) by equivalent textual material in another language
(TL).”

Hatim and Munday(2004: 6) define translation as “the process of transferring a
written text from source language (SL) to target language (TL)”. In this
definition they do not explicitly express that the object being transferred is

meaning or message. They emphasis on translation as a process.



One of the most notable definitions of translation is stated by Newmark(1988:5)
who defines translation as “rendering the meaning of a text into another

language in the way that the author intended the text”.

Relying on the definitions above and many other definitions, the intention of
translation process is finding meaning equivalence in the TT, and the focus is on
the term meaning equivalence because meaning which is transmitted into TL, so
translators deal with text as a whole unit which can be understood by

communicators.
1.3 Pedagogical and Professional Translation in Algeria

Professional translation and the pedagogical one are two intertwined
elements that complete each other in a way we could not find one without the
other. Academic Translation is considered as a base for the professional but it
can not stand alone or be chosen as a specialty of a study if it does not lead to a
profession in labor market. otherwise professional translation can not be

acquired only by practice i.e. it is a necessity to pass the theoretical stage .

Pedagogicall Translation is the theoretical framework of translation as a
profession or a practice in which primary concepts and notions must be defined
and clarified such as its meaning, history, its role and purpose and being
superficially in touchwith its types, techniques and strategies that will be used in
the real situation, also presenting the translator, his importance, role in this
process and many other theoretical steps such as testing and improving some
skills and abilities related to the mother language, foreign languages,

terminology and this type is also called pedagogical translation.

aal oY shan yillAiEa ogd oa gaiial singlian jille sim galy ydatl) jUaYIAL) jKIhaags gl Hlailiida palt
Aigallian jillgranilaldy pidda gl sbiligalles yidl )50 Ay
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*the theoretical phase, we mean by this the study of the theoretical framework of
translation for an obvious purpose which is understanding, first the fact of
translation, then the significance of translator and his role moreover having a
definition for what we call professional translation .And this through a study for
translation technique and what did modern technology achieve in this domain.

also to understand the fact of translation and defining “professional Translation”

Logically, since education translation is the base, the graduation a professional
translator necessarily needs having a theoretical well designed courses before

training, or the real engagement in labor milieu.

In parallel with its being a specialty taught and studied in special institutions,

translation is a profession practiced in business world.

It is preferable not to stick to the idea which sees translation as an acquired
profession that can be mastered via practice and habituation and not through an
academic systematic way of studying at institutions and universities, that
because the necessity of founding a prior programs and schedules that are
concerned with the theoretical part of this profession remains an important step

beside underlining the clear bases for preparing a qualified translator.

Jealld unndigalliala juaS laidigaies jhedan jilliliadan il sudafiaatilenic
LI el Tl g jleallibatiana€iliCadan T g jai¥aaa jillils et aliililide L
:‘.AAAAA_IA)S‘)A}‘ML’.AJLMJ‘AAJ

*Speaking about translation it means that it is a practiced profession as others in

labor market, so we should get rid of the idea that translation can not be taught

IDr.the head of the department of linguistic and translation studies at King Saudi university.
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but only acquired by practice without any prior qualification through

universities, schools, institutions or specialized centers.

It Is practicing translation as a profession in the milieu of busniess and work,
and the chance through which the translator applies the knowledge he took
during its theoretical training that was shaped the educational translation as he
would meet the concepts in their real context.Professional translation is a real
test to examine the translator’s skills and abilities, mostly it is found in all sorts
of life such as medecine, computer sciences, commerce, law, and tourism which

will be one of the main parts of our study.

Algeria exerts considerable efforts for the progress of translation field where it
apportions and supports institutions and universities to teach this specialty, one
of them and may be the very known one " the Arab higher instituteof
translation" ,which was established in 2003 in order to form and train
professional translators and this is among a plan guarantees the advancement of

translation reality in Algeria and the Arab world.

These institution and universities are based on training programs for a period of
two years full of theoretical and practical lessons as they are under the
supervision of the finest specialized teachers and experts in their domain of

many nationalities.

alas) dan yill Ml dgaall Ay 11 585 0 A Dl | (0l 3 aise e Led JUe b
A Gl ) (e il (s sunas L5l ol e | 50l (8 Ren il S ja Al Qe (a5
" A pall Jsall  des il 4] ilia 5 A (5 sianally A5 e ) gially 4lhua

Nissa (2008) wrote an article saying *the director of The Arab Higher Institute
of translation InaamBayoudh raised the problem of translation movement delay
while she looks optimistic about the Algerian translators level which she

described as acceptable compared to the one in the Arab countries.



1.4 Translation Reality in Algeria

Insignificant efforts, almost nihilistic, that are spent by Algeria to achieve a
salient progress in the field of translation toward the optimum, and a reality as it

should be. This what some experts in the field think.

