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Abstract:

The world of nowadays is a world that differs from the one of yesterday and of
tomorrow, because it witnesses a continuous development, globalization and technology ...
that made it a small village where all the different races and nationalities meet and
communicate even in the event of different languages and cultures due to one aspect that takes
all the credit to be the armament to those differences which is the process of translation. This
last is the wide spread process to fight against ignorance of the nations where all states are
formatting translators to advance and develop as the time and lifestyle necessary. Absolutely
there is nothing that is adopted without undergoing this process; but just like any process it
may fall in errors due to many reasons and this was the field of this conducted study in the
domain of telecommunication services where it investigated the movement of translation
besides the use of English in the four phone operators found in Algeria, the companies
discussed are business companies that urge to fulfill high levels of success and collaborate
with other companies to provide better services since they are state companies and that
presents only in the country their use of language are Arabic as an official language and
French as a foreign language though the language of the globalization and technology is
English. This last would make the translation movement intense whereas it isn’t the case. In
other words, the use of the English language and the translation process was so superficial and
not of a serious consideration proved with the data found and their analysis.

Keywords: translation movement; translation quality; translation errors; phone

operators, telecommunication services.
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Résumé:

Le monde d’aujourd’hui est un monde qui différe de celui d’hier et de demain, car il
est t¢émoin d’un développement continu, de la mondialisation et de la technologie... qui en a
fait un petit village ou toutes les races et nationalités se rencontrent et communiquent méme
en cas de différentes langue et culture grace a un aspect qui mérite tout le crédit d'étre
I'armement a ces différences qui est la traduction comme processus. Ce dernier est I’opération
pour lutter contre 1'ignorance des nations ou tous les états mettent en forme des traducteurs
pour qu'ils avancent et se développent selon le temps et le mode de vie nécessaires.
Absolument rien n'est adopté sans suivre ce processus, mais comme tout processus, la
traduction peut tomber dans les erreurs pour de nombreuses raisons. C’est le theme de cette
étude menée dans le domaine des services de télécommunication, ou I'on a étudié le
mouvement de la traduction en plus de I'utilisation de I’anglais par les quatre opérateurs
téléphoniques trouvés en Algérie, Les entreprises dont il est question sont des entreprises qui
souhaitent atteindre un niveau de réussite €levé et qui collaborent avec d’autres entreprises
pour fournir de meilleurs services, car elles sont des entreprises €tatique et ne présentent que
dans le pays leurs langues utilisées sont I’arabe et le frangais en tant que langues utilisées en
Algérie par contre la langue de la mondialisation et de la technologie est I'anglais. Ce dernier
rendrait normalement le mouvement de traduction intense alors que ce n’est pas le cas.
Cependant, I'utilisation de la langue anglaise et le processus de traduction étaient si
superficiels et ne constituaient pas une considération sérieuse prouvée par les données

trouvées et leur analyse.
Mots clés: mouvement de traduction; qualité de la traduction; erreurs de traduction;

opérateurs téléphoniques, services de télécommunication.



Introduction:

Languages allow communication between people directly and precisely by exchanging
verbal or symbolic utterances and to share information ... etc. language makes humans differ
from other God’s creators and over time the world is changing and the way of communication
along with the change of human’s way of living and lifestyle; now we have the networks, the
internet, media and smart phones which made the whole world become a small village where
everything is known and shared in few seconds. Every country has an official language or two
besides other national languages; there are about 6 thousands languages all over the world but
each individual in the entire world would speak and write the language he was raised with or
study in his primer age; but how would all these people communicate? Unless they have a
way to transfer the messages included in these communications from one language to another
by TRANSLATION where this last can be a major, an outcome or a presses but the most
important in this study is translation as a process therefore, the only way to communicate and
to share knowledge and information is by this common activity.

Though translation is the one activity for communication but it is not practiced by
everyone on earth however only by some individuals that are bilingual- those who can speak
and write two languages just like natives — or more than this called TRANSLATORS they are
certified and accredited by any state or institution. However, this does not prevent difficulties
facing translators and committing errors and mistakes in the rendering process and product.
Once translation errors occur in any translated work there might be some unlikable
consequences which lead to serious losses and damages the produced message transferred
from the official message thus, we miss the work and the quality of the translation.

Translation is practiced in many domains: education, science, sports, business, media

.. etc.



The motion of translation in Algeria is of a good movement because Algeria has two
used languages; the first language is Arabic which the official languages and it is used in
formal or informal contexts — it is used in academic references as it is used in the streets — and
the second language is French — used in high education system, outsourcing and in streets -
and then as a foreign language is English and only used in high level state communication
with foreign individuals and companies in spite of the fact that English is the worldwide

tongue which means the lingua franca that is due to many reasons mainly globalization.

Statement of the problem:

Translation is part and parcel in the world and it exists in all societies mainly in
business where it is easy to figure out the need of languages to unify relations and woks and
services between huge companies or businessmen and translators are the ones doing the
rendering and transferring from one language into another but these job need lots of trainings,
exercises, global cultural knowledge and linguistic proficiency if any lack is considered in
these units then the quality of translation will be concomitant of errors that may lead to
inferior quality which results undesirable consequences. In this present study we have the
Algerian phone operators that are companies that provide networking services using
languages: Arabic, French, English and kabyle (the national language in Algeria); and we will
see a systematical investigation about the use of the English language and of the translation
process and the way that translators treats texts, statements and expressions needed in the

work.

Aims of the study:

Since translation is a notion and it is not related directly to anything concrete but it is

all about giving the equivalent in the first place and keeping the meaning in the second place,



these last may be correct and fits as they may be wrong and this piloted the way to investigate
and evaluate the use of English and the process and the product of the translation from and
into English that is provided at the companies of phone operators in Algeria on anything that
is produced by the companies themselves like on their websites, applications, messages,
automatic responding machines ... etc. pointing out the superior translation quality and the
inferior one and mainly the causes that helm to any difficulties resulting errors and mistakes
in the translation, the most important aim is to maybe improve the upcoming results of

English use and the translation products and process at these companies.

Research Question:

The present study aims to answer:

+ Main Question:

To what extent do translators succeed in translating technical terms of
telecommunication and networking from and into English?
¢ Sub-questions:
1. What are the types of communication that request English language use in Algeria?
2. What are the common errors committed in the translation of this field?

3. Do translators seek quality and proficiency in the product?

Hypotheses:

The intended answers may be hypothesized as follows:

1. Translators that have the work are not always of the needed proficiency and
adequacy (novice and inexperienced).

2. The people that do the rendering are not translators but some masters the two

languages.



3. The huge difference between the two languages (Arabic/ English) and lacking
knowledge makes the translation of an inferior quality.
4. The choice of the terms and the decision about the terminology is an important

aspect.

Methodology:

This study is under the field of translation studies and it tends to investigate the use of
English language and the movement of translation from and into the two languages
Arabic/English. The collection of data started at the headquarter of each operator and their
agencies then elicit the downward data out of their websites and applications and it goes
through a comparative and analytical study that gives examples that are after that analyzed
and compared and try to give the correct equivalence or the alternative if any error or
mistake occurring, according to the international and translational perspective. At all
events, the study is drove by the corpus-based approach and the analysis is according to

the data collected.

