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Introduction 

     Fashion industry is nowadays undoubtedly an  international and globalized sector, as a 

result it needs to be localized in order to satisfy the specific needs for  customer around the 

world by advertising and marketing copies. Translation plays a vital role in this field in 

adapting each copy to local magazine’ readers ,along with transferring the right message of 

brand’ tone of voice. Generally, translation in clothing fashion industry changed over the 

time, for a simple reason that fashion is a dynamic phenomenon that expressed by a 

terminology which in turn changes from society to other. Our study explores  the process  

of translation in fashion clothing industry  from  English into Arabic ,  added  to this  

define  which strategy was approached   and  method  was applied in translating fashion 

articles ;and the  alternative  methods  used  in sight of the existence of  challenges  at level 

of exchange  between  English and Arabic  ,particularly in  cultural case like  fashion. 

Statement of the problem 

    Translation faces  problems in the field of clothing fashion industry, where  translators  

and the cause of this rise maybe from of lack terminology  and the cultural  issues of 

fashion , which effect  translation  publications  such as magazines  which is for mass 

audience  that is considered  to be a  marketing  method  to promote  cloths. 

Aims of study  

        This study aims  to   define factures  which   control translation in clothing fashion 

from English into Arabic ,  by  comparing and  contrasting  the applied procedures  and 

what does it really mean to be faithful in fashion clothing translation. 

Research questions 

    To what extent is fashion clothing translation from English into Arabic faithful ? , which 

are the procedures adopted in order to be faithful in translation? 

Hypotheses 

      Translator  in  clothing fashion translation, he  faithful to cultural values of  the target 

audience  and the function of text  in translation. 
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The method adopted 

      Our method adopted is analytical and comparative study of the corps that involves 

some articles form Oryx's magazine which we analyze  in propose to define the procedures  

used in the translation and if there equivalence or non- equivalence between source text 

and target text. 

Structure of the study 

       This paper consists of two main chapters, one is theoretical and the other is practical. 

The first  chapter is composed of three sections , they include one about the major 

strategies in translation and differences between them and  the other expose the difficulties  

in translation in fashion industry .the last one is a brief introduction on fashion marketing . 

      The second chapter is practical, where we analyze and compare our chosen corpus 

from  the Oryx magazine, and the bases of  our study of the corpus we make a conclusion.  

Limitations  of the study  

1- Difficulties faced with topic: 

      Few necessary references maybe  the most critical problem in analyzing this topic in 

the theoretical part of this study as a result , it may cause difficulties in conducting the 

study on solid data base that , in turn , enables  to arrive in adequate results .it would take a 

long time and need a big effort to find other resources to build theoretical data base special 

for the study .In addition , difficulties can be refer to the new topic ,which was not has 

increased important of fashion such in current world in sight of globalization, in 

comparison with the past .Globalization puts fashion industry in a commending and 

important position and as a result , the need of translation in this field .Furthermore, other 

important problem is the careless of translation theorists and writers of fashion industry 

that was looked to be pragmatic , which may not be based on a clear theoretical base 

whereas the concentration is to bring of information to the reader in the target language 

rather than analyzing ;or theorizing. In some cases in fashion industry based on rewriting 

the original text , in other words visual expressions, as long as it consists images , to the 

equivalent in accordance with culture of the target environment , especially in translating 

fashion for Arab world; and sometimes the use of machine translation. 
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Introduction: 

        This chapter is divided into two parts; the first one is about the difficulties those we 

faced in connection with dealing with the topic then definition of functional translation and 

the used procedures the most in this kind of translation by theorists and translators; and 

clarify the concepts of equivalence forms and faithfulness in translation. The second part 

we are going to define the general meaning of fashion and its practice in translation, then 

discussing the difficulties and challenges translator may face in translating fashion industry 

;focusing on translation between English and Arabic, in consideration with showing the 

importance of fashion in the Arabic world.  

1-Procedures of translation: 

The following are some of procedures used the most during translating in functional 

context. 

1.1-Borrowing :  

           According to Munday, it is a technique when “ST word is transferred directly to the 

TL” (Munday,2001,p.56) and it is considered as the simplest of all procedures used for 

translation, involves using pronunciation of the word in the target language in 

consideration of forming word rules. Metalinguistic gab between SL and TL is probably 

the most reason of using such technique. As Vinay and Darbelnet (1958/2000) pointed, this 

procedure used also in order to introduce the flavour of the source culture into TT and 

recreate specific stylistic effects. Using such technique during the process of translation 

from English into Arabic is called Arabization. 

         Technology ذكُىنىخٍا

        Democracy  دًٌمشاطٍح
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1.1.1-Transliteration: 

       Is considered as technique of borrowing which is “to write a letter or a word using the 

closest corresponding letters of a deferent alphabet or language” (Compact Oxford English 

dictionary, 2008, p.1101) 

Example : 

-Television   

 ذهٍفضٌىٌ- 

- Washington 

 واشُطٍ -

 1.2-Literal translation: 

       It is the direct transferring of the ST elements into TL in a proper way; grammatically 

and idiomatically. According to Vinay and Darbelnet, Translator applies this procedure 

commonly when SL and TL are of the same language family and share the same culture, 

which would produce efficient translation; especially in functional context, where the 

purpose of the translation is to preserve the verbatim meaning of the ST. 

Examples : 

- The Green Book 

  انكراب الأخضش -

- scientific   research  

تحث عهًً  -  

1.3-Transposition: 

         It is oblique translation procedure in which the translator replace the word from one 

grammatical word class with another without changing the meaning of the message, it can 

be used for a better economy of the TT; also more manageable for the translator and more 

easily graspable for the reader. Newmark emphasizes that transposition may be used when 

“literal translation is grammatically possible, but may not be in accord with natural usage 

in the TL” (Newmark, 1988: 86). For example: 

Adjective for Noun (Yousef , nd) : 

- The decision was made for the good management of the company. 

 .اذُخز انمشاس نًا فٍه حسٍ إداسج انششكح
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Verb for noun (Yousef , nd): 

The President recommended that a committee should be formed for handling that matter. - 

 . أوصى انشئٍس تىخىب ذشكٍم ندُح نثحث رنك الأيش

1.4-Addition and omission : 

       Those two was discussed as procedure in some cases and strategy in others by many 

translation theorists like baker ,substitutions, (Baker, 1992; A. Bell, 1991), expansions 

(Newmark, 1998a; Nida & Taber, 1982; Steiner, 1998), and reductions (Bassnett, 2002; 

Cixous, 1979 as cited in Bassnett & Trivedi, 1999; Newmark, 1998a; Nida & Taber, 1982; 

Venuti, 2000 “reduction and expansion are rather imprecise translation procedures, which 

you practice intuitively in some cases and ad hoc in others” (Newmark ,1988b, p.90).Both 

addition and omission used when SL and TL are not belong to the same family such as 

English and Arabic, in the sake of stylistic and strategic purposes and to reduce the 

differences between on language and another. Bielsa & Bassnett, claim that transferring the 

information from one culture to another ,is not only a matter of interlinguial sense , but 

rather a process of reshaping, editing , synthesizing and transforming, in order to create a 

piece of text for a new type of readers.  