The coming lines are cited from an online newspaper article was written by

Zahia (2008) concerning this subject :

Algeria adopts the Higher Arab Institute of Translation as it contains several
specialized institutions in the same field, in addition to its geographical location,
that qualifies it to play a mediation role between east and west, and enriches its
position in the field of translation. Although all what was mentioned, the currant
translation reality does not reassure yet. Is our problem so related to money

only?

In a discussion of some experts concerning the real reasons that stand behind the
absence of translation movement and the available opportunities for this
movement in Algeria, they agreed on the necessity of establishing a fundamental
law for translators in addition regulating the field by rebuilding a special
organization for translation toward planning a strategy or a national policy in

this domain.

L&) JlaY) Liialing «palln o1 dums

dan ill ol G5 Qe ) agad Al (B dea il Al o)) (ualls dm aa i) s
4 el Aaslalle o eopallag ST i 3al) (A daa il dasme alaiy of 4l (e () aa il
b plialic L@l Juall o (AN e Llal des i) Jlee Y of Lalla e\}r_i Al
GV Gl ERY (S5 Cpea i)y des il dsialy Al Al alagl Bee e sl
sl a4l (6 Al cpalla sr Iy epdlalS U gaa elliag Lo o yind I Jall (A e siall

axiall 8 (ge s o Gld e pa Y15 can B ey oS h3le Jsa Ll sl 2aa G sl

*Said Boutadjine : "The future generations would curse us"
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The translator SaidBoutadjine states that translation crisis in Algeria is caused
by the absence of a fundamental law for translation and the translator that may
regulate the milieu of translation in Algeria and he emphasized that the Algerian
University will fade years later since the translated works are received from
abroad, adding “the future generations would curse us” and he underlined the
necessity of founding a clear national policy that supports professionalism
because the translator in the developed countries has the full rights. Today it is a
necessity to reorder our priorities concerning how and when we translate and the

more important who is the translator ?

"Apnalnal) LR G | S Uyl 1 Sl

Gsiall Jie JSLie sac z iy ol S Baiea il all (8 dea i) QS oz eV il o Al
Jsis plai b 5 cpan jialy Gald laglaall dliy gl o Y 4l (g (JSLaall o2a Jaly Y]
AS ) adl s dum i O Sy s iall ) G 8N G 1S e callad) J g JS A 2 s 50 ) il
Culirallg o LU w48 all e gl 138 e 88 Y 5l b ol 4 dea 5
Y st sy il il e gl 5o cdangiall (mgn Js0 Oas Lein Liet s Und Ll o gn pdauland)

L) 01sSe O (S OIS S A 58 Ll g il ) o pud 1305 L) (3 ) Al 2sa g

Cana V) Lging Sy Y e il A8 ja () il s s s G Gu S juaS 5S40
Lo sidl g yaalll el e il o Y1 Jadads g aaat daa jall Aacal g Al

*Wassini :we lost too much because of the political rigid way of thinking

For Wassini Al-Araaj the problem of translation in Algeria is very complicated
and causes Many problems such as the literary rights, for solving these problems
he thinks of the must of creating a bank of information for translators which is a
found system in all over the world as Wassini said, ensuring that the main law of
translation can be imposed by the reality of translational movement in any
country. In Algeria we have missed this because of the political rigid way of
thinking, when we drew an unreal line between Algerian and the Mediterranean

countries arguing by protecting the constants and a fiction does not exist but in

11



our minds, because of this Algeria lost its value as an important country in a
time it could play a great role as a mediator between east and west. From
Wassini’s perspective the translational movement cannot be restorated only by
regenerating the clear policy for translation which sets and plans the priorities

for both short and long term.

Al g A Gy b5 e ) SO Cmaly sl s eal) e (e JS Lleaa kil oda e amy e
& asnse sp Le Jia il g 45l IS A jill e V) e Al sl 5 Al lani y dan jilly Jiad
Cmal o Al ans a5l e el ill i gl S pall cianind (Al peaeS 5 AN sl L
Al sl g9 bl s an i ey pa i I35 (e S s () (s pall e Y el 5 Jas sidl)
@l s O Ol p 0 AY) dea y le S Y s Ay pall g el Clinel) Gy Gl (0 3 Vg
Al Claa il (8 4 0 sl 75l Sl 8 )5 0 e S G b Sl o pe Lalal (30 Y
T dand 4 e dea i ) Asla 8 80 LT A8 i) U (e aea i s Jleel (58 a2 ¢

il 5l AL

*Tlilani, Sari and Bouario :the organization is a national priority

Abd-Alhamidbouario and Lahcentlilani called for the necessity of creating a
national organization concerned with translation and underlines a policy and a
strategy regain the value of translation as a national priority. As what is done in
the other countries such as Egypt that updated the National Centre for
Translation, one of its priorities tracing a policy for both the short and long term
because it is a must to indicate how and why do we translate and who does ? He
added there should be a cooperation between the regional and Arab
organizations in order to avoid repeating what others already translated. Even
though Wassini does not support this Idea, He ensured the necessity of
providing the Algerian spirit in the Algerian translations although Dib’s works
have been translated by easterns but it remain in need to an Algerian translation
that carry the spirit of the Algerian culture .