Structure of the study:

This dissertation is a study that is divided into two parts theoretical and practical and
each part consists of one chapter where the theoretical chapter explains the main concepts,
perspectives, theories and approaches about the translation studies in addition to the
causes and consequences leading to commit mistakes and errors in the translation and
making the product whether of a good quality or the opposite. Also, this chapter
elaborates the necessities of communication and English use in Algerian companies and
departments in telecommunication services. In the other hand, the second chapter is

allocated for the collection and analysis of these data. The data are both in English, Arabic



and sometimes even French, the study presents a comparison between the translated terms

and giving the alternative if possible. At the end, the findings are presented.

Limitations of the study:

This study is so limited by obstacles and it was done by superficies that was found by
coincidence at the collection or on the websites and the official applications created by the
phone operators companies. However, the real and utmost obstacle in extracting data was
when none of the companies neither assisted nor supported this work; their pretext was
that such information is so confidential to the company and none can get them, though the
study only needed some nominal documents like: terms of use, invoice, modal messages,

policy and contracts... etc.



1. Introduction:

This chapter is devoted to present the theoretical background of the current study. It
begins with an overview of the history of translation in general and defines translation errors,
mistakes, faults and their settings. Besides, it highlights the theoretical approaches and errors
committed in translation also explained the role of English in business for communication and
the advertisement of companies.

This chapter also addresses the causes and consequences commonly found in the
translation product which lead to big financial losses and damages in these companies along
with the required skills of the translators’ abilities and competences to serve the required level

as a background to understand the importance of this study.

2. Definition of Translation:

Translation is one of the most known means of communication, even more; the most
important one in our society and it is considered to be the most important aspect in shaping
the upcoming direction of the planet, mainly because it ties two languages at least and their
cultures.

Translation is a mental activity; it might be a process as it might be a product as well;
a process in a sense that it is performed by people over time and a product simply because it
provides the individual with other different aspects from the other language and culture as
knowledge and information; and this last made translation of a great impact in our lives due to

it we approach globalization and the new technology each day and every day.

Translation is the comprehension of the meaning of a text and the subsequent
production of an equivalent text, likewise called a "translation," that communicates the same

message in another language. The text that is translated product is called the source text, and


http://en.wikipedia.org/wiki/Meaning_(linguistic)
http://en.wikipedia.org/wiki/Dynamic_and_formal_equivalence
http://en.wikipedia.org/wiki/Message
http://en.wikipedia.org/wiki/Source_text

the language that it is translated into is called the target language. The product is called the

target text.

Translation can partially be defined as a process by A. Lilova (1985): «Translation is a
specific oral or written activity aimed at the recreation of an oral or written text (utterance)
existing in one language into a text in another language, accompanied by keeping the
invariance of content, qualities of the original and author's authenticity» or as a
communication by N.K. Garbovsky (2004): «Translation is a social function of
communicative mediation between people, who use different language systems. This function
is carried out as a psychophysical activity of a bilingual person aimed at the reflection of
reality on the basis of his (her) individual abilities as an interpreter, accomplishing transition
from one semiotic system to another with the purpose of equivalent»; or as a skill by P.
Newmark (2001): «Translation is a craft consisting of the attempt to replace a written
message and/or statement in one language by the same message and/or statement in another
language».

There is another careful definition of translation which is given by Vehmas-Lehto
(1999) “When translating one expresses something with the means of target language that has
been expressed earlier with the means of source language; the definition displays that one is
not translating language, but the content of a translation, the meaning.” This last is the
similarity between a word (and expression) in the source language and its translation in the
target language which is called EQUIVALENCE that was pointed by Despoina Panou (2013)
“equivalence was meant to indicate that source text and target text share some kind of

9999

“sameness’””’. Many different definitions of equivalence have been elaborated within the field
of translation in the past fifty years by several scholars like Vinay ,Darbelnet, Jakobson, Nida,

Catford, House and Baker; they have studied this concept of equivalence in the process of

translation by means of various approaches. There have been plenty and different debates



over time about it and their evaluation that changed from one to another.

Some scholars view translation as a merely linguistic process where notions from one
language into another are all that matters. Those scholars regard equivalence as literal
translation of each word. Whereas others see that cultural context is very important for the
translation because the context can help to transfer the real meaning of the text. Moreover, the
third groups of scholars take the middle position by stating that equivalence is used for the
convenience of translators. Although, most of the scholars pay attention to the meaning of the

equivalence in the translation’s theory;

Some certain difficulties are related to the meaning that is originated from the non-
existence of direct equivalence between languages and that would cause a kind of loss or
change, as Catford (1969) puts “the source language and the target language items rarely have
the same meaning in the linguistic sense, but they can function in the same situation” because
even if the lexical units seemed similar their semantic fields or pragmatic interpretation are
different; because the process of translating is based on two major approaches which are the
linguistic approach and the cultural approach; translation is not a pure linguistic transfer or a
mere semantic equivalence but culture is taking much more consideration as pointed by Susan
Bassnett (2002) language and culture are two interwoven concepts where also Edward Sapir

(113

claimed “language is a guide to social reality.” also added “‘no language can exist unless it is

steeped in the context of culture.”

Translation process focuses on the translator’s role where his tasks are complex and
always refer to his abilities of dealing with every aspect of the translating process of
transferring and the resulting product may define the power of the translator as defined it
Enani (1994 "a writer who formulates ideas in words addressed to readers. The only

difference between him and the original writer is that these ideas are the latter's".



According to Nida (1964) and Surya Wdnata (1982) there are three steps in the
translation process:
1) Analysis of the source language text.
2) Transfer of the context.
3) Restructuring in the target language text.
And according to Herbay Higgings and Heywood (1995) it is of two steps:
1) Understanding the source language text.
2) Formulating the target language text.

In addition, El Shafey (1985:95) states: “A translator first analyzes the message,
breaking it down into its simplest and structurally clearest elements, transfers it at this level
into the target language in the form which is most appropriate for the intended audience.”

The translation procedure or process must pass by all these steps even if it is a mental

process and abstract mind activity.

3. Translation and Mistranslation:

To speak more than your mother tongue language is a high criterion but it doesn’t mean
that you are capable of practicing translation profession; the process of translation needs more
than a dictionary and background knowledge of the language, whereas mistranslation is often
a result of ignorance on part of the translator. Lack of research is another reason for a high
error-rate.

Mistranslation is an incorrect translation which affects the quality of the produced
product in translation which is a must avoided because they lead to serious problems and
misunderstandings.

During the translating procedure and process some errors, mistakes, faults and

inaccuracy may occur in the product.

10
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To recognize the errors leading to the mistranslation concept are as follows:
3.1.  Error vs. Mistake in Translation:

It is agreed that the translation error happens once the transfer from the source language
into the target language is active but there is a slight difference between error and mistake in
English that must be highlighted, an ERROR is a noticeable deviation which is made due to
the lack of knowledge and they cannot be self-corrected, on the other hand, MISTAKE is a
failure in the use, of a known system correctly and it happens accidentally that is either a
slip or a random guess or choice and as James (1998) said that the mistake is self- corrected
if the deviation is pointed out to the doer.