       Procedure of addition on the one hand, can be used as explicit statement of some 

information that already exists in ST, or as additional piece of information that was not 

exist at all. Basing on addition procedure , the translator tries to decode the word , sentence 

or a whole information, seeking to make certain information much important to the target 

reader’s knowledge ,that was have a secondary status in the ST (Bassnett, 2002; Cixous, 

1979 as cited in Bassnett & Trivedi, 1999; Newmark, 1998a; Nida & Taber, 1982; Venuti, 

2000).Additional information is always related to the situation and the context. 

       Omission on the other hand, is used to create implicit information in TT, which was 

explicit in the ST, in other word, move it from foreground into background, while the 

translator adopts the situation or the context in certain way to cover the meaning. This 

procedure is used commonly and would play a vital role in the process of translation when 

there are less frequently use of grammatical forms in TL such as articles and possessive in 

comparison with SL.  

 

 

6 



XIV 
 

2- Forms of equivalence: 

2.1-Equivalence at word level: 

      Although units smaller than word can carry full meaning, eg.”rebuild” that have two 

elements of meaning “Re” and “build” which means to build again “The word is the 

smallest unit of language that can be used by itself”( Bolinger and Sears, 1968:43)and “is 

smallest unit which we would expect to process individual meaning” (Mona Baker, 

1991:17);each language has specific system of forming a full meaning , while language A 

presents element of meaning by one orthographic word, same meaning may be represented 

by several orthographic words in language B , eg. the word “type” is one in English , but it 

translated into Arabic by three  “ٌكرة عهى آنح”.in that Baker argues “there is no one to one 

between words and elements of meaning within and across languages” ( Baker,1992,pp10-

11) 

2.2-Equivalence above word level: 

       Baker (2002) presented forming meaningful elements by combination of words or 

phrases (stretches of language) with another .On this basis, each language has its special 

collocations, idioms, and fixed expressions. But Baker argues that “there are always 

restrictions on the way they can be combined to convey the meaning” (Baker, 1992, p46); 

these restrictions have no exceptions; especially those used to, rather than single words, 

classes of words.  

3- Faithfulness in translation: 

         As long as it was one of the main issues in translation studies for the different each 

theorists and translators define fidelity or faithfulness in translation, generally , for some 

translation critics , to translate faithfully is to use word for word during moving from 

language one to language two, while others  argues that it is to adapt the source text in the 

of free and idiomatic basis in passing the message .Walter Benjamin, in his definition of 

task of translator, sees fidelity as an act of transferring the purity of the foreign language 

into local language and the fairness and greatness of the original author . For functionalist, 

translation is process of communication and reception as an act of human 

speech.”Translator should be faithful to the three main elements in translation, to the 

author’s attention, to the target language and to the receptor of the translation.” Amparo 
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Hurtado-Albir (1990:118). Guralnik (1979), who sees translation as an effective means of 

communication between deferent languages and cultures, argues that the exact meaning of 

faithfulness is being accurate and reliable in case of high quality translation, that results 

perfect match of meaning between ST and TT. 

4-Functional translation: 

       According to (Reiss, K. & H.J. Vermeer. 1984), Functional translation unlike other types 

those considered as a process of reproducing another text linguistic, semantically, 

stylistically correspond to ST, but rather a process that combines both reproducing and 

adapting, where the translator should determine the exact function, the purpose, behind the 

ST through taking all the elements those control the process of translation and participants 

,such as target reader expectation, sender’s intention and categorizing text in genres, into 

consideration, which may help in translating the text in the required way and achieve 

successful communication. 

5- Definition of fashion clothing in English language : 

             According to Oxford dictionary, the general definition of fashion is " A popular or 

the latest style of clothing , hair , decoration or behaviour"(Oxford dictionary.2008). but 

when we look closer to fashion, it took importance place in the modern world. Fashion also 

shows the parts of welling to belong to a specific group of people or to be different from 

them, as well as fashion responses to the changes those took place in this world; whether in 

the way of individual dress, giving clear information about the wearers, their living level, 

taste, age, national qualities and so on. Furthermore, the large number of people engaged in 

this branch of industry having historical origins are well demonstrated the importance of 

fashion.  

 6- Overview on Fashion  

       Fashion industry  evolved  from starting by  the need of  human  to cover himself  to 

now  a business with billions dollars Income in next points  we spot the  most  important 

facts  about fashion as a style of clothing :  
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 There is no a exactly  date in which  humans created Fashion according to 

archaeologists, somewhere between 100,000 to 500,000 years ago. These clothes 

were typically made from plants, animal skins and bone.  

 In the beginning it was The weather which control what humans to wear and step 

by step  from tribes to kings and queens the fashion trends was established.  

 From  the 20th century, musicians and movie stars were and still  the best way to 

promote new trend  in fashion clothing   

 The four major current fashion trend capitals are Paris, Milan, New York City, and 

London, which are all headquarters to famous  fashion companies and workshop 

and  their major influence on global fashion is very effective . Fashion weeks are 

held in these cities, where designers exhibit their latest  clothing collections to 

exclusive audiences.  

7- Fashion clothing in Arabic  countries : 

          At first sight for non-Arab people ,white robes and black veils and no place to 

modern fashion are the only things or at least the first things those pop in their mind this 

view is completely wrong stereotype took from movies and media ;whereas Arab world is 

much more complex reality where local traditions and western  fashion mix, which makes 

it variegated and colourful universe when it comes to clothes for both men and women .As 

in any place of the world ,there are certain factors effect cloth ; age ,location , and social 

class play great role in choosing what to dress ,for example younger Arabic people 

,especially those are living in big cities tend to wear latest western fashion ,and only use 

their traditional outfits for special occasions such as wedding  and religious celebration. As 

a result of that, fashion in Arab world becomes important business perhaps even more than 

in the West, since it has stronger social and moral dimension and useful key to understand 

the spirit of Arab nation that is why it stands to be one of the fastest growing markets and 

embodies a destination for fashion retailers. All these reasons show the translation of 

fashion from English and into Arabic must taken on consideration .  
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8- Practice of translation in fashion clothing industry 

          Since fashion is  one of cultural parts that included in cultural translation when we 

move beyond the seemingly infinite but actually reductive permutations of the two terms 

East and West, original and translation. Michel Callon's "sociology of translation" (1986) 

on account of Danish fashion with its moment of translation: problematization, 

interessement, enrolment and motivation . According to Callon's theory, analyzing society 

and nature depends on using one repertoire in studying markets, culture and politics that in 

turn fashion can be practices and occurred by loan its institution to nation. In this 

examination, the state reacts to industry change ,translates it and builds up its own plan. 

The first moment of translation had occurred results in emerging sector of fashion design 

industry as a postindustrial success adversity. Yet, it can scarcely be said to create 

approaches for the business. In actuality, fashion is activated to loan its brilliance to the 

country, its organizations and legislators. The expression, cultural translation, is planned in 

the sense of a subordinate society being forcedly moved into an overwhelming society. “ 

fashion is a system for regularized transience” (Best 2006: 12), “it is geared to the regular 

packaging and launching of novelties” (Löfgren 2005), translation of Danish fashion 

provides important information of how it is flexible in each nation. Generally, fashion 

actors adopted the language of policy documents, and addressed the concerns of the reports 

which was the main collaborated action in the translation process.  

       As long as selling in local marketing needs local language which leads to economy’s 

growth in present and future. whereas fashion cannot be in English language especially in 

non-English speaker countries, therefore marketing needs specific linguistic level in sight 

of difficulty of selling products in Spain, for example, without translating it into Spanish, 

which shows the critical role which translation plays in fashion industry, in particular, 

selling luxury products that should be localised in order to attract the target costumers as 

much as possible because Spanish is a language which  do not share similarities with 

English  same as Arabic . Translation for luxury brands considered to be the key to access 

the international market, which translation serves a role in transferring the voice of a brand 

and achieve the same effect; that requires from translator to understand deeply and 

creativity of rewriting of fashion industry and Technical background. 
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9- Difficulties faced  in translating fashion into Arabic  language : 

         Translation of fashion can be difficult not simply because it changes from one 

country to another or even at the same place from one class to other ,but  there are other 

reasons  closely linked to process of translation : 

9.1- Historical background: 

         Fashion is a question of rate in time which cause problems to translators in the 

historical side more than in the sociological one, whereas fashion can coming back about 

three centuries and using reproductions of engravings that puts such a hard work on 

translator ,it would be important to have a historical background and well experienced 

skills to revive the old fashions those have been adjusted the dimensions of these plates 

due to their diverse origins and a number of features such as length and size of clothes 

those done by the designer that linked also to mathematical and statistical studies 

(Chow,1995) ; showing that fashion is a profoundly regular phenomenon and is not located 

at the level of annual variation but on the scale of history as a whole. 

          Furthermore since it is linked to society, there are certain events such as regime, 

evolutions, ideological, semantic and religious upheavals changes, that has no effect on the 

content of fashion in the western world even the French revolution did not fundamentally 

change fashion in most cases it only speeds up or slows down the rhythm rate of fashion, 

but in the Arab world every events ( Callon, 1986), regime for example, has such an 

obviously change in clothing in general and particularly fashion, this makes translating 

fashion, especially into Arabic arduous and full of cultural obstacles. 

          However many people think that origins of fashion is western, but in fact fashion has 

no specific origins, because it is an effect of clothing culture globalization, this causes 

difficulties for the translator to use foreignization or domestication method and to select 

source and target culture . Additionally, The translator in fashion industry should be native 

speaker and based on the target environment.  
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9.2- Fashion translation requirements : 

      Since designer of fashion has been well trained in this factor and it becomes as vital 

role in the modern world economies, the art of translating fashion industry requires several 

years of professional experience, as well as an amount of excellent creativity and writing 

skills; that requires well known translator to fashion terminology; or in other word fashion 

language. Translators must keep connected to nowadays terminology in fashion industry 

through local media and publications. Writing in such field is considered as creative 

process which requires a translator that has an access to the relevant past activity and 

necessary information related to fashion industry, therefore he should understand the 

context and the big image to avoid losing any important part in translation process. Finally, 

consistency is one of the important requirements in fashion industry, as long as the 

translator is dealing with tone of voice, style, and much more specific terminology; thusly, 

it is important to create constant translation, in order to achieve effective brand 

communication; as a result, fashion product reflects its right themes and values. Restricted 

freedom would also be one of the main obstacles to creation for the translators in fashion 

industry.  

9.3-  Changes of fashion translation across cultures: 

       Fashion changes when it comes to different cultures, these changes can be radically or 

partly. In Arab world, fashion industry translation would be much more complex than in 

other locations, whereas it is difficult to transfer the meaning and tone of voice into Arabic 

in connection with what is seen as taboo in Arab countries in sight of common custom and 

Islam religious. Western fashion and younger are the two key elements those translator 

must take into consideration more than others during translating in fashion industry into 

Arabic, whereas it would be looked weird for Arab older to be fashionable.  

         Fashion in china, in the other hand, is usually related to luxury, new, western; in 

order to show the most educated and high class. These elements must be taken into 

consideration in translating process. For example, instead of translating English designer or 

label into Chinese, it would be kept as it is. Translation of fashion in china requires 

searching of the best words those reflect the right and exact meaning, it is mostly satisfying 

and annoying at the same time. 
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       In Russia, they like luxury and fashion; in order to be visible and show how rich you 

are. Russian also like to be in trend in fashion field that considered exciting for translators, 

But the annoying side is when costumers order sartorial style for nothing. New black is the 

most famous colour in Russia, which Russian designer refers to the grey colour. In addition 

to infinite designs of colourful, military and knitted dress.  

Conclusion: 

           Translation in fashion clothing into Arabic is like other fields, faces challenges and 

difficulties; translators and theorists try to respond and solve them by suggest some 

techniques and procedures which help translators   . In reality they struggle with every 

translation to be done in the right way. To sum up, equivalence and faithfulness were 

always the main issues in translation and translation studies, especially to the target text, 

functional translation, as we examine, is always seems to be helpful principles for 

translator to avoid these complex issues in different translation types and genres, but is it 

applicable in fashion clothing industry?, where translator would face historical, cultural 

and many other challenges. In the next chapter  we  expose those  techniques   by analyse 

and compare  the data and through this  study we search  for findings  to have  a clear 

answer  to the research question . 

 

 

 

 

 

 

13 



XXI 
 

 

 

 

Chapter two 

Analytical and comparative  

study of the corpus 

 

 

 

 

 

 

 

14 



XXII 
 

1-Introduction 

         This second chapter explores the translation of fashion clothing by studying the 

corpus that we have chosen in purpose to refine the initial stated hypothesis we can add to 

this, reveal how translation from English into Arabic function in fashion clothing, give a 

description of the corpus used in this study and the procedure of analysis followed. The 

answers come at the end in form of findings and a pre-conclusion .Finally we finish our 

study with  a general conclusion that confirms or infirms the hypothesis undertaken in 

consideration  in the introduction of the research. 