12
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*Miloud Hakim: "properties are responsible too"

MiloudHakim sees that the general cultural situation is one of the main reasons
that affected on the absence of a translational movement in Algeria, also the
absence of a national strategy that point out translation priorities. And he did not
neglect the role of the cultivated class and publication houses specially
concerning translation and advertising the literary book, because such works in
the Arab countries are led by properties. Translation remains an individual work
done by nonprofessionals more than professionalism and institutional work
which requires as the speaker said controlling priorities that appears in finding
an official authority concerned with putting a policy for translation and

translators.
1.5 Theories and Strategies serving Tourism

One of the main duties of translator is finding the appropriate method, theory or
strategy in dealing with his ST and TT ( the process of translating). Translators
use different methods or strategies to transfer the core of the original text. In
tourist guidebook, brochures, posters...etc. The hardest work is reaching an
appropriate equivalence of some social and cultural specific terms, so special
theories and strategies are employed. In the coming lines we would explore
samples of these theories and strategies with illustration of some examples taken
from tourist guide books and brochures for each theory or strategy.

13



1.5.1 Skopos Theory

Skopos theory which was developed by the German linguist Hans VVermeer, was
a kind of a shift from linguistic and formal theories to functional and socio-
cultural concept of translation. This theory is based on some principals, mainly it
focuses on the aim or the purpose of translation, also on the TT reader or

audience. In skopos theory ST has a lower importance than the TT.

As-Safi (2011:38)states that“skopos theory stresses the interactional, pragmatic
aspects of translation, arguing that the shape of the TT should be determined by
the function or ‘skopos’ ( the Greek word for ‘aim’ or ‘purpose’) that it is
intended to fulfill in the target context’ , and it may vary according to the
recipient. The corollary is that the translator should use the translation
strategies which are most appropriate to achieve the purpose for which TT is

intended”.

One may ask how can skopos theory be applied in translating tourism
documents. Translation of tourist brochures, guidebooks or materials in general
Is a kind of publicity, So the main aim of translator is to produce a TT that has
the same purpose as in the ST, mostly attracting tourists to a certain scene or a
place to visit and gaining their interests. Since this theory is concerned with the
purpose and in it the translator must keep the same goal as the ST goal, it is the

right theory that may be employed.

(ST) (TT)

The Villa DAR AZAD, RIGHT ONE THE

G Lalle 7 i (uSulef i 6 w0 o1 o 2é | AMLIKS GOLF COURES , OFFERS A

el gl 5V A g 4 pe alal] e el o gl | PEACEFUL WORLD COMPLETELY

o iall gl ol A )Y el i el 4ill, | CONDUCTIVE TO DREAMING. THE

o8 pilie sl e linidia OCHRE-COLORED BEDROOM, WITH ITS
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ARCHED BRICKS ALCOVE AND
MOROCCAN ZELLIGE FLOOR, OPENS
DIRECTLY ON THE SWIMMING POOL...

“Tablel:example of skopos theory use in tourism text

In this example the translator kept the same purpose of the ST which is creating
an attraction on the reader a need to visit or to see the place and the scenes

described in the text, so here both ST and TT had a common goal.
1.5.2 Text Type Theory

Another one of the functionalist approach theories is text type theory.lt is based
on the concept of equivalence, the text rather than the word or sentence, is the

appropriate level at which communication is reached and achieved.

Reiss relates the functional characteristics of text type to translation methods

and the main ones are;

Informative: in this type content is considered as focus, these texts plain
communication of facts: information, knowledge, opinion, and what is involved

is the logical or referential dimension of language.
Expressive: in this type the creative composition and aesthetic is a main focus.

Operative: behavioral responses are wanted, which means the purpose is to

persuade the receiver to do a particular reaction.

Audio medial: which is visual and audio representations such as films and

advertisements, and they supplement the three previously mentioned functions.

The TT of an informative text should keep the same conceptual or referential

content of the ST .And the TT of an expressive text must contain an artistic and

2 Royal Air Maroc magazine N 127/2004
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aesthetic form the same as the ST. Also the TT of an operative text should look
for the same response as the one wanted to be reached in the ST. while Audio
medial texts require supplement i.e. a mutual reinforcement between written

words and visual images.

Before starting the process of translating, the translator must know the type of
the ST in order to succeed in producing a similar TT in The TL. Tourist
brochures, guidebooks are a genre of advertising materials, documents and their

goal is to reach a particular purposes.

ST TT The main type
THESE TWO-CENTURY OLD Informative type in
o A AN 525 A Gilasd) o3¢ ] GARDENS BELONGED TO both, ST and TT.