In addition to the previous definition we find errors in translation are defined by
Geoffrey S. Koby (2015) as: “Any lack of congruence between the source text and the target
text. This includes discongruities in meaning and failures in use of the target language
according to standard norms, as interpreted by the evaluator.” Or as defined it Ana Maria
Zuniga (2016) “it is essential to first understand the difference between a preference choice
and an error. A translation error is a grammatical or spelling mistake or an incorrect word
choice given the original words’ meaning or the document’s target audience.” And it is clear
that she doesn’t consider the word choice as an error or mistake whereas Wilss (1982) also

describes a translation error as “an offence against a norm in a linguistic contact situation”.

3.2. The Classification of Translation Errors:

Nord, 1997 has given to the translation errors some classification that may help the
translator to better understand the errors and correct them if any or avoid them; which

are divided into four categories that are explained by Kartini Rahmatillah (2013):

11



A. Pragmatic translation errors caused by inadequate solutions to pragmatic
translation problems; this problem is among the most important a translator can
make.

B. Cultural translation errors due to an inadequate decision with regard to
reproduction or adaptation of culture-specific conventions and could even be ranked
higher than pragmatic errors.

C. Linguistics translations errors are caused by an inadequate translation when the
focus is on language structures and they are often due to deficiencies in the
translator's source or target-language competence (Nord, 1997).

D. Text-specific translation errors which are related to a text-specific translation
problem and like the corresponding translation problems can usually be evaluated
from a functional or pragmatic point of view; a translator may make errors at this

stage due to the weak reading process.

These categories are also divided into other subcategories and types which are of an

important study and they would be classed herein after.

3.3.  Types of Translation Errors:

First and foremost there is an obligation to distinguish between errors in the product and error
in the process of translation. It is a skill acquired on the basis of first and second language
proficiency (Nord, 1991). Thus, professional translator should have sufficient knowledge in

both languages or more in all sides (culture, linguistics, glossary and style ...etc.).

3.3.1. Errors in the product:

Since translation errors are committed as a result of ignorance or in applying language
systems and approaches; translation errors are often judged based on their importance and

frequency.

12



As Newmark (1981) stated "the more the translator understands the linguistic meaning
and the referential [socio-cultural] meaning the more easily he can translate "transfer" it to the

target language". The errors are grouped according to their types and forms in three types:

3.3.1.1. Linguistic Errors:

Since linguistics is the scientific study of language and its structure, including the study of
grammar, syntax, and phonetics. Specific branches of linguistics, in this category we find that
most errors are due to null acknowledgement of the language and its acquisition system for
the translator of the second language. According to Nord According to Nord (1997), the most
serious error in linguistics is pragmatic “a branch of linguistics that is concerned with the
relationship of sentences to the environment in which they occur” by the definition of the
dictionary (Merriam-webster).

This category is divided into subtypes where each with a specific property and
characteristic, and to mention some errors which are: PRAGMATICAL errors that are related
to the language use and context and they are in the form of: deixis, the taking of turns in
conversation, text organization, presupposition, and implicature. Then MORPHOLOGICAL
errors where they are related to the word morphology in formation and meaning that could
appear in the following forms: spelling errors, addition of plural form or subject/verb
agreement... etc. Then there is the SYNTACTICAL errors which are related to the formation
and the structure of the sentence and could be clear in the following forms: a misordering of
words and wrong position, nonparallel combination, missed collocation ...etc; and other

categories that may change in name and classification.
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3.3.1.2. Cultural errors:

For many people culture is considered as an entrance to a given society core, to have a
close insight about its identity. Richardson and al. (1995) identified culture as “the total set of
beliefs, attitudes, customs, behavior, and social habits etc..., of the members of a particular
society", because each nation has different values and characteristics that affects the
Language use where language has a direct relation with culture and each one determines the
function of the other one and as some scholars of translation “dimension which is linked to
the knowledge, activities and artefacts associated with a given language community and
which provides added meaning to the basic linguistic, referential meaning of words” (key
terms in translation, 2009, p.31) or defined by Vermeer who stated that "language is part of a
culture.".

Culture is powerful and important and this is the reason why international communication
should take into consideration existing cultural incompatibilities. Therefore, translators must
keep cultural practices in mind when they translate even a slogan of a few words because of a
simple phrase that can appear easy to translate can become difficult because it may contain
cultural subtleties and literal translation is not enough even in some other cases inappropriate
because most of the time fail in conveying the emotions and feelings that originate the source
text.

Cultures cause a lot of problems that is why translators are required to be competent not
just at the linguistic level but surely at the cultural level too. Although the cultural context is
vast languages are loaded with cultural terms and expressions but the knowledge of the target
culture is fatal for successful translation.

Culture is a complex whole due to some aspects that it includes such as: religious beliefs,
diglossia, worldview or other habits that man may inquire as a member of the society ... etc.
Hassan (1997) emphasized this notion when he pointed out the importance of paying attention
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to the translation of irony in the source language context. He clarified that this will not only
transfer the features of the language translated but also its cultural characteristics.

There are many institutions and practices that exist in one culture and don’t exist in other
cultures. Deeply held belief systems, even commitments to truth vary from culture to culture.
Each of these unique culturally based psychological entities is associated with words that
have meaning in one language that is distinct to that language and not duplicated in other
languages. How would those unique features of culture be translated? Only someone steeped
in the cultures of both source language and target language can hope to make an
interpretation. Therefore, through translation, translators become transmitters of different
civilizations. Inevitably to some extent, any translation will reflect the translator's own mental
and cultural outlook.

“We should note that culture is not material phenomenon; it does not consist of things,
people, behavior, or emotions. It is rather an organization of these things. It is the form of
things that people have in mind, their model of perceiving and dealing with their
circumstances.” (Wilson. 2009)

P. Newmark (1988) suggested strategies - translation strategies are usually defined as the
procedures —such as cultural equivalent, transference and componential analysis (the analysis
of the meaning of an expression into discrete semantic components according to the
dictionary definition) ...etc. to conclude that he translator must be faithful to the original text

whatever method, strategy or procedure.

3.3.1.3. Stylistic errors:

Style is so important, translators should be aware of the SL as well as the TL styles. It is
an essential part which goes hand in hand with meaning, style has a role to play in any aspect

of language. According to Ghazala (1995) who confirms: "such styles are important and
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strongly relevant to meaning, and can sometimes affect it heavily" Hence one cannot
disregard the importance of style in language and that it is inseparable from meaning so if any
change of style means a change in meaning.

Stylistic errors has a small relation with culture linguistic norms where they are not
fulfilled in the translated text (target text) of how that text is supposed to be written, in other
words, you can understand the intention of the text, though it sounds strange or perhaps
doesn’t fit with the end use of the source text; if any ignorance of such aspect it may cause the
translator some problems and errors.

These errors could be in the form of register, tones, deixis, coordination, sentence

management, paragraph structure and contents.

3.3.2. Errors in the process:

Accordingly to the definition of translation given herein before that translation is both
product and process and errors in product were cleared; in the other hand, there are other
errors that are committed at the process level that were also a result of ignorance or in
applying translation theories and approaches; these errors are branched into different types but
as Anthony Pym clarified that these classifications and types are not accurate and they are
changeable gradually “Such classifications will always have either too few or too many terms,
at least for as long as there is no clear awareness of why translation errors should be classified

in the first place.”