2-Brief account of corpus 

       Our corpus is some issues that we collected from Oryx`s magazine, which   is the in-

flight magazine for Qatar Airways, this magazine focuses   on a different theme each 

month  with an emphasis on luxury , fashion, lifestyle and travel to promote the high 

quality of the company. The content appears in English and followed by Arabic, which 

helps us in our study. Our corpus is taken from wish list section and only what concern 

fashion clothing. 

3-Methodology 

      The  method that  we applied in our research is a  analytical  and comparative  

approach  , that  means compare  articles from Oryx `s magazine and   analyze  at the same 

time the research of identical sample translation in  articles taken from the magazine  , if it 

do not exist , what are the other  procedures have been adopted in translation  

4-Analysis of the corpus 

     Some fashion articles from Oryx `s magazine that have been translated from English 

into Arabic. The following are some of them in their ST followed by its TT : 
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Analysis of Sample 01 (Oryx in-flight magazine, 2014.p.26) 

In the following sentences, the translator translated the title DIESEL JOGG JEANS into 

Arabic using transliteration method or what is called arabicization by  دٌضل خىج خٍُض  , we 

can say that translator prefers to transfer the brand name instead of indicating the name of 

the product for example تُطال since its picture is included but he added the word in the 

description. 

He translated perfect fit using paraphrasing  by اندًٍع ذُاسة انرً انًماساخ  instead of اندٍذ انرُاسة  

because the Arab reader won’t get the right idea and conveying the same effect. 

The use of borrowing method in translating the word casual by the most famous word that 

describes this style for young which is انسثىس, in order to give the positive effect in the 

reader rather than the negative one when the word انشسًٍح غٍش  is used. 

Analysis of Sample 02(Oryx In-flight magazine, 2016,july .p.26) 

The use of transposition in translating the word pleated into Arabic by ثٍُاخ where it is 

changed from verb to noun. 

The translator translates the title by using transliteration method as the previous ones but 

he added  تىذشً إيٍهٍى أتذع  in order to inform the reader of the designer of this product 

because he is not well known for the Arabic audience , in order to achieve the same effect 

and attract more customers as the original version did.  

Borrowing method was used to translate the word midi by انًٍذي   , which is most common 

strategy used in translating modern concepts, instead of translate it into انمصٍشج in order to 

put the correct picture in the mind of the target reader. However it is not proper noun but it 

is the most word used by younger. 

Translator did not translate the expression shimmering silver in order to keep the reader’ 

attention.  
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Analysis of Sample 03(Oryx In-flight magazine, 2015,April .p.26) 

The expression of “Barcelona brand unveiled” was translated into Arabic by “" أَالركى عضصو  

using of modulation, in order to direct the expression to attract the target audience attention 

in imperative way, instead of presenting a brand. 

Translator use translation by addition in the expression “bag” and adding the word "ٌذ" to 

indicate which type of bags it is , the original version « hand » was not mention because it 

well known by the expression “bowling painter” .Also the word "خًٍهح" was added 

The use of literal translation in expression “shoulder bag” by the word " انكرف حمٍثح ". 

While translator did not translate some expression such as “add a swathe of colour to your 

wardrobe”; for reason that sentence do not give information we can drop it with out effect 

that the meaning   .  

Analysis of Sample 04 (Oryx In-flight magazine, 2015,April .p.22) 

The translator adds the word  انًصُىعin order to create coherence and cohesion expression 

and to adapt it to the Arabic language whereas it will be considered  wired little bit to say 

directly يعطف صىف انثكش, which means that he used translation by addition. 

The use of modulation procedure in translating the word unlined by خال يٍ انخطىطwhich is 

from negative in English version into positive in the Arabic instead of saying غٍش يخطظ. 

The translator seems have some difficulties to transfer the exact meaning of layering which 

means (a great way to combine favourite pieces and wear something comfortable and 

flexible and not any kind of wearing or dressing); and use of translation by a more general 

word اسذذاء that did not convey the exact and whole meaning, because the target language 

(Arabic) lucks the specific term, which makes him to add the two words  أكثشand الأصٌاء to 

give the reader some glance of source text meaning. 
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Analysis of Sample 05 (Oryx In-flight magazine, 2016,february .p.26) 

The following title Frame Denim is not translated directly by using transliteration method 

as in the previous patters while this translated by سرشاخ خٍُض دٍَى because it is a brand that 

produce all kind of dresses not only the jacket , where the translator usingadaptation 

procedure in order to keep the reader’s attention to this kind of dress . 

The translator used the modulation method in translating jacket by سرشاخ and also Pocket 

 .which are changed from singular to pluralخٍىب 

We also notified that he used expansion from two words in English version Patch Pocket by 

three words in Arabic  خٍىب خاسخٍح كثٍشج based on paraphrasing using related words and 

translation by addition in denim jacket by يصُىعح يٍ لًاش خٍُض دٍَىin order to adapt the 

expression in the Arabic . 

The translator used loan word plus explanation in the Arabic by adding  لًصاٌ َسائٍح لصٍشجin 

order to transfer the exact image that the original readers got with only two word denim 

jacket.  

Analysis of Sample 06(Oryx In-flight magazine, 2015,April .p.22) 

The use of transliteration in expression MANOUSH  by ياَىش    

We also notified that it has been used literal translation in expression Long black dress 

with sheer and embroidered top by فسراٌ أسىد طىٌم يع صذسٌح شفافح يطشصج    

Transposition procedure in translating the word silk which is noun by an adjective  ,حشٌشي

The same procedure used in ruffles that changed from noun to adjective يكشكشح and 

combined the two words in ST in one word in the TT. 

Analysis of Sample 07(Oryx inflightmagazine, 2014, march. p.18 ) 

The Translator used Transliteration in the title BASKET-WEAVE PASHMINA by  تاسكٍد

  .while he preferred to use literal translation in most of the text ,وٌف تاشًٍُا

The use of omission in the word handmade and hand-tied , the translator kept only one 

word which is  انًحاكح تانٍذ to refer to all other elements, in order to avoid repetition that 

considered to be boring in marketing of product  in this case cloths  .  

18 



XXVI 
 

Analysis of Sample 08(Oryx inflightmagazine, 2015,April .p.20) 

The title the clothing, unlike the previous articles, is translated literally انًلاتس since it is not 

a brand or product name. 

We can say that translation by addition was the translator  method in most of this 

description , for example :  خاكٍد which is loan word that is not exist in ST , and the word 

 that is translation by a سرشج  in order to fit the Arabic expression , finally the word عايم 

loan word Jacket  plus addition . 

The Translator omitted the word layer in the TT.  

Analysis of Sample 09(Oryx inflightmagazine, 2016,july .p.26) 

In this pattern the translator based on translation by addition in most of the description 

whether in sight of adapting the expression in Arabic language such as  يضودج, ذمفم   يصُىعح ,

 which are did not appear  in the ST ; for the sake of making the TT much نىٌ and ,يٍ

attractive for the audience such as adding فاخشج , يٍ إتذاع   ,and لايع. 

Paraphrasing using related words, expansion, was used in the expression band collar, 

which is semantically complex as a result it has been translated by تٍالح عانٍح ذحٍظ تانعُك ,and 

the word zipped by   .ذمفم تسحاتاخ

While the two words sleeves and cuffs translated by a single word أكًاو also the reduction 

was used in translating button closure by صس. 

The word «zipped» pocket was transposed from adjective in English version into verb in 

Arabic ذمفم. 

Analysis of Sample 10(Oryx inflightmagazine, 2008,june .p.52) 

In the following title, unlike other articles, is kept as it is in the source language. 

While the translator used dynamic equivalence in translating the description in short 

sentence in Arabic just by  adding unrelated words  انعفىٌحand اندًالwhich used are 

collocations with the word انثساطح.   
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Analysis of Sample 11 (Oryx inflightmagazine, 2008,june .p.52) 

In this sample, the translator translate by  using less expressive style through omitting 

the expression you can’t go wrong and changing team up for a look that’s less than 

ordinary with  خهفٍح حًشاء لاٍَح  which is less frequently used style in Arabic expression and 

throwing trunks and leaf out, basing on pictured product, creating simple and short 

expression.  

He also translate Beach hunt with one word أكىاخ in order to adapt it to Arabic expression. 

Analysis of Sample 12(Oryx inflightmagazine, 2008, june .p.53) 

Surfer translated by paraphrasing using related words سثاذ ٌدٍذ انرضنح عهى انًاءand translating 

Bright blue by الأصسق و الأتٍض referring to the picture. 

As the above patters translator based on adapting the expression in Arabic expression 

through translation by addition  تعذ انُضول إنى انثحش and omission tortoise.  
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5-Findings 

     Through analyzing and comparing between Oryx magazine articles in English as SL 

and their translation into  Arabic as TL we come out with the following results: 

      The based procedures used the most in translating patters 01 to 09 are transliteration at 

first place since most terms of the description contain brand’ and product’ name, beside 

using method of literal translation, transposition, translation by addition in some cases and 

omission and dynamic equivalence especially in case of complex SL terms which TL 

lucks, in other words the translator based on equivalence at word level where the ST is 

translated into TT by procedures when there is not a ambiguity  . 

        While in translating patters 10 to 12, in addition to the procedures used in the previous 

samples  , the translator in accordance of changing the degrees of ambiguity and 

implicitness to explicitly in translating sentences, made the expressions more simple in 

Arabic version basing on the product pictures that describes better than words , it is more 

advertising than translating from ST into TT , in some cases in  translation of  fashion 

industry  the original text is  rewriting  in visual medium  , consists of  images in order that 

the reader in the target language reachs the meaning quickly without  difficulties . The 

translator work in equivalence above word level, especially collocations in order to create a 

text that fit to target language reader’ need, since it is functional contexts which make it to 

seem as not translation but rather an original Arabic text and this  rise  a problem which  is 

careless of translators on translation fashion industry  . 

6-Conclusion  

        Articles of Oryx magazine are simple example of fashion clothing industry translated 

in order to fit target reader expectation, in this case customers, which seeks to transfer the 

ST function which is attracting the audience’s attention and marketing the products rather 

than to have a total equivalence between ST and TT. As a result of comparison English and 

Arabic, patterns were translated in accordance with all elements those controlled the 

process of translation, in other terms there are more other factors taken in consideration on 

process beyond the textual, semiotics and cultural concept like marketing issues and effect 

the reader. 
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Conclusion 

      Fashion clothing industry, in accordance with its importance in the global economy, 

shows the need of translation and the vital role that translation played in this field from 

English into Arabic by localizing and adapting the articles to each market in Arab speaking 

countries 

       In conclusion, challenging and high requirement making this kind of translation really 

hard and in order to achieve the real meaning of faithfulness in translating fashion clothing 

industry from English into Arabic, it is important for the translator to focus on the purpose 

of the translation, which determines the translation methods and strategies that would be 

suitable to be employed in order to produce a successful translation both at and above  

word level through taking, the elements those control the whole process of translation 

which are the TL reader’ expectation for gender and age, marketing brand products into 

account, besides reaching the required background level as specialized translator. 

       In the bases  of this study  we have some recommendations :   

 Translator must be open minded and not uptight, use all methods that serve translation 

without bias to any theory. 

 The  translator  should  also  be  an  innovative writer  and must  have  the  ability  to  

switch  between different  styles 

 And the most important thing is the translator must have a large background about the 

S.T not on transcript level but also the cultural and social level. 

         We hope this study will open the way to next researches in fashion industry 

translating in other field like perfumes, makeup and accessories. 
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 :تمهيد 1

بسة من الصناعات  الرائدة في الوقت الحاضر  على الصعيد العالدي  لشا جعلها تتأثر تعتبر صناعة الأل      

و لذذا لصد الشركات الكبرى تعمل على  فتح أسواق جديدة  ,بسياسة العولدة  التي تنتهجها الدول الدتقدمة  

ك يتم عادة عبر الوسائل لذا  وىنا  يأتي دور الترجمة في تسهيل عملية التواصل  وتقديم الدنتج  للزبون  وذال

الدعتادة  للتسويق  ويكون ذلك إما عن طريق إشهار  أو بكل بساطة مطوية ولكن لغب أخذ بعنٌ الاعتبار 

أن الألبسة  مرتبطة بأسلوب معنٌ في الحياة   قد لؼتلف من لرتمع إلى أخر  وأيضا بزتلف من ناحية  

لغعل دور الدترجم ليس نقل الدصطلحات من لغة الأصل إلى الاصطلاحية الدسميات  من لغة إلى أخرى  لشا 

 لغة الذدف فقط  ولكن أيضا البحث عن بدائل أخرى في حالة عدم وجود مقابل في لغة الأخرى .

يشمل بحثنا دراسة مقارنة بنٌ نصوص بالالصليزية و ترجمتها العربية التي تتعلق بالألبسة  أو كما تدعى في       

وىي في الأصل دراسة  برليلو  نصبوا  من خلالذا لتوضيح عملية  (Fashion)لدوضة  لغة الاختصاص  ا

الترجمة من الالصليزية إلى العربية  وتبنٌ أىم الطرق الدستعملة في الترجمة  وفي حالة العكس ما ىي الحلول 

وخاصة كما  ىو   الدقترحة  من طرف الدترجم  و كيفية مواجهتو للتحديات  التي قد تعترضو أثناء الترجمة

معروف فان لرال الدوضة أو الألبسة توجد  فيو اختلافات كبنًة بنٌ الثقافة  الالصلزية والعربية  لشا يصعب 

 عملية الترجمة على العموم .
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  :هذا البحث   إعداد  المشاكل  المواجهة في2

شاكل التي بزص  في الغالب الجانب قد يعيق  البحث في   الترجمة فيما يتعلق بدجال الأزياء  بعض الد    

النظري  فهذا المجال يعاني من نقص اىتمام  خاصة فيما  يرتبط  باللغة العربية  فالأزياء  والألبسة تعاني من 

شح في الدترجمنٌ والدهتمنٌ بالبحث في الجانب الأكادلؽي  ولذذا  يلجأ بعض الدترجمنٌ  إلى الترجمة الآلية  وىذا 

 لرال الأزياء من  صعب  بناء البحث على قاعدة نظرية صحيحة   و بالأحرى برديد لشا جعل البحث في

 نقطة انطلاق  يستطيع الباحث  منها  وضع البحث  على الطريق الصحيح 

 :مدخل عام إلى الترجمة  في عالم الموضة و الألبسة 3

،  الاقتصادلألعية الكبنًة في من ا اكتسبتوعالدي وىو ما  باىتمام  لػظىلا شك أن الدوضة أضحت موضوعا 

الغرب يعد الدصدر الرسمي للموضة لجميع ألضاء العالم ، فقد برزت حاجة صناعة للترجمة من أجل  إنوبدا 

توصيلها إلى القراء في الدول الغنً الناطقة بالالصليزية وتكييف نصوص الدوضة وخاصة تلك الدتعلقة بالألبسة ، 

قائمة على التركيز بعملية الترجمة من الإلصليزية إلى العربية ، و التي تهدف  ولذلك إرتئينا أن تكون دراستنا

بدورىا إلى برديد الاستراتيجيات و الإجراءات الدتبعة في لرال صناعة الدوضة من أجل ترجمة ناجحة و إبراز 

و الأمانة في ىكذا  الدشاكل و الصعوبات التي يواجهاىا الدترجمنٌ وخاصة فيما يتعلق بددى برقيق مبدأ التكافؤ

 لرال.

تتكون دراستنا من مدخلنٌ ، الأول نظري و الآخر تطبيقي ، حيث أن النظري ينقسم بدوره إلى جزئنٌ الأول 

عن التعريفات و الدفاىيم الأساسية ومنها الإستراتيجيات و الدكافئ و الأمانة من أجل توضيح الغموض التي 

علم الترجمة.أما الجزء الثاني فهو عن لشارسة العمل الترجمي في لرال يكتنف البعض منها من خلال منظرين في 

 .الشيءصناعة الدوضة و أىم الصعوبات التي بذعل مهمة الدترجم معقدة بعض 
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خلال دراسة الدوضوع ىو نقص الدراجع و خاصة فيما يتعلق بالترجمة و  واجهنالعل من أىم الصعوبات التي 

الترجمة  وقلة  ذه ري ، لربدا لحداثة الدوضوع  و وجهة النظر البراغماتية الدترجمنٌ لذالدوضة ، وذلك في جانبها النظ

بو ، وبذلك تشكل صعوبات في سعينا لتحقيق نتائج قائمة على قاعدة بيانات صلبة ، وبالتالي  الاىتمام

وىو ما  يكون علينا بناء جانب نظري خاص بدراستنا من خلال البحث عن نقاط عامة من دراسات سابقة

 يكلف الدزيد من الجهد و الوقت.

فية ومن أىم تعريفاتها ظإرتئينا أن نقدم تعريفات لأىم العناصر المحورية في دراستنا ومنها ، الترجمة الو        

و الذي  وىدفووضيفة النص الأصلي  الاعتبارمع الأخذ بعنٌ  التكييفبأنها تتضمن كلا من إعادة الكتابة و 

كل العناصر الدؤثرة في عملية الترجمة الدسالعة فيها ، ومن ثم إبراز الإجراءات الأساسية في يتمثل في برديد  

و  الإقراض، بداية من  بدا ىو معرف من الدنظرين في الترجمة  الترجمة و التي كثنًا ما تطبق في السياق الوظيفي

ر و الحذف ، وفيما يعتبرىا البعض إجراءات التي تضم بدورىا النقل الحرفي و الترجمة الحرفية و الإبدال و التحوي

 ، يعدىا آخرون إستراتيجية عامة للترجمة.

باعتبارىا من أىم الدصطلحات الترجمية وفي الوقت عينو أحد أبرز الدشكلات التي أحدثت جدلا واسعا      

التي تنقسم إلى  لدى الدترجمنٌ وىي الدكافئ وذلك بأخذ تقسيمات الدارسة منى بيكر وىي أشكال الدكافئ و

عدة أشكال ومن ألعها التكافؤ على مستوى الكلمة ومن أبرز نقاطو ، عدم وجود لتكافئ واحد مقابل آخر 

بنٌ الكلمة وعناصر الدعنى ،و التكافؤ على ما فوق مستوى الكلمة ، حيث أن الدعنى الواحد لا يتكون إلا من 

في الترجمة و التي كانت ىي الأخرى ، إن لم تكن الأبرز ، عدة كلمات. كما أنو من الدهم التركيز على الأمانة 

من أىم الدواضيع إثارة للجدل لعدة سنوات ، وذلك لاختلاف التعريفات من منظر لأخر في دراسات الترجمة 

، فبينما يرى أحد أنها الحفاظ على شكل النص الأصلي عن طريق الترجمة كلمة بكلمة ، يرى آخر على أنها 
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بينما يرى الوظيفيون ،ولعو الرأي الأكثر رجاحة ، أن برقيق الذدف  غة الأجنبية إلى اللغة المحلية ،نقل صفاء الل

 الأساسي للترجمة يؤدي بدورىا وتلقائيا إلى برقيق مبدأ الأمانة.

تها وبعد تسليط الضوء على أىم العناصر المحورية في الترجمة ، ننتقل إلى الدفهوم العام للموضة وصولا إلى لشارس

في ميدان الترجمة و أىم التحديات التي يواجهها الدترجم  ، فالدوضة كما يعرفها قاموس وأكسفورد ، ىي أشهر 

أو آخر صيحات اللباس أو الشعر أو التصرف. وقد اعتبرت الدوضة في كثنً من الأحيان أكثر من ذلك ، فقد 

ختلاف عنهم ، ويستغلها آخرون لإبراز يستعملها البعض سبيلا للانتماء إلى لرموعة من الأفراد أو الا

 مستواىم الدعيشي أو الدراسي أو السن أو الذوق. 

وتعد الدوضة في العالم العربي أكثر تعقيدا لشا قد لؼطر ببال الغرب ، حيث بستزج الأزياء التقليدية المحلية بالدوضة 

الددن الكبرى طالدا لؽيلون للإتباع آخر الغربية الحديثة ، فبالنسبة للشباب العربي وخاصة الذين يعيشون في 

صيحات الدوضة في الألبسة ، فيما يرتدون الزي التقليدي في الدناسبات الدينية و الأعراس التقليدية، وبالتالي 

أخذت الدوضة حيزا واسعا و ألعية كبنًة في العالم العربي؛ لربدا أكثر لشا ىو عليو في العالم الغربي. وبالتالي قد 

ترجمة دورا كبنًا في صناعة الدوضة من الإلصليزية إلى العربية و التي لا بزلو دون شك من صعوبات لعبت ال

ومعوقات جمة  وذلك لارتباطها وتأثرىا بعدة عناصر متغنًة ، ولعل من ألعها الخلفية التارلؼية للموضة و بالتالي 

صمم الدوضة الرجوع إلى أكثر من ثلاثة عقود  يكون على الدترجم الاىتمام بالجانب التارلؼي ، حيث أنو لؽكن لد

و إعادة صناعة الدوضة القدلؽة و التي دون شك لا تنفصل كليا من الزمن القديم آثارىا أنا ذاك ، وعليو فمن 

الدهم بالنسبة للمترجم التمتع بخلفية تارلؼية وخبرة كافيتنٌ لإبراز تلك الألعية وإعادة إحيائها في النص الذدف. 

ثنً التارلؼي لؼتلف من لرتمع لآخر ، فلم تكن الثورة الفرنسية ، على سبيل الدثال ، التأثنً الكبنً في إن التأ

 الدوضة ، فيما يكون ذلك أكبر حينما يتعلق الأمر بدولة عربية مثل تغنً الأنظمة .
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يجد الدترجم مشكلة كما أن لأصل الدوضة تأثنً كبنً في جعل الترجمة في لرال الدوضة أكثر صعوبة وتعقيدا ، ف

برديد الثقافة الأصلية و الذدف وبالتالي عدم معرفة ما إذا كان من اللازم توظيف مبدأ التوطنٌ أم التعجيم ، 

 وذلك نتيجة للعولدة التي أعطت الدوضة دورا كبنًا في جميع ألضاء العالم.

ديدة لغب توفرىا في الدترجم في إن الترجمة في لرال الدوضة مليئة بالتحديات و التي تفرضها متطلبات ع  

صناعة الدوضة ، فهو مثل الدصمم ، بحاجة إلى سنوات خبرة طويلة و الإبداع و مهارات الكتابة في الدوضة و 

التي يعدىا البعض فنا لا يتقنو إلا من يلم بالدصطلحات و الدفردات الجد الدتخصصة التي تتميز بها لرال الدوضة 

 الدعلومة الدطلوبة وتوصيلها إلى قراء وجمهور النص الذدف ، وبالتالي إنتاج ترجمة ، و القدرة على الولوج إلى

متماسكة و التي بدورىا برقق التواصل بيت الشركة الدصنعة أو الدصمم مع القارئ ألا وىو الزبون الدنتظر ، وفي 

مم حرية الدترجم فيما لؽليو ما الوقت التي تتطلب من الدترجم الإبداع اللالزدود  تقيد الشركة الدصنعة أو الدص

 عليو فعلو.

إن للمجتمع أيضا تأثنًا كبنًا في اختلاف الدوضة ، ومن الدعروف أن ىذا يكون أكثر تعقيدا في العالم     

العربي مقارنتا بدناطق أخرى بالعالم ، حيث أنو يرتبط ارتباطا لا مفر منو بالعقيدة الإسلامية و التقاليد المحلية 

فها، ففيما قد تظهر موضة في دول غربية ، تكون غنً مقبولة على الإطلاق حسب الدنطق العربي على اختلا

الإسلامي فعلى سبيل الدثال ترتبط الدوضة في الصنٌ بدا ىو جديد وغربي وفاخر لإظهار الدستوى التعليمي 

عنى المحدد للمعنى ، فيما العالي ، ويبحث الدترجم في صناعة الدوضة إلى الصينية على الكلمات التي تعكس الد

لػب الروس الدوضة لإظهار شخصيتهم للبروز أكثر في المجتمع و إظهار الغنى وغالبا ما يكون التصميم الروسي 

 رسمي مهما كان الزي و اللون الأسود و تدرلغاتو من أىم وصف الدوضة في روسيا.

لا بزلو من مشاكل التكافؤ و الأمانة و بالتالي الترجمة في صناعة الدوضة للألبسة مثلها في المجالات الأخرى 

استراتيجيات و إجراءات أخرى ، كما لعبت  اقتراححاول الدنظرين و الدترجمنٌ حل ىذه الدشاكل من خلال 
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الترجمة الوظيفية  دورا مهما في حل العديد من الدشكلات في أنواع ترجمات عديدة ، ولكن ما مدى إمكانية 

ترجمة الدوضىة وىذا ما سنحاول إكتشافو عن طريق دراسة النصوص الأصلية وترجماتها  تطبيق ىذه الدبادئ في

الدأخوذة من لرلة الدها للخطوط الجوية القطرية ، بدقارنتها وبرديد الإجراءات و الاستراتيجيات التي ابزذىا 

 الدترجم للوصول النتائج و التي بدورىا تسمح لنا

  :ي موضة الألبسة في العالم العربال4

الذي يعرفو الغرب عندما يسألون  شيء أول الأقل على أو الوحيدة الأشياء ىي الأسود والحجاب البيضاء الجلباب

 تعقيدا أكثر الحقيقة  الواقع  وفي  الأفلام مأخوذة من  خاطئة لظطية صورة ىي  و في الحقيقة  العربية الدلابس عن 

 يتعلق عندما متنوعة الدوضة لغعلها لشا الغربية بالأزياء ربي الى أخر والتأثرمن بلد ع  المحلية التقاليد حيث تنوع  بكثنً

 والجنس، و ألعها العمر، الدلابس، على طريقة تؤثر وىناك عوامل العالم، من مكان أي في كما.والنساء بالرجال الأمر

 الكبنًة الددن في يعيشون الذين وخاصة الشباب   الدثال سبيل على ذالك ، في كبنًا دورا تلعب الاجتماعية والطبقة

 . الدينية و الأعياد  الزفاف مثل الخاصة المحلية في الدناسبات الأزياء ولبس  الغربية الأزياء ارتداء إلى بسيل

وىذا لغعل صناعة الدلابس  لؽكن أن تكون وسيلة  لازدىار الاقتصاد والتعاون التجاري وفتح أسواق جديدة  في  

 وضة الغربية  وىنا يأتي دور الترجمة في تقريب  السلعة  أو بعبارة أخرى الدلابس من الزبون العربي .العالم العربي  للم
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   : بدايات  الترجمة في عالم الأزياء5

الكثنً  من يعتقد بأن  صناعة الدوضة أو  الألبسة  بدأت في الغرب و لكن  لا أحد يستطيع أن لػدد فعليا       

لذذه الصناعة   بالإضافة إلى بسازج الحضارات والمجتمعات  أدى إلى نقل بعض العادات في الألبسة   البدايات الأولى

وىذا الانتقال تم بواسطة اللغة التي تعتبر وسيلة  تواصل  عن طريق مصطلحات وعبارات خاصة بهذه الصناعة  التي  

على دراية بو  ومنو  لؽكن القول أصل كونت فيما بعد  خطاب خاص بها ومن  الضروري على الدترجم أن يكون 

الترجمة في الترجمة بدأ مع الدصممنٌ في الدعامل الخياطة  بواسطة  خطاب خاص بهم  يقومن بشرحو  للمال و الآخرون  

 أو ما يطلق عليو في الوقت الحالي لغة الدوضة. 

 :صعوبات   الترجمة في مجال الألبسة من الانجليزية إلى العربية 6

ترجمة في لرال الأزياء ليست بتلك السهولة الدتوقعة لان موضوع يتعلق بالجانب الثقافي للمجتمع  لشا يزيد من ال     

  :صعوبة عملية الترجمة  ولؽكن ملاحظة  ذالك فيما يأتي 

بل  الأزياء تتغنً من  ليس من بلد إلى أخر ولكن من منطقة إلى أخرى أيضا لشا لغعل الدوضة لا تتبع أسلوب واحد  

 ار كلمة صحيحة في عملية الترجمة عدة طرق  لستلفة  لشا يؤدي اختلاف في تسميات الألبسة  لشا يصعب عملية اختي

الأزياء و الألبسة على العموم  تتغنً  مع زمن  وقد لؽكن تعود موضة أو طريقة لبس من جديد بعد أن أصبحت    

 سواء كانت قدلؽة أو جديدة. منسية  ولذذا لغب على الدترجم على دراية  بالأزياء

الأزياء في العالم العربي  تتأثر  بثقافة المجتمع من عادات وتقاليد إلى جانب  الدين الإسلامي الذي يعتبر  الدؤثر الأكبر  

في أسلوب الأزياء  لشا  لغعل الدترجم  في بعض الأحيان يواجو  تصادم بنٌ  ترجمة النص  الالصليزي  وعادات وثقافة  

 تمع الدتلقي في ىذه الحالة  العربي .المج
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  :الهدف  من البحث 7

والعربية في لرال الألبسة  و ما ىي الطرق  الإلصليزيةالذدف من البحث ىو بكل بساطة  تبنٌ عملية الترجمة بنٌ      

جمة  وملاحظة إن كان الدتبعة في ذالك كما قلناه سابقا  بالإضافة إلى التعرف على  العوامل التي تتحكم  في علمية التر 

 شامل بنٌ النص الأصلي والنص الذدف  ولزاولة  تبنٌ لشا معني الفعلي للوفاء في عملية الترجمة . تكافؤىناك 

  :إشكالية  البحث  8

 الدعتمدة الإجراءات ىي ما ، أي مدى ترجمة النصوص الخاصة  بصناعة الألبسة مطابقة للنص الأصلي  ؟  إلى

 حلها؟ يتم وكيف جههاتوا التي والدشاكل

 :فرضيات الخاصة بالبحث  9

الترجمة  في النصوص الخاصة بالألبسة لا تهتم  بددى تطابق النص الأصلي مع النص الذدف ولكن بددى استيعاب 

 الدتلقي للنص الدترجم .
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 : المنهجية المتبعة في البحث11

صلي الالصلزي  والنص الذدف  العربي ولزاولة برديد الطرق الدنهجية الدتبعة ىي مقارنة وبرليل بنٌ النص الأ      

 الدتبعة في الترجمة إلى جانب  إلى أي مدى الدترجم  حافظ عل بنية النص الأصلي .

 :تقديم العينات الخاصة بالبحث 11

وط الجوية  القطرية  العينات  الدتعلقة بالدراسة مأخوذة من ركن قائمة الأمنيات الخاص  بدجلة الدها الخاصة  بالخط     

والسياحة و الأسفار و  بالأزياء بزصيص  أركان  ثابتة خاصة  مع شهر كل لستلف موضوع على المجلة تركز ىذه

حيث تعتبر مزدوجة اللغة   الصليزية / عربية و سبب .طرف الشركة لزبائنها   الخدمات  الدقدمة من جودة لإبراز

ترنت  ولرانا  وعدم وجود لرلة جزائرية  بلغتنٌ الصليزية  والعربية  لستصة في اختيارنا لذا  توفرىا   على شبكة الان

 الألبسة.

 :النتائج المتحصل عليها  بعد الدراسة 12

  :بعد الدقارنة والتحليل كمنا لطلص إلى النتائج التالية  

 النصوص  الترجمة تتم  بناءا على عدة طرق ولا تتبع أسلوب معنٌ  موحد في العملية ترجميو بنٌ

 تعتمد الترجمة الحرفية في حالة توافق بنٌ النص الأصلي والنص الذدف  من الجانب اللغوي والثقافي .

 (oblique)في حالة وجود عدم توافق بنٌ النصنٌ يعتمد الدترجم التكيف  في حالات خاصة  أسلوب برريف 
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 :التوصيات  المقترحة 13

و لذذا  صعبة تكون أن لؽكن الأزياء ترجمة في لرال : لنا تبنٌ التي الدراسة ذهى على بناء و ىذه توصيات مقترحة    

 :النقاط  بعض الاعتبار بعنٌ الدترجم أخذ  على لغب

لغب على الدترجم أن يكون متفتح على جميع طرق  ونظريات الخاصة بالترجمة بدون التقيد أو بريز للطريقة على 

 الترجمة .  حساب  طريقة أو إجراء  أخر في عملية

من الضروري للمترجم أن يكون أديب بدرجة أولى  وعارف  بأصول اللغة  في النص الأصلي والنص الذدف  على 

 الدستوى النحوي  والاصطلاحي .

و  من الدهم أن تكون للمترجم  ثقافة عامة شاملة حول النص الدراد ترجمتو  لإبسام العملية في أحسن  ظروف  دون 

 اختيار الكلمات  الدناسبة.  إلغاد صعوبة  في

 :الخاتمة 14

الترجمة  في لرال الأزياء تتطلب عمل كبنً  لأنها تتحكم بها عدة عوامل كثنً مباشرة وغنً مباشرة وىنا لؽكن         

القول الوفاء في الترجمة  قد لا يتعلق بالنص  الأصلي   ولكن بالذدف من الترجمة  ومدى استيعاب الدتلقي للنص 

 ف  وىذا لغعل الدترجم يركز على الدتلقي أكثر من التقيد  بالنص الأصلي .الذد
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