Lo sac o jitally i y2i ill5 3 i) | PRINCE MOULAY MAMOUN,
L8Le 4 il 2l less 55 | THE FOURTH SON OF THE
Osalall 5Y 50 _yua¥) SULTAN SIDI MOHAMED BEN
ABDELLAH WHO REIGNED
DURING THE 18™ CENTURY.

Ll i )l (A L ) L il ke Delveinto antique land Operative type

Table2: Examples of text types employment between ST and TT
1.5.3 Domestication and Foreignization

According to Venuti The Translator’s Invisibility (1995), translation of text
from a culture to another needs more than one procedure as a choice, but the use

of tow procedures namely domestication and foreignization.

Domestication means making the TT text know for the reader or audience and
breaking the cultural barriers by bringing the text to the level of the T receiver
understanding via decoding some cultural terms or providing a simplified

explanation.
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While foreignization means the attempt of making the reader engaged in the

target culture by keeping the same traditional or cultural terms .one of the basics

of this strategy is supporting the translator to leave some cultural, religious,

ideological or traditional properties in order to be transmitted to the TT reader as

itis.

ST

TT

strategy

) eyl e
) Alna gua J glay Sl

S &8 A s s
o Lalle &b uSalef s
Al e Celid) ¢ gogl
OLaI¥ 5 o 55 46 e
{gﬂ/ 4.:.4.//} ;:/JAA.//
b5 daz ) ¥l 5 20 il
5_)“"7&"’5;""‘“‘”@[‘;

plaa (8 eld iYL | gaiad
oty daea, . sliiall dnylay
sapsiall 43 jany 4ikloa
Sulaall 5 (Y a0
Lei sl (8 Cus¥aliy dlladll
R

TO THE NORTH OF MECHOUER,
THE GREAT MOSQUE STANDS
OUT BECAUSE OF ITS MINARET
BUILT IN TYPICAL SAHARAN
STYLE.

The Villa DAR AZAD, RIGHT ONE
THE AMLIKS GOLF COURES,
OFFERS A PEACEFUL WORLD

COMPLETELY CONDUCTIVE TO

DREAMING. THE OCHRE-
COLORED BEDROOM, WITH ITS
ARCHED BRICKS ALCOVE AND
MOROCCAN ZELLIGE FLOOR,

OPENS DIRECTLY ON THE

SWIMMING POOL...

RELAX IN SPOTESS BATHROOM
THAT IS IMPRESSIVE DESPITE
ITS SIMPLICITY WITH WHITE
BRICK WALLS AND A
WASHBASIN AND BATHTUB
DONE IN NATURAL-TONED
TADLAKT

Foreignization
(the aim here is simply the
cultural or social term for the

reader)

Domestication
(while the aim here is to test

curiosity in the reader)

Domestication

Table3: Examples of strategies use between ST and TT
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1.5 Conclusion:

This chapter attempted toelucidate and simplify various concepts we need in our
research, such as : at first the meaning of translation in general as it was defined
by some scholars and translators, secondly what are professional and
educational translation? Translation reality in Algeria according to some experts
who had different points of view between ones who say that translation in
Algeria is still in need to improvement and attention like Said Boutadjine and
Wassini Al-Araaj...ect. While others see that translation is already achieving
progress toward a better reality, concluding with exposing some theories and

strategies that are employed by the translator while translating tourist texts.
I1. Introduction

After presenting one of the research’s poles in the previous chapter, which is
translation, this chapter shall move to the concept of Tourism and its reality in
Algeria. Where it’s supposed to see in the elements :the definition of tourism
aiming at clarifying what the non-experts may ignore,passing to the relationship
between tourism and economy in the world in general and in Algeria
specifically,then what are the socio-cultural impacts that a country could be
affected with fromTourism,in these two elements we will see to what extent
tourism is a fundamental sector for a country-building, reviewing at the end
tourism reality in Algeria and how it may be described and classified relying on
and citing some statistics, concerning the domain, which may support what we

are talking about.
11.1 Definition of Tourism

Tourism 1s a group of people or individual’s traveling away from their
homelands to another places or countries for different reasons and purposes such

as: entertainment discoveries, learning new things about people’s lives |,
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languages , cultures or civilizations .Theobald (1998:13) says that tourism is"the
activities of persons travelling to and staying in places outside their usual
environment for not more than one consecutive year for leisure, business and
other purposes not related to exercise of an activity remunerated from within the

place visited."

Tourism creates chances of contact between the diverse races in addition this
industry provides job opportunities in the countries that are considered as
touristically vital and attractive to investments as an economical tool used by a

system of countries to achieve development in parallel with other industries.

SMedlik ( 2003, VII) states that"Tourism has a connotation of leisure travel and
tends to be synonymous with holidays (vacations). This is also reflected in
dictionaries, which commonly refer to tourism as travel for pleasure.... business
usage, the language of those who earn their living from serving tourists; most of

them see tourism in terms of the products they sell and the markets they serve."