All the errors definitions were acknowledged by scholars and linguists in the field of

translation.
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3.3.2.1. Translationese:

Translationese is defined in the dictionary “translationese (translation studies)
Awkwardness or ungrammaticality of translation, such as due to overly literal translation of
idioms or syntax.” this is a term used, most of the time pejoratively, to refer to the unnatural
or awkward style of translated texts, especially as produced by the influence of SL structural
features (key terms in translation, 2013). And as Newmark considers it “an inaccurate
translation” In other words, ‘Translationese’ is when you sacrifice clarity in order to
reproduce the meaning of the original, and end up with something which is probably
grammatically correct, but phrased in a way that a native speaker would never use. In the case
of technical translation, accuracy is of course the most important factor, but important to

produce a text which reads as if it was written by a native speaker.

Toury (1980, 1995) defines two laws of translationese:
e The law of interference fingerprints of the source text that are left in the translation
product.
e The law of growing standardization effort to standardize the translation product

according to existing norms in the target language and culture.

3.3.2.2. Literal translation:

When we translate things literally, we try to look for a direct correspondence in terms of
words between the source and the target languages (Oxford, 2014). The term "literal
translation" often appeared in the titles of 19th-century English translations of classical, Bible
and other texts. Thought Literal translation is regarded as the closest possible rendering of a
foreign language text into another language. According to Ordudari (2007) literal translation
is such a translation in which “the source language grammatical constructions are converted

to their nearest translation language equivalents, but the lexical words are again translated

17


https://en.wikipedia.org/wiki/English_language

singly, out of context” not only the grammatical construction that is important but to well
convey the message other constructions must be respected; Though Newmark P. (1988) says
that literal translation is the first step of the translator and to be changed only if mistakes and
errors occur in the product “Literal translation is the first step in translation, and a good
translator abandons a literal version only when it is plainly inexact or . . . badly written. A bad
translator will always do his best to avoid translating word for word" and considers also that

translators avoiding literal translation are bad translators.

This one is not an error in itself but Cicero believed that literalism is a sign of the
translator’s weakness, his language poverty. In translation, he urged to convey not the form,
but the meaning, while focusing on a “specific recipient”, in accordance with the laws of the
target language; however a literalism is a technique used in translation but it is perhaps
considered an error in the use because when the translator translate the closely adheres to the
wording and construction of the source text regarding less of the context or other aspects that
are important in this last. A literal translation usually appears "stilted" and unnatural and is,

therefore, to be avoided unless there is a specific reason for translating literally.

Some scholars consider literal translation is a lie and fraud as Burton (1973) indicates

“one type of translation, namely the literal translation is a lie; it is a fake and fraud”

“A literal translation can never be true to its original, every language has its own
locutions, its accepted rhetorical figures, its assimilated expressions which cannot be

translated into another language simply by using the corresponding words” (Wolf, 1986),

3.3.2.3. Over-translation:

When the translator is interpreting the meaning of the source text and transferring it into

the target text, there is this phenomenon called over-translation which refers to when there is
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an over-loaded meaning or information translated from the translated source text. According
to Nida (1982) who gave a theory that focus on the reader’s reception and response
“receptor’s response” where the reaction of the receptor of the source text’s language should

correspond to the one of the receptor of the target text’s language.

3.3.2.4. Under-translation:

It has the same principle of the over-translation and discussed by Nida (1982) but it shows
when there in a less meaning or information in the transfer of the message from the source
text into the target text and both texts should have the same impact and response on the

receptor.

3.3.2.5. Untranslatability:

First, Untranslatability is the property of text or speech for which no equivalent can be
found when translated into another language. J.C.Catford raised the issue of untranslatability
in 1965. Linguistic and cultural differences are the main reasons leading to this phenomenon
And that are caused due to some factors as argued J.C.Catford (1965) that the linguistic
untranslatability is due to the differences in the source language and the target language,
whereas culture untranslatability is due to the absence in the target language of relevant
situational features. Also Nida presents a rich source of information about the problem of loss
in translation, in particular about the difficulties encountered by the translator when facing

with terms or concepts in the source language that do not exist in the target language.

Both linguistic and cultural untranslatability has subcategories but these untranslatabilities
must be and are compensated with some methods and procedures such as: Adaptation,
Borrowing, calque, paraphrasing and the translator’s note. These last are used to make the

translation possible and keep the quality of the original message.

19


https://en.wikipedia.org/wiki/Untranslatability#Adaptation
https://en.wikipedia.org/wiki/Untranslatability#Borrowing

4. Criteria of Good Translation (quality):

It is possible to measure translation quality, albeit indirectly: When measuring the translation
quality, we really measure the incidence of various types of errors and defects in the
translated material: errors of meaning, errors of form and errors of compliance. Also Massoud
(1988) sets criteria for a good translation as follows: easily understood, fluent and smooth.
conveys, to some extent, the literary subtleties of the original, reconstructs the
cultural/historical context of the original, makes explicit what is implicit in abbreviations, and
in allusions to sayings, songs, and nursery rhymes finally, will convey, as much as possible,
the meaning of the original text; but define a good translation as one in which no (or few)
errors are made.

The assessment of translation quality should be as objective as possible, it is easier to
agree on what constitutes an error rather than on what constitutes “quality” in the abstract, and

that an important factor in quality is the absence of errors.

5. Description of the causes leading to mistranslation:

Once the translator lunches in the process of translating he faces some things or we
may call them aspects that automatically leads to mistranslation whether a wrong translation
or of a less quality than expected from the translator himself or of the resulted product,
however the causes that may lead to mistranslation or whatever it is are not inevitable causes

of errors or mistakes.
5.1. Novice translator:

First novice is defined in the dictionary as the person who is new in a job or situation

or has little or no experience and skill in that activity.
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When we state a novice translators’ translation comparison in with an expert
translators’ translation we are not stating only the accumulation of information and

knowledge but we are obliged to state the level of competence, performance and character.

Antar S.Abdellah (2002) suggests in his article in Translation Journal four main
macro-skills for any novice translator who begins his/her work in the field of translation.
These are: reading comprehension, researching, analytical, and composing skills. These
macro-skills include many sub- or micro-skills that need to be mastered, because each skill is

an act of translation.

5.2.  Non-specialized translators:

General translators are very commonly requested. Even though it is considered the
simplest type of translators and usually they don't require expert subject knowledge, a basic
knowledge of two languages and some dictionaries are not enough to perform a good quality
translation. A good choice for general translation would be an experienced translator who is
an expert in linguistics, cultural references and the mechanics of translation.
Nevertheless, global-minded and multinational companies often need more than a general

translation of their documents.

In daily conversations mistranslation or wrong translation may be hilarious and trivial,
however in business context it may lead to serious consequences and several financial losses.
One mistranslated word may cost millions of dollars or even people’s lives especially in legal
contracts, technology documents or medical instruction. Inaccuracy should not be underrated
in any context and aspect of life. Each translator is specialized in one field or a specific area
of knowledge in accordance to his/her studies or domain of specialty in a way that a general

translator can’t be that accurate in some exact terminology, terms, phrases, expressions,
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idioms and text typologies.

These translators and in the case of missing or committing errors, mistakes or faults at

any level of the aspects mentioned above they lead to wrong or bad quality translation.

5.3.  Much reliance on Machine translation:

With the availability of all these phone applications and web sites of translation
systems and mechanisms people and even companies started to think that these applications
and sites may replace or take the place of an expert in translation or a sworn translator
whereas there have been many debates about these machine translations and their way of
functioning.

Machine Translation means automatic translation, in the field of artificial intelligence,
it is computer program which is design to translate text from one language (source language)
to another language (target language) without the help of human or “translation carried out by
a computer” as defined in the Oxford English dictionary

The aim of Machine Translation is to provide a system that translates text of source
language into target language and translation express the same meaning as it in source
language to make the process of translating easy for translators at the first place and then
people using more than one language to communicate. However it is difficult to achieve 100
percent accuracy in translation of the Translation machines due the complexity nature of
natural Languages. Every natural language having different sentence structures, grammar and
lexicons and mainly cultural references.

As computational activities become more mainstream and the internet opens up the
wider multilingual and global community, research and development in Machine Translation
continues to grow at a rapid rate. A few different types of Machine Translation are available

in the market today.
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6. Phone operators:

A mobile phone operator, wireless provider, or carrier is a mobile telecommunications
company that provides wireless Internet GSM services for mobile device users. The operator
gives a SIM card to the customer who inserts it into the mobile device to gain access to the

service.

The first commercially automated cellular network (the 1G generation) was launched
in Japan by NTT in 1979. The initial launch network covered the full metropolitan area of
Tokyo's over 20 million inhabitants with a cellular network of 23 base stations. Within five
years, the NTT network had been expanded to cover the whole population of Japan and
became the first nationwide 1G network. Several other countries also launched 1G network in
the early 1980s including the UK, Mexico and Canada. In the 1990s, the 'second generation'
(2G) mobile phone systems emerged, primarily using the GSM standard. In 1991, the first

GSM network launched in Finland.

7. The use of English in telecommunication services:

7.1.  English language:

Language is our primary source of communication. It's the method through which we
share our ideas and thoughts with others. Some people even say that language is what
separates us from animals and makes us human. There are thousands of languages in this
world. Countries have their own national languages in addition to a variety of local languages
spoken and understood by their people in different regions. Some languages are spoken by

millions of people, others by only a few thousand.
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English was originally the language of England, but through the historical efforts of
the British Empire it has become the primary or secondary language of many former British
colonies such as the United States, Canada, Australia, and India. Currently, English is the
primary language of not only countries actively touched by British imperialism, but also many
business and cultural spheres dominated by those countries.

English is the international common tongue or the Lingua franca that it is used to
communicate among different people from different countries; there are several factors that
make the English language a Lingua franca. First of all, it is the most common foreign
language and the language of business and government and the language of maritime
communication and international traffic control and this are due to globalization. There are
many reasons for which international English has become so important in the 21stcentury.
The most important one is globalization and second outsourcing. In fact; according to some
experts, faster economic globalization is going hand in hand with the growing use of English.
Since many of the world’s most powerful corporations are based in countries such as the
United States and Great Britain, there is a high demand for people who can speak English in
foreign countries. According to British Council, Every year more and more business people
turn to the services of Commercial Language Training as they recognize the benefits of
learning to speak the language of their customers, colleagues and suppliers in order to meet

the varied and changing needs of customers through the world.

After the independence of Algeria in 1962, French language was the official foreign
language in education and administration. However; the widespread use in science and
technology gave English language more interest. Later, the government started to think of the
implementation of English language in the system of education. In deed; the teaching of
English as a second foreign language is introduced in the first year of the middle school.

Nowadays, French language information is published in English. Therefore; Algerian people
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needed to be trained in English so as cannot play fully the role of economic development for
most of the scientific to cope with the new technologies and this can enhance economic

prosperity.

Compared to some African Countries, Algeria is far left behind in English speaking
ability because of compulsory of the French language on Algerians and there are few if any
English learning resources. As the world is becoming truly global, it is now absolutely
important for Algerians to master and start using English. All Algerian state companies,
departments and services are French language users and there is only a little use of English
language by some little members of people like: heads of these departments and services but

only if they deal with other members of companies or foreign and private ones.

7.2.  English and communication:

Communication is needed for exchanging information, making plans, reaching
agreement, executing decisions, sending and fulfilling orders and for conducting sales. Thus,
if communication stops, organized activity ceases to exist. Communication is both internal
within the organization and external communication that is when supervisors communicate
with customers or others outside the organization. Business communication is used to
promote a product, service or organization. In business, the term communication encompasses
various channels of communication, including the internet, print publications, radio, television
and others. It is very important to be able to communicate effectively, for that one has to

choose the right words.

English role in such companies is vast due to the fact that technology and globalization
and development are incoming and adopted aspects which are produced mainly in English or

other languages that would also translate into English to be wildly spread and used.
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7.3.  Communication in companies:

The success of any company depends on the ability to communicate and to contact not
only with employees, clients and customers but also with investors; business communication
is particularly difficult. When formulating business messages, they communicate both as
individuals and as representatives of an organization. The success in real, social and internet
communication depends on how well, they understand the language. The communication

ability decreases when the information is difficult to understand.

In business communication we ought to maintain our objectivity and try to understand the
other person’s standpoint and respect differences in background and culture and the
worldview in general. In order to have successful communications, organizations must create
an atmosphere of fairness and trust. Ethical messages are crucial to any organization’s
credibility and success and the message should be directed carefully which means to focus on
the audience by creating a bridge of words that leads audience members to the point.
“Effective communicators use both non-verbal and verbal signals to get their messages
across” according to Hassaine Faouzia (2013). “They also pay as much attention to receiving
information as they do to transmitting”. There are three available types of communication:

Internal, external communication and advertising communication:

1. Internal Communication: it is communication within the organization; it may be
formal or informal. It provides communication in various forms to employees. Effective
internal communication is a vital mean of addressing organizational concerns. This may help
to increase safety, productivity and profits. Under internal business communication types
there comes:

a) Upward Communication: it is the flow of information from subordinates to

superiors or from employees to management. It is a mean for staff to exchange information,
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offer ideas, express enthusiasm, achieve job satisfaction and provide feedback.

b) Downward Communication: it is the flow of information from the top of the
organizational management hierarchy. It provides enabling information which allows a
subordinate to do something. This type of communication is needed in an organization to
transmit vital information, give instructions, encourage two-ways discussions , announce
decisions ,seek cooperation, provide motivation, boost morals, increase efficiency and obtain
feedback.

c) Horizontal or Literal Communication: it involves coordinating information and
allows people with the same or similar rank in an organization to cooperate or collaborate. It
is essential for solving problems, accomplishing tasks, improving teamwork, building good
will and boosting efficiency.

2. External Communication: It is communication with people outside the company.
Supervisors communicate with sources outside the organization to cooperate or collaborate. It
leads to better sales volume, public credibility; operational efficiency and company profits.

Ultimately, it helps to achieve organizational goals and customer satisfaction.

3. Advertising communication: Also there is another kind of communication which is
the advertising communication that is directed from producers of products to audience (the
users of products or services) that are intended to inform people or influence them to have that
product or service. In today's world, advertising uses every possible media to get its message
through. It does this via television, print (newspapers, magazines, journals etc), radio, press,
internet, direct selling, hoardings, mailers, contests, sponsorships, posters, clothes, events,

sounds, visuals and even people.
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7.4. Types of Business Communication:

The three types of the business communication (Hassaine Faouzia, 2013):

Verbal communication: involves the use of words for communicating.

Non-verbal communication: involves the use of body language and various physical

gestures as a means for communicating.

Written communication: Employment communication: is a mode of communication that is

particularly used for accepting the applicants for a job.

7.5. Methods of Business Communication:

There are several methods of business communication including:

Telephoned meetings where they allow long distance speech.

E-mails which provide an important medium of written communication worldwide.

Web-based communication for better and improved communication at anytime and
anywhere such as: Skype and Factime ... etc.
Video conferencing which allow people in different locations to hold interactive meetings;

which is most common way nowadays.

Reports where they are important in documenting the activities of any department.

Presentations that are very popular methods of communication in all types of
organizations, usually involving audio-visual material such as material prepared in

Microsoft power point, Prezi or Adobe flash.
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e Forum board that allow people to instantly post information at a centralized location and

face to face meetings which are personal and should be succeeded by a written follow up.

English in Algeria is used as a link language for international and local diplomatic and
business communication. Although French dominates local communication in the business
world in Algeria, It is used when French and/or Arabic are not common to speakers. English
is also used among administrators when interacting with foreign officials with whom there is
no other shared language, as to business in general and tourism in particular. The aim of
business communication is to make money; thus, to develop profitability and for that both of

the managers and employees should develop good communication skills.

8. The effect of mistranslation on the transactions of companies:

Businesses have many different motivations for translating content for international
audiences. It may be to facilitate an overseas business partnership, or to expand their market
reach and sell to global consumers. But regardless of the reason, now people and companies
are now translating usually for the most common language to spread the message to much
more audience as possible.

While most translation errors don’t cause a big problem and some are even funny,
other mistranslations can have major consequences that may even cause injury or legal
ramifications. Mistranslations can have a surprisingly big impact. An inaccurate translation of

a single word is enough to change the entire meaning of the message.

Accurate translations are also of extreme importance if you are dealing with contracts
of any sort. Simple words and phrases in a contract could lead to misunderstanding what the

contract says in the source language. In a best-case scenario, this could lead to delays in
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business deals; in a worst case scenario, it could lead to a arrangement or investment

completely falling through, or even a lawsuit.

Mistranslations have devastating impacts on businesses. An incorrect translation may
ruin an initial opening in a foreign country, cause the loss of consumers, and be financially
detrimental both in regard to profits and in the costs of apologizing publicly for insensitivity

or offensive translations.

9. Conclusion:

When a translator attempts to translate a given piece of discourse; written or spoken,
he may face a lot of problems or we can say difficulties while translating. These problems are
dissimilar; each one is different from the other. Consequently this chapter of a theoretical
nature tried to give an overview on the main concepts needed in the work. It has elucidate the
importance of the concepts of translation, equivalence, errors and its criteria, to give a close
glimpse on how these key concepts serve this study and its aims that have to do with the
English use and translation in different departments and services of phone operators in
Algeria. Communication and ways of communication differ from one company to another but
they share the same concept that is to communicate and advertise goods and services provided
and the competitive results found from each.

To sum up, there are some difficulties that face translators and these difficulties
require some methods and strategies to cope with. Also any accurate work requires a
professional translator that has done these kind of works due to their competences and quality

of work and trainings.
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1. Introduction :

This chapter introduces the practical part of the dissertation and it aims to analyze the
translation of all the Algerian phone operators after introducing the corpus of the study and
defining each company of the corpus we lunched the analysis and the discussion of the
limited data collected highlighting errors, mistakes, faults and failures committed by the
accredit translators y these companies. This chapter concentrates on the use of English
generally and the translation from and into it precisely if any errors appear like bad word
choice of terminology, misspelling, omission, over-added values or low-added ones. The
study would check also the degree and the quality of the translation and how these last would

affect the transactions of each company and evaluate the Algerian translators and translation.

2. Corpus introduction:

Algeria’s first language is Arabic and the second official used language is French but
there is a little use of English and since most of companies, services and departments are state
owned we find that everything is in both Arabic and French our corpus are all state companies
and the use of the English language was of a little existence the first company was Djezzy’s
company and its departments and services then I moved to Ooredoo’s company as my second
direction and the third one is Mobilis and finally Algeria telecom as the final step; mainly
concentrated on the small texts, sentences and expressions in any thing that concerns our

corpus such websites, networking services, applications and costumer services...etc.
2.1. Djezzy:

Djezzy is an Algerian telecommunications operator that was created in July 2001.

Leader in the field of mobile telephony, with more than 16.5 million subscribers in December
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2016. The company provides a wide range of services such as the prepaid, post-paid, data and
value-added services the universal telecommunication service. Djezzy covers 95% of the

population across the national territory and its 3G services are deployed in 48 wilayas.

2.2.  Ooredoo:

The leading mobile multimedia operator in Algeria, Nedjma, which became
Ooredoo on November 21, 2013, is the Algerian subsidiary of the Ooredoo Group. It is the

third operator (in terms of date of entry into force) of mobile telephony in Algeria.

Present in Algeria since December 23rd, 2003, date of obtaining the license of supply of the
services of mobile telephony in Algeria, the mark Nedjma was commercially launched on
August 24th, 2004. On August 25, 2004, Wataniya proceeded with the commercial launch
under the old brand Nedjma - Wataniya Telecom Algeria was set up by the Kuwaiti company
Wataniya Telecom -,that they are particular customers or companies, a range of innovative

offers and services, in compliance with international standards.

2.3. Mobilis:

Mobilis or Mobilis ATM (Algeria Telecom Mobile) is a multimedia operator in
Algeria. a subsidiary of Algeria Telecom, is one of the 3 major Algerian mobile operators.
Become autonomous in August 2003, Mobilis offers its customers: post and pre-paid offers,
SMS / MMS, international roaming, voicemail, consultation of the bill on the Internet, free
notification of the balance after each call, free call to one or more favorite numbers, The
operator also offers its customers the possibility of connecting to the Internet via its mobile
network using GPRS / EDGE due to Mobilis technologies it ensures the coverage of all

Algeria with its 3G ++ network.
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2.4. Algeria telecom:

Algeria Telecom is a public corporation operating in the market of electronic
communications networks and services. Its birth was enshrined in law 2000/03 of August 5,
2000, relating to the restructuring of the Post and Telecommunications sector, which separates
Postal activities from those of Telecommunications, their Major activity is to Provide
telecommunication services for the transport and exchange of voice, written messages, digital
data, audio-visual information ... Develop, operate and manage public and private
telecommunications networks; establish, operate and manage interconnections with all
network operators. Algeria Telecom is committed to the world of information and
communication technologies with the following objectives: Increase the supply of telephone
services and facilitate access to telecommunications services for the greatest number of users,
especially in areas rural; Increase the quality of services offered and the range of services
rendered and make telecommunications services more competitive; Develop a reliable

national telecommunication network connected to the information superhighway.

3. Methodology of Analysis of Corpus

Since the aim of this research is concerned with the adopted method which is the
qualitative; it may help the study answer some of the questions, which is that of evaluating the

translation and the equivalence in the translations that translators had done.

The available data of the study would be compared with different other translations
whether between the Algerian phone operators companies with standards language use in the
domain of telecommunication services or other international phone operators companies. Any
small changes concerning the translations unites will be taken into account. The data will be

classified into four main categories according to the companies provided in the study of errors
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and difficulties: lexical ambiguity, lack of competence. Each category would be discussed and

lustrated.

4. Introducing departments and services:

Each company has different services and departments - which it is an area of special
expertise or responsibility — All the above mentioned companies of the Algerian’s phone
operators has a similar system of companies as any commercial company so their departments
are divided into main departments:

e Administration and Production.

e Research and Development (often abbreviated to R&D)

e Purchasing and client services.

e Marketing and advertising (including the selling function)

e Human Resource Management.

e Accounting and Finance.

The departments that where discussed in term of English use and translation are:

administration and production, marketing and advertising, purchasing and client services.

The services that each company provides are all about telecommunication services (phone
lines and internet access) that may be for particular individuals or other companies and
enterprises. Since all the companies studied here are state related and the official language in
Algeria which is Arabic and French as the first foreign language in use, the use of English
language was partially for and with companies and enterprises; as it will be discussed herein

after.

5. Analyzing the Corpus:

5.1. DIEZZY:
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The first I started looking there was not any proof of English use or any Translation
into English language but after a long digging in the available documents given by the
agency of the current company or found in the parameters of the client service on the
mobile phone.

First when I was checking the website there were only the two languages Arabic and
French. The texts like the introduction and self reconnaissance of the company in the
official website that are used in Arabic and those used in French were not similar what
makes it not translated but each is written by itself.

Pattern01:

cadlinl g 2001 aligs 30 & Jlaill cailgll ciloss Jalsiwl @ansy Sl (sjla cibianig
votle 17 Go sl @llaill cudbaidl Jlao La 6sily &Sub 2002 (syaua 15 Lo lgisui
gasll Jio culosall g agsall o daulg alisiii dspill aied (2015 dlgi go wlilite
.aalisoll Gogall culs Cilosall g caipiifll (Siueall

3 xay aspill Jlawly o %51 Lle jlaiiwill Libell Gesiall Judai 2015 Lails La
bopil lag g .sgane sall bliull o ulgiw 4 e sl g culbsglasdl o Culgis
cas pildl puend adlgguues (Vimpelcom Lasbu) VEON dcgone Kaing caislaiall

o Ul Jall giless jagii Las o ibgll waljill Jols e olsudl o %95 (sjls aai
9 2016 ygisi 1 La alaiy gl Juall culess Galla] @i 35 o 2016 algi die aulg 48
ualall _l:lg).ﬁ.dl Moy (.a ale ogiaiall polipll ey Ciliidgll o lgesugi =alid o
cla Jal o ilill Jusdl e caalbaill diodlall dosall (sjla cupiii Las . Jaletwall &asp
) .asilill Ghaliall e dljell

obill Jolaioll auail 2015 sio yusll (sxell Ll Jsaill bholiy (sjls ublhl Las
edlall lgaias Lill culsilse ] JS (e sslaimdll o Lgiilj 135m (Sed o silinll o el
ooyl

Djezzy, opérateur de télécommunications algérien a éteé crée
en juillet 2001. Leader dans le domaine de la téléphonie mobile,
avec plus de 16,5 millions d'abonnés au mois de décembre 2016,
I'entreprise fournit une vaste gamme de services tels que le
prépayes, le post-payée, le Data ainsi que les services a valeur
ajoutée et le SUT. En janvier 2015, le Fonds National
d'Investissement (FNI) prend le contréle de 51% du capital de la
société alors que le partenaire étranger, le Groupe Veon, garde
la responsabilité du management de l'entreprise.

Djezzy couvre 95 % de |a population a travers le territoire
nationale et ses services 3G sont déployes dans les 48 wilayas.
Djezzy a lancé ses services 4G, le ler octobre 2016, dans 20
wilayas et s'est engagée a couvrir plus de 50% de |la population
a I'horizon 2021.

Djezzy est engagée dans un processus de transformation pour
devenir 'opérateur numerique de référence en Algérie et
permettre aux clients de naviguer dans monde digital.
LU'entreprise est dirigée par Vincenzo Nesci Président Exécutif
et Matthieu Galvani, Directeur Général.

Figure 01: About Djezzy on their website in both first and second languages in

Algeria.
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Source language: Arabic
Target language: French

In the pattern herein before the text was produced in French (the second language in
use) and Arabic (the first official language in Algeria) but each one was produced
separately because each text consists of different information and details that the other one
doesn’t, though they have the same way to give the information and the kind of the
information itself.

Unlike one text that was written about the mother company.

Pattern02:

Djezzy fait partie du groupe VEON (anciennement Vimpelcom),
5¢Me groupe mondial de télécoms, dont le siége est 3
Amsterdam (Pays Bas), et coté a la bourse de Nasdaq sous le
symbole VIP

VEON (anciennement Vimpelcom) opére sur 12 marches,
servant ainsi plus de 200 millions de clients en voix, Internet
fixe, data et services digitaux. Le groupe et I'ensemble de ses
operations partagent les mémes valeurs communes: la
satisfaction du client, I'innovation, l'integrite, la confiance et le
courage.

Guidé par une vision de pionnier, VEON (anciennement
Vimpelcom) préepare la Révolution Digitale en mettant en place
avec ses opérations dans tous les pays ou il est présent, le
passage du modele traditionnel d'opérateur de télecom a un
modele d'entreprise technologique.

dglgs dcgano yuols ((Vimpelcom lajbw) VEON dcgonal (Sjla (odil
el aspill oB 9 Jdailgm 0 fob).I.uwi.g lmyao galgll g Ciilbaiyl
VIP jo; cuad cllsuuli aunjgy o algsaall

E3ai oo g pllell pe Gou 12 a (Vimpelcom lajbw) VEON salgii
wailgll il wuguall jads lows ugyj ugslo 200 o Sl Culosa
uuai lgegpd JS g degonall puulail .diasl culesall g ciliheall oylill

Acladull g aadll caaljill gl coguil <ba)| :as,iivell puall

8)0ill juanill Lle (Vimpelcom Lasbuw) VEON Josi @ailyl Lijai Juda,
Saaill adgaill o jgpell pllell jc lgegis Js JUBs o duasyll
inglgisill aspill p3gai Ll ciillaidl Joleial

Figure02: Defining the Mother or First Company Lunching Djezzy.

36



Source language: Arabic
Target language: French

In the pattern herein before the text was defining the first foreign company that
lunched the present company Djezzy, in the second paragraph the translator used the word
“opérer” — that has the meaning of “operate” and “function” - instead of “se trouver” or
“exister” which is the intended meaning of the text in Arabic but the translator added the
value of the company’s work and function to the text. Then, in the last paragraph of the
definition the paragraph in Arabic says “the company VEON is preparing the digital
revolution by all the departments and sections spread all around the world” but the text in
French says “VEON is preparing the digital revolution by setting up with its operations in
all the countries where it is present in” where the text is adding information or value that
doesn’t exist in the source text; the text in French was amplifying the importance of the
operations done by the company itself it can be considered as error or not depending on
the translator’s intended meaning of the message. These last has both an over-translation
aspect where the transltion was giving extra value to the translated text.

And then moved to their applications found on Google play or the Apple store
delivered by the company itself; both applications (Djezzy and Djezzy IMTIY AZ) where
available with the three languages: Arabic, French and English. Everything on the
application was translated into English; we may see the few things found. First on the
Djezzy Imtiyaz Application:

Pattern03:
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MY PROFIL

CONVERT MY POINTS

Figure03: List of Commands -Menu- of Djezzy Imtiyaz App.
Source language: French.
Target language: Arabic.
Second target language: English.

In the pattern mentioned above is the list of the commands of the application of
Djezzy Imtiyaz the error that was committed is that the word “profile” has the direct
equivalent in Arabic and it is unneeded to use transliteration (3_~8l) which is asill Calall
or dpaidll bl Moving to the second error committed in the transfer into the second
target text or language is the same word in English it was written “profil” without the “e”
at the end like in French - the source language - “profil” whereas in English it is correctly
written “profile”. The translator committed the error due to the fact that he is of a little
linguistic proficiency. The type of the error here is a morphological linguistic error.

Second, on the same Application there was:

38



Pattern04:

Jjezzy IMTIYAZ =jezzy IMTIYAZ

Sl g CONVERT MY POINTS
LAY :?:' Hix 72 y 7,
g‘?ﬁﬂ A f ) QV‘\\FD ﬂli ZO (&
0 ‘0D ) m ‘oh o
ol (11] L) (i ]
e pai] Byeand YLy Slallfs calls SMsS Internet

Figure04: The Front Page of the Application in English and Arabic.
Source language: Arabic/ French
Target language: English.

In the pattern above is the front page once on the application where it is possible to
select any language which is not clear the translation is from French or Arabic but the
target language is English and the translator went through the right path in taking the
decision in choosing between the two words “balance” and “credit” where “balance” is the
current points that are currently owing in the personal account and it is the perfect fit
comparing with “credit” where this last means the amount of money that is available to be
spend, also it has another meaning that may fit in another context but this one. The error is
related to the terminology and the technical terms.

Unlike on the other Djezzy App. where there will be a slight comparison with the
operator’s short codes service that was configured in the three languages too.

Pattern05:
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o P
5/31 & J| Lue 23909 22 1665 $3Lis|

STETES &
ANNULER ENVOYER
Credit: 43DA
Package: 1665 DA, 23909 Mb au 31/5
The rest to pays 1566 DA before 15/5
1:Info and services
ANNULER ENVOYER

Figure05: The Message of Short Code Service.
Source language: French.
Target language: Arabic and English.

First in the bull of the message it is noticeable that the configuration isn’t totally
done neither in English nor in Arabic; where the word “envoyer” and “annuler” appear in the
tail of the message bull instead of “send” and “cancel” or “Jus_)” and “s\)”,

In this example there occur one good choice of term of equivalence and a translation
error the first was “credit” though it was incorrectly chosen on the Djezzy App. and Djezzy
Imtiyaz App. where the right word was “balance” but here it makes the perfect equivalence to
the word “axs=” in the exact same meaning explained herein before which is the available
amount of money to be spend. The second word which is “package” which means a set of

terms offered o agreed to “44a” or “G3W), where the word in Arabic was “dl i in the
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meaning of subscription due to the implication between the client payment and the service
provided from the company.
Pattern06:

Last invoice: 1500 DA

1:Credit transfer to payment

2iPayment or recharge
2sLanguages

&> 1500 28952 2T
829510 Wil (sJ] Susondl Jugmye]
el 1

Susoodl aiuas gl Srg5tall wuaause
SN2 3
80351520
Figure06: Information and Services in the Short Code Service.
Source language: Arabic
Target language: English
In this last figure we have the information available and the services provided in this
short code service, it starts by giving the information of the last invoice “,54” because it
includes the statement of the sum for the services provided and to track the sales of the
services and didn’t use “bill” — like it was used on the Djezzy App. (figure07) — because “bill”
is the money owed for the services rendered set out in a statement of charges and as a result of
an immediate payment. Then, the third service was payment and “recharge” as the direct
equivalent of the verb “recharger” in French and “4uail 33e)” in Arabic but the choice of the
word was quite not accurate but an exact transfer from French but it doesn’t fit in this context
because English uses to “top-up” balance or credit when talking about money or as it was
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used on the App. “refill” which is also a common used word. It is always due to lack of

knowledge or mistranslation of the technical and specialized words and terms.

qj;-?? SIM Reconnection E%ﬂ Bill info
l[-tt_]____) SiM Disconnection [_";_:"I‘-_-‘ MNotifications Sms
E{l Refill \sid’ Get PIN2
r_%%‘_.J Contact Us %‘J Services
.ﬁ — 7] pukcode

BILL INFO

Credit: 8DA

— 1492 DA

— 16890 MDbD Internet

— Valid till 31/5/2019

— The rest to pay: 81 DA before 15/5/2019

Figure07: List of Commands (Menu) on the Djezzy App. and Bill Info.
Source language: French.

Target language: Arabic and English.

This is the menu of the application of Djezzy and it is an official application
distributed by the company. In this application we notice that the translation was a good
translation. First, we have that the use of “bill”, “refill” and “credit” though when they
translated “info facture” or “”’ to “bill info” the word “info” should not be added because
the word “bill” is the statement of the goods and services and the sum of money needed
and paid for these items, so the word may stand by itself without adding the abbreviation
of information “info” but due to the fact that the translation into English is translated from

French — though it is not a language from the same family of languages but they share a

huge number of vocabulary and common words and pronunciation — this aspect leads
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most translators to lots of mistranslation, and misuse of the common words between the
two foreign languages translation from and into.

Finally at Djezzy’s company a document in English that was produced in the
English language which is an account statement where is explains the last operation that
had been done on your number account and as the influence of French on the companies
the document was in English but the table heads was in French. The terminology was as
following: invoice, payment, overpayment, migration, scheduled invoice... etc.

5.2. OOREDOO;

There wasn’t anything that has a translation movement into English or produced in
the language unless there is a direct contact with any foreign companies or individuals
whether by E-mail contacts write a contract or set a policy.

Where the texts that are available on their site were analyzed and they were in
French and Arabic and there wasn’t any sign of translation but the texts were produced

separately.

OO e OO O

Ghayet Boudjaadar

Changer de langue

¢

Figure08: Languages Available on the Website and the Official Application

OOREDOO.
In this figure there are only two languages available on the website and the

application created by the company on the play store and the apple store.
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5.3. MOBILIS;
Mobilis was one of the operators that were available on the use of the English
language. After the researches that are done at Mobilis’ company some data found.
First, once on their official website there were some errors in the translation from Arabic
into French — when considering Arabic the first official language in Algeria — the first
thing was:
Pattern07:

Table01: Examples of the Translation from Arabic into French on Mobilis” Website.

French Qi yall

1 en un temps record. omal G 8]

2 en permanence sur son image de marque Audad 5 e e lags 2

3 Transparence, Loyauté, Dynamisme et

. .. . » A 53 guall ol gl cadladl) 3
Innovation. Mobilis optimise sa qualité de gl s Rl cslisl

service et veille a fidéliser ses clients.

This pattern shows the definitions and the objectives set by the company about their
work and services but it shows also the way that translation work in these companies and
the methods used to have a full translated text. in the table provided above the examples
gives are of an extra value or of a less value than the source text; First example the source
text says “in a short time” “_uad Cd5 8 whereas in the target text says “in a record time”
which expresses in Arabic “ 8 S8 8 5o the word record has more value than short

99 ¢¢

morally. Then the second example, in the source text we have “its positive image” “ 3=

29 ¢

4 but the target text said only “on its brand image” “sur son image de marque” the
intended message was to save the positive image of the company nearby its clients but the

rendered message was to keep its brand image. So the expