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This study aimed at Find out the effect Banking Marketing On the 
profitability of commercial banks, In order to achieve this, we have 
relied on the study of a sample of five active commercial banks in 
Algeria, During the period from 2011 to 2016, we have adopted On the 
quantitative approach and we used “panel” models to measure the 
relationship between banking marketing and the marketing expenses of 
banks The study is based on the profitability of indicators (Return on 
equity and return on assets).  
The study found that there is an effect between Banking Marketing and 
Profitability of Commercial Banks This effect has been demonstrated in 
the relationship between Banking Marketing and Profitability Indicators 
(Return on equity and return on assets). 
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BNA Banque Nationale d’Algérie 

BEA Banque Externe d'Algérie 

AGB Gulf  Bank Algeria 

SGA Societe Generale Algeria 

AU Actifs de prestations 

PM Profit margin 

EM Equity multiplier 

ROA Return On Assets 

ROE Return On Equity 
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 الفصل الأول
لتسويق المصرفي عموميات حول ا
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 لتسويق المصرفيمفاهيم عامة حول االمبحث الأول: 
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 المبحث الثاني: مفاهيم عامة حول ربحية البنوك التجارية وعلاقتها بالتسويق المصرفي 
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 المبحث الثالث: الدراسات السابقة 
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1- Alam and others, The development and future of Internet 
banking in Bangladesh,2007 
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 الفصل الثاني 
الدراسة القياسية لأثر التسويق المصرفي 
 على ربحية البنوك التجارية في الجزائر
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 في الدراسةخدمة الأدوات المستالطريقة و المبحث الأول: 
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 %الوحدة     

 

 ROA ROE

 1122 3102%  02171%  31171%  

 1121 0123%  03162%  32122%  

BNA 1122 0126%  00192%  02171%  

 1122 0102%  00101%  03122%  

 1122 0119%  9122%  02172%  

  1122 0100%  9121%  06122%  

 1122 2122%  06111%  20131%  

 1121 % 2161  12232  23%  

AGB 1122 2173%  32111%  22171%  

 1122 3132%  06120%  27122%  

 1122 3112%  02191%  22121%  

  1122 0192%  01131%  26122%  

 1122 0102%  07112%  6121%  

BEA 1121 0122%  02162%  00172%  

 1122 1199%  9163%  03%  

 1122 0102%  03133%  02131%  

 1122 0136%  03120%  02169%  

 1122 0122%  02117%  07172%  

  1122 3170%  06106%  26%  

 1121 3122%  09117%  29122%  

SGA 1122 0160%  02121%  23121%  

 1122 3100%  07122%  22129%  

 1122 0126%  00196%  22%  

 1122 0166%  02122%  27100%  

  1122 3162%  32162%  22193%  

 1121 3131%  31112%  20122%  

BNP  1122 0172%  02122%  20137%  

 1122 0120%  02131%  21123%  

 1122 0122%  02132%  22162%  

  1122 0122%  03110%  22126%  
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 وعرض نتائج الدراسة  القياسية لمتغيرات الدراسة ةالثاني: الدراسالمبحث 
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  Dependent Variable: ROA   

Method: Panel Least Squares   

Date: 04/26/18   Time: 06:51   

Sample: 2011 2016   

Periods included: 6   

Cross-sections included: 5   

Total panel (balanced) observations: 30  
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     C 0.025107 0.004446 5.646656 0.0000 

CM -0.018533 0.012093 -1.532577 0.1366 
     
     R-squared 0.077393     Mean dependent var 0.018990 

Adjusted R-squared 0.044443     S.D. dependent var 0.010981 

S.E. of regression 0.010734     Akaike info criterion -6.166370 

Sum squared resid 0.003226     Schwarz criterion -6.072957 

Log likelihood 94.49555     Hannan-Quinn criter. -6.136486 

F-statistic 2.348792     Durbin-Watson stat 0.509512 

Prob(F-statistic) 0.136602    
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 Lagrange Multiplier  ( LM) 

LM

 

- 

- 

- 

 

Lagrange Multiplier Tests for Random Effects 

Null hypotheses: No effects  

Alternative hypotheses: Two-sided (Breusch-Pagan) and one-sided 

        (all others) alternatives  
    
     Test Hypothesis 

 Cross-section Time Both 
    
    Breusch-Pagan  33.29325  1.525118  34.81836 

 (0.0000) (0.2168) (0.0000) 

    

Honda  5.770030 -1.234957  3.206781 

 (0.0000) (0.8916) (0.0007) 

    

King-Wu  5.770030 -1.234957  3.477422 

 (0.0000) (0.8916) (0.0003) 

    

Standardized Honda  7.039724 -1.066300  1.254097 

 (0.0000) (0.8569) (0.1049) 

    

Standardized King-Wu  7.039724 -1.066300  1.611532 

 (0.0000) (0.8569) (0.0535) 

    

Gourieroux, et al.* -- --  33.29325 

   (0.0000) 
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Dependent Variable: ROA   

Method: Panel EGLS (Cross-section random effects) 

Date: 04/26/18   Time: 06:52   

Sample: 2011 2016   

Periods included: 6   

Cross-sections included: 5   

Total panel (balanced) observations: 30  

Swamy and Arora estimator of component variances 
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     C 0.022113 0.005655 3.910432 0.0005 

CM 0.009462 0.008123 1.164945 0.0253 
     
      Effects Specification   

   S.D.   Rho   
     
     Cross-section random 0.010866 0.7698 

Idiosyncratic random 0.005943 0.2302 
     
      Weighted Statistics   
     
     R-squared 0.047369     Mean dependent var 0.004138 

Adjusted R-squared 0.013347     S.D. dependent var 0.005907 

S.E. of regression 0.005867     Sum squared resid 0.000964 

F-statistic 1.392289     Durbin-Watson stat 1.573568 

Prob(F-statistic) 0.047947    
     
      Unweighted Statistics   
     
     R-squared 0.058855     Mean dependent var 0.018990 

Sum squared resid 0.003291     Durbin-Watson stat 0.460831 
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Dependent Variable: ROA   

Method: Panel Least Squares   

Date: 04/26/18   Time: 06:53   

Sample: 2011 2016   

Periods included: 6   

Cross-sections included: 5   

Total panel (balanced) observations: 30  
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     C 0.021888 0.002922 7.491200 0.0000 

CM -0.008781 0.008220 -1.068220 0.2960 
     
      Effects Specification   
     
     Cross-section fixed (dummy variables)  
     
     R-squared 0.757627     Mean dependent var 0.018990 

Adjusted R-squared 0.707132     S.D. dependent var 0.010981 

S.E. of regression 0.005943     Akaike info criterion -7.236427 

Sum squared resid 0.000848     Schwarz criterion -6.956188 

Log likelihood 114.5464     Hannan-Quinn criter. -7.146776 

F-statistic 15.00416     Durbin-Watson stat 1.783924 

Prob(F-statistic) 0.000001    
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Correlated Random Effects - Hausman Test  

Equation: Untitled   

Test cross-section random effects  
     
     

Test Summary 
Chi-Sq. 
Statistic Chi-Sq. d.f. Prob.  

     
     Cross-section random 0.292239 1 0.5888 
     
          

Cross-section random effects test comparisons: 

     

Variable Fixed   Random  Var(Diff.)  Prob.  
     
     CM -0.008781 -0.009462 0.000002 0.5888 
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Dependent Variable: ROE   

Method: Panel Least Squares   

Date: 04/26/18   Time: 06:55   

Sample: 2011 2016   

Periods included: 6   

Cross-sections included: 5   

Total panel (balanced) observations: 30  
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     C 0.177737 0.043919 4.046899 0.0004 

CM 0.100290 0.119448 0.839615 0.4082 
     
     R-squared 0.024559     Mean dependent var 0.210837 

Adjusted R-squared -0.010279     S.D. dependent var 0.105492 

S.E. of regression 0.106033     Akaike info criterion -1.585795 

Sum squared resid 0.314803     Schwarz criterion -1.492382 

Log likelihood 25.78692     Hannan-Quinn criter. -1.555911 

F-statistic 0.704954     Durbin-Watson stat 0.295553 

Prob(F-statistic) 0.408236    
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 Lagrange Multiplier  ( LM)

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

Lagrange Multiplier Tests for Random Effects 

Null hypotheses: No effects  

Alternative hypotheses: Two-sided (Breusch-Pagan) and one-sided 

        (all others) alternatives  
    
    
 Test Hypothesis 

 Cross-section Time Both 
    
    

Breusch-Pagan  49.34567  2.592959  51.93863 

 (0.0000) (0.1073) (0.0000) 

    

Honda  7.024648 -1.610267  3.828545 

 (0.0000) (0.9463) (0.0001) 

    

King-Wu  7.024648 -1.610267  4.162352 

 (0.0000) (0.9463) (0.0000) 

    

Standardized Honda  8.477617 -1.461724  2.008453 

 (0.0000) (0.9281) (0.0223) 

    

Standardized King-Wu  8.477617 -1.461724  2.446722 

 (0.0000) (0.9281) (0.0072) 

    

Gourieroux, et al.* -- --  49.34567 

   (0.0000) 
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Dependent Variable: ROE   

Method: Panel EGLS (Cross-section random effects) 

Date: 04/26/18   Time: 06:57   

Sample: 2011 2016   

Periods included: 6   

Cross-sections included: 5   

Total panel (balanced) observations: 30  

Swamy and Arora estimator of component variances 
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     C 0.167051 0.057919 2.884227 0.0075 

CM 0.132666 0.062108 2.136068 0.0416 
     
      Effects Specification   

   S.D.   Rho   
     
     Cross-section random 0.119717 0.8754 

Idiosyncratic random 0.045165 0.1246 
     
      Weighted Statistics   
     
     R-squared 0.144427     Mean dependent var 0.032094 

Adjusted R-squared 0.113871     S.D. dependent var 0.047141 

S.E. of regression 0.044376     Sum squared resid 0.055138 

F-statistic 4.726606     Durbin-Watson stat 1.742324 

Prob(F-statistic) 0.038308    
     
      Unweighted Statistics   
     
     R-squared 0.021999     Mean dependent var 0.210837 

Sum squared resid 0.315629     Durbin-Watson stat 0.304370 
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Dependent Variable: ROE   

Method: Panel Least Squares   

Date: 04/26/18   Time: 07:02   

Sample: 2011 2016   

Periods included: 6   

Cross-sections included: 5   

Total panel (balanced) observations: 30  
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     C 0.166669 0.022206 7.505582 0.0000 

CM 0.133824 0.062472 2.142150 0.0425 
     
      Effects Specification   
     
     Cross-section fixed (dummy variables)  
     
     R-squared 0.848300     Mean dependent var 0.210837 

Adjusted R-squared 0.816696     S.D. dependent var 0.105492 

S.E. of regression 0.045165     Akaike info criterion -3.180115 

Sum squared resid 0.048958     Schwarz criterion -2.899875 

Log likelihood 53.70172     Hannan-Quinn criter. -3.090464 

F-statistic 26.84143     Durbin-Watson stat 1.965055 

Prob(F-statistic) 0.000000    
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Correlated Random Effects - Hausman Test  

Equation: Untitled   

Test cross-section random effects  
     
     

Test Summary 
Chi-Sq. 
Statistic Chi-Sq. d.f. Prob.  

     
     Cross-section random 0.029549 1 0.8635 
     
          

Cross-section random effects test comparisons: 

     

Variable Fixed   Random  Var(Diff.)  Prob.  
     
     CM 0.133824 0.132666 0.000045 0.8635 
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