Tourism which has a huge rule in spreading cultures, traditions and languages of
a society or a community, revives the spirit of society and the individual in a
certain way it breaks the social and internal routine and gives a chance for an

interference between people.
Many different definitions were set for defining this concept such as:

Holloway(1987: 2-3) says that " Tourism may be defined in terms of particular
activities selected by choice and undertaken outside the home environment.

Tourism may or may not involve overnight stays away from home."

in other hand, tourism may be defined according to the purpose of the action, for
instance travelling for business differs for other of entertainment or for treatment

so the above mentioned translation are not absolute.

3 professor Medlik is an author, consultant and educator with close on half a century of involvement in travel,
tourism and hospitality.
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11.3 Tourism Serving Economy in Algeria

Tourism is an important industry that supports the economy of many countries.
These countries adopted tourism as a reliable sector toward an economic
flourishing.As they established and developed ministries to set and impose
regulation and followed educational systems taught at universities, colleges and
Institutions provided with an accredited certificates, in addition authoring books
and conducting researches and studies concerning this industry's
progress.Various countries considered Tourism as a source for national income
and succeeded in doing such as Spain, France ,Switzerland and even some Arab

countries like Tunisia, Morocco and Egypt.

Xhiliola and Merita(2009) stated that "Tourism has become an important sector
that has an impact on development of country economy. The main benefits of
tourism are income creation and generation of jobs. For many regions and
countries it is the most important source of welfare. The ability of the national
economy to benefit from tourism depends on the availability of investment to
develop the necessary infrastructure and on its ability to supply the needs of

tourists."

Algeria has a special nature that makes it a geographical masterpiece would be
exploited in tourism as a source of a local income, but the latter is not
considered one of the countries that seize tourism for an economicgrowth.As
tourism industry is very stagnant ,according to experts, which makes its

revenues too stingy.

A National Tourism Development Plan was launched in February 2008, this
plan aims at encouraging foreign investors, making tourism industry a key
player in Algeria’s economy and its development by 2025, also attracting 2.5 m
tourists by2015 and 20 m by 2025.

11.4 Socio-cultural Impact of Tourism
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We mean by socio-cultural impacts the effects of tourists existence and presence

in a host community and this industry’s development.

Tourism has a widespread, direct and indirect effects on the host communities
caused by relationships with tourists and interaction with tourism industry. These

effects are mostly hidden and cannot be identified in a short term.

Mansour and Mahin(2013.15) said "It also serves as a potent instrument for
eliminating poverty, for ending unemployment, for promoting dialogue among
civilizations and for providing channels in which streams of different culture
could meet and mingle and create a new ethic-scope on which a fair, just,

humane and enlightened order could he built for the entire human race."

Tourism may add changes in the local values and behaviors, also threatens
indigenous identity, furthermore observing changes at the level of traditions,
relationships, attitudes and judgments in society. In other hand tourism has a
variety of positive impacts, such as being a peace supporter that overpasses the
limits made by politics, governments and wars, providing job opportunities

...etc
11.5 Tourism Reality in Algeria

Many experts see that tourism in Algeria does not bode well as it is confirmed
by statistics. Although the availability of resources, natural scenes and the
helping conditions, tourism sector is still in a state of deficiency and recession

comparing to the movement in the neighboring countries .

Kamal (2013 :1)stated that "In both public and private sectors, the Algerian
officials were slow to react to changes in tourism markets especially with the
emergence of the Eastern Europe and transfers of technology. The involvement
of professional bodies in the animation of this important economic niche is

required to allow better coordination of actions at regional and local levels."
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Different reasons stand behind that fallback such as : the terroristic attacks
carried out by extremists from time to time which lead to the reluctance of
tourists because of insecurity .Otherwise bureaucracy is a strong reason that
Impedes tourists from having the visa, as the low level of services and the

absence of high quality facilities leads to the aversion of tourists.

(o8 Aabial) 3 yall g Glesdll Chniay ity a0 RIS (b ) dalid) 3 ) )5 (8 (pam) Hlan i yiel
gl Jems iyl (g T el se ae () lld Las e el sall Jsa 45l Lgdla 5 il o)
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Aogilall (5 _mll 5 (osall JEil) land ) Al

Q&Jﬂ\@ﬁ}@\ﬂ\mo;\ Pl e dana Hgiel maadlly paa JBaiea (e
g ¢ AT g e Gaaad Al Ala Y Clleall e 3 el ol i) ) dla) dalad)

Blidi (2015) in his article said : *an official source in the ministry of tourism,
who chose to be anonymous, admitted the weakness of services,tourist
facilities,and its underdevelopment in Algeria compared to the neighboring
countries,and this due to many factors starting from the conditions of getting
visa for foreign tourist, to beaurocracy ,irresponsibility, idleness, services
poorness and facilities weakness, in addition to expensive cost of air and sea

transport.

He stated also: "From his part,the administrator of Sahara Tour Agency
MouhammedAouinatte said to Al-Arab :" facilities weakness and poorness of
tourist services, in addition to the impacts of terroristic operations that are
committed from time to other, and crime propagation in the major cities hamper

convincing the foreign tourist of Algeria as a tourist destination.

On the other hand the government is seeking to advance the sector by examining
options may revive the vitality of tourism and also encourage investors for their

capital investment in the domain.
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this sector has recently got a huge interest, obviously shaped in the plans of the
government such as " configuration tourism scheme 2030".While tourism
represents 2% currently, the government is seeking to advance it to 10 % via
reinforcing the sector with 1800 project, this what was reported by the journalist
at El-JazairnewspaperWissamAllawi after his meeting with the Minister of

Transport Ammar Ghoul.

11.5.1 Statistics on Tourism in Algeria

Tourism movement in Algeria witnesses a fluctuation as the statistics confirms
and this returns to many reasons as we have already mentioned, these are some

statistics concerning Tourism in Algeria in the recent years.

"4(Algerian Tourism Has a Great Potential,"2015) "The Algerian authorities
have ambitious plans to launch the tourism sector, aiming to raise the
accommodation capacity from 90,000 beds to 160,000 beds in three years,"
Tourism Minister SmailMimoune told Reuters during a regional tourism
conference on the Tunisian island of Djerba. He continued, "We aim to receive
3.5 million tourists (per year) in three years and hope that income from the

sector rises to $600 million in the same period.” (Tourism review)

About 1,77 m tourists visited Algeria in 2008 which shows an increase of 1,6 %
from 2007, Non-resident Algerians present the majority, numbering 1,22 m

visitors ie 69 % from the whole.

2011 2002 1996 1990 adl | o
'&).u&‘
4948 6000 5158 2758 ps S

4 Retrieved fromhttp://m.tourism-review.com/travel-tourism-magazine-algeria-tourism-industry-fighting-
challenges-article2590
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3750 2975 5001 3535 psxi 4
13180 11717 25914 21715 psxi3
8070 3338 6345 6151 psxi2
3804 2033 2772 2534 dani ]
58985 47485 18379 17119 0 4
92737 73548 64695 53812 g saaall
Table4:>2011 5 1990 4iuin il jalldlehiainmdrliallis juYloe
i all claa™ U.\Jajl\ Ol sl Haadll

Beds Year | 1990 1996 2002 2011

num

5 star 2758 5158 6000 4948

4 stars 3535 5001 2975 3750

3 stars 21715 25914 11717 13180

2 stars 6151 6345 3338 8070

1 star 2534 2772 2033 3804

Not rated 17119 18379 47485 58985

Total 53812 64695 73548 92737

*Source: National Bureau of Statistics Algeria

This table shows statistics of beds numbers according to hotels classification in
Algeria between 1990 and 2011.

5> Source: National Bureau of Statistics Algeria Retrieved from http://www.ons.dz/-Tourisme-.html
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Foreign arrivals by purpose of visit, 2008

B Leisure 64.5%
Business  29.8%

Cultural 5.7%

SOURCE: Ministry of Tourism

Figurel:arrivals by purpose of visit

This relative circle represents the classification of each domain contribution in
tourism revenue according to the purpose Leisure tourism represents 64,5% then

business tourism with 29,8% and cultural tourism 5,7%.

11.6 Conclusion

This chapter dealt with the meaning of tourism, citing definitions set by many
experts in the domain, then we saw how can tourism be significant for a
country’s economy in general and in Algeria in particular, also we shed light on
the effects of tourism on society and culture as well, from both sides the positive
and the negative one.At the end of this chapter we exposed tourism reality on
Algeria relying on some experts points of view and what are the efforts spent by
government to repair the points of weakness then finally presenting some

statistics concerning the so mentioned theme.
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111.1 Introduction

The two previous chapters, discussed some points such as defining translation
and its reality in Algeria, also showed examples of translation theories and
strategies used in the field of tourism turning to the meaning of tourism and its
reality in the second chapter, and presented the relationship between tourism and
economy in addition to the socio-cultural impacts of tourism, ending with some

statistics concerning tourism in Algeria.

this chapter aimsat explore how may translation serve tourism via listing
advantages of using translation in tourism sector and taking the experience of
some countries like Jordan, Morocco, succeeded in exploiting this, Then we
move to set standards and conditions should be in translation to achieve tourism

serving. finally we set factors may hamper translation serving tourism .

I11.2 Advantages of Using Translation In Tourism: Some

Countries Experiences

Translation became an integral part of many fields in the present day, such as
marketing, medicine, computer science and tourism ... etc. Many countries that
are interested in tourism and its development in the world have made strides in
improving tourist services and still struggling through researches and
experiences for what would improve this sector much more. Translation is one
among the most important services that attract tourists due to the facilities of

communication it provides.

Whereas tourism is based on the multiplicity of nationalities, so languages in the
center of needs, The previously described countries devoted attention to this
industry through researches, studies and experiences then applying the results

for a significant progress in tourism sector.

Translation use in tourism sector has several advantages such as :
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- Attracting tourists via contacting them in their mother language or the
language they understand; Delivering a speech to tourists ( written or oral ) in
their language or the closest one they prefer would make them feel at ease and
probably they spend money to join a group in its tour only if they have a
preview which scenes the group is going to see and which roads is planning to
follow.Goui(2015 :45) said that "Translation is becoming a key communication
facilitator in the world and in Algeria as well as nations around the globe

naturally need to deal with each other."

-Gaining information; Cultural and historical information are at risk of being
lost and wasted in vain if they were delivered ina language tourists do not
understand or misunderstand the information provided if they picked it up from
the context or superficially, but in the case of providing pieces of information

with translation, whether written or oral Tourists will not miss them.

- Preserving tourists safety; a lot of tourist areas may be hazardous or need for
caution, attention and a special deal, as the ignorance of the tourist nature of the
place and the lack of understanding of the tips provided without translation may
be liable to danger. In this case Translation may be a necessity for saving

tourists lives.

On BBC News ®website it is stated that “Local authorities have partnered with
private companies which run the call centers, and staff can help people with
everything from finding a doctor who speaks a particular language, to
negotiating a deal in a souvenir shop. One company has 13 languages available,
including Russian and Indonesian. "In the case of hotels, guests often ask simple
questions such as what time is breakfast or dinner," says Toshiharu Kimura, a
spokesman for Shiga Prefecture. They also often ask how to send baggage
home, he says.”("Japan: Translation hotlines set up to help tourists,28/10/2015"
n.d.)

5 http://www.bbc.com/news/blogs-news-from-elsewhere-34656911
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- Tourists enjoy transmitting their culture to the host community; Tour guide
who plays the role of the translator and the mediator has an important role in
giving tourists a chance to share their ideas, culture, and even their feelings on
this experience through dual translation also ensures the tourists courage and
their satisfaction to ask questions about the place or the country or the provided

information.
111.2.1 Jordan

Jordan is an Arab kingdom in Western Asia, on the East Bank of the Jordan
River, it is a space consists of places with a mixture of beauty and attraction
such as sandy beaches, historic remains and Saharan lands. The country is well
prepared to receive tourists. Tourist agencies, hotels, shops, historical places and

public spaces are geared toward visitors.

As many countries in the world, Jordan has dived into an experience for
expanding its national tourism industry. Tourist facilities in Jordan provides
high-quality services and everyone in this field (government, people, private or
public authority) seeks tourist's satisfaction, among the services that supports
this field is translation. Those in charge of tourism in Jordan pay a great
attention to the translation in the field of tourism, such as catalogues, posters,
brochures and even electronic sites, the examples below are taken from a web
site: In which we may find more than 10 translations, they are all made to satisfy

tourists and enable their tours, vacations and relaxation.

Tourism is one of the most significant motors of economy in this countrywith
contribution of 2 billion and 423 million Jordanian Dinar. This sector provides
more than 42,000 direct job opportunity and 130,000 indirect ones which effect
lives of more than 800,000 people. Also it helps in creating and developing

thousands of small and medium- sized businesses.
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7 Retrieved from http://www.visitjordan.com
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111.2.2 Morocco

Morocco is located in the northwest of Africa, from the Mediterranean Sea and
Atlantic Ocean on the north and the west respectively, what distinguishes it and
provides it with geographical characteristics rarely found in one country. It is an
painting that gathers mountains, beaches, deserts that makes it a tourist

destination tourist would never regret to choose.

Tourism industry in Morocco is very developed, this country is rich with its

natural scenes, history, culture and also a people that estimates the value of this

8 Retrieved from http://www.visitjordan.com
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domain. The Availability of the high quality and advanced services makes
visitors feel comfort and at ease, among them tourism translation that plays a
significant role and gives the opportunity for the improvement of this sector. In
morocco Tourists can benefit from translation service wherever; in restaurants,

hotels and transport websites or tourism advertising materials.

Economically, tourism is a key sector in the Moroccan economy. It is classified
the third sector after agriculture and industry. The world travel and tourism

council predicts that this sector will face a growth of 5,6% between 2014-2024.

This sector is a real chance for young non-employed (20%). It has supported
814,000 direct and 1,798,000 Indirect jobs, in other hand the total employement
Is expected to grow by 2,4 during 2014-2024.

Ij MOROCCO == =
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BROCHURES

Top stories Focus on
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TRAVEL FOR REAL”"
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°Figure4: a Moroccan website providing several translations

111.4 Conditions should be in Translation to Serve Tourism

Translated materials may be available in tourist publicity, but probably not
helpful for tourists due to the lack of required conditions, which inhibit reaching
the required target. we will draw up a list of some conditions that must be
available in translation to ensure its effectiveness and make it exploited by

tourists.

-Multilingualism: You can not rely on one language as a target language, in the
translation of tourism materials because it is impossible to be certain which
language tourists may prefer so multilingualism may guarantee receiving
information by all tourists as it should, as well as satisfying the tourists whatever

the tongue they use

-Availability in every place and time: which means to make the translated
materials available wherever we think that the tourist or visitor may be in need
to such as in restaurants, means of transport, historical places, the market ... etc.
in other words, the translation that exists, but does not reach the tourist and they

do not benefit from the moment they need, has no sense.

9 Retrieved from http://www.visitmorocco.com/index.php/fre/
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-Some texts has properties that carry a hidden purpose such as historical
background or ideological messages to be transmitted, the translated text must
keep the aesthetic features that has an impact such as attraction, those properties
must be kept inthe TT.

- Tour guide: tour guide, who plays a dual role, an interpreter and a guide as
well must be competent of the languages and their cultures (SL and TL) at the
same time, and acting as a link on the other hand requires familiarity with many
of the details related to culture and ideology to make tourists reaching the

wanted purpose.
I11.5 Factors Hampering Translation Serving Tourism

Translation of tourism materials may be present between tourist hands but they
do not benefit from it for many reasons, we would list some of them in the few

coming lines with illustration of examples.

Literal Translation: which is one of the direct techniques, it means a word-for-
word translation and it can be applied only in some languages rather than others.
This technique does not work always so a bad formulated or a non-understood

fragments may be produces due to its misuse.

Many think that tourism translation is quite different from translation in may
other fields, that it does not need to be complex and does not contain may
technical terms. So they use literal translation which may not be inadequate and
may result confusing TT, while it was better to use idioms that tourists are

familiar with for instance.

The use of machine translation: Translation machine is basing on software in
translating sentences or texts and it is divided into 3 categories according to the

human intervention in the process, either it is purely machine translation ( MT)
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or machine aided human translation ( MATH) or machine aided translation
(MAT).

Relying on computer in translating tourism texts may not give the desired output

and waste its characteristics or aesthetic features and even meaning as well.

Tourists may face some meaningless and puzzling translations and this is due to
the reluctance to the contact the specialized authorities ie translators in
translating tourism materials. The example below is a comparison between
human translation and MT: in which we observe Inconsistency at the

grammatical and semantic level.

St TT by machine | TT by human

Allasnaliaillia) pdYles SSYY jillaabiogall ya | Mahdi  Palace | The Mahdi
one of the most | Palace one of the
beautiful in the | more beautiful
pool is an oasis | guest  housesin
of palm Amer | the oasis, with
Pensions its infinity

swimming pool.

Table5: comparison between MT and HT
I11.6 Conclusion

This chapter dealt with translation serving tourism industry in Algeria by
mentioning advantages of using translation in tourism industry citing some
successful countrie's experiences in this area such asJordan and Morocco, these
Arab countries have witnessed a notable development in this sector. Also listing
some conditions that must be in the translated tourism materials in order to
achieve the desired objectives, and finally mentioning obstacles and factors

hampering translation serving Tourism to avoid them.
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Conclusion

translation is important in all domains or almost all sorts of life and plays a huge
role in several domains development in a way or another. Tourism sector is one
of the most important sectors that countries rely on for an economic flourishing
nowadays. This study was conducted to investigate translation effectiveness in
tourism industry in Algeria, and the relationship between these two notions,
also exploring the different translation theories and strategies that may be used
in transferring the touristic materials into the target languages. The research
underlined one of the very recent solutions used by developed countries for the
advancement of tourism sector, which may be applied also in Algeria to face the
last economic crisis. A systematic selection for some successful countries
experience in this concern, as samples, showed the interest they single this side
with. The deductive method of this research revealed significant results; The
properties that are proposed as conditions must be in the translated material to
guarantee its effectiveness, also the factors that may hamper translation serving
tourism. On the other hand it was proved that translation is a necessity in
tourism material and tourism industry in general, for its flourishing, because it
facilitates communication which is the basic concern. So the concerned
authorities should give more importance to translation in this industry for

achieving better results and reaching advanced strides.
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Abstract

Against the backdrop of the collapse of oil prices, which controls the Algerian
Economy. most experts reactions and views focus on the necessity of containing
the crisis by investigating a strategic solution and the investments of proposals
in other domains away from the non-renewable energy (oil-gas). Among the
fields seen as aspiring to as sources of national income and rescuing economy is
Tourism Industry which witnesses a state of deterioration requires seeking ways
may save and develop it. This research paper aims to link tourism with
translation and studying the role of the last mentioned in reviving the tourist
activity in Algeria which is characterized by many factors that qualify it to be an

attractive tourist pole along the line with the neighboring countries.

keywords: Tourism, Translation, Algeria, Development, Professional,

Educational.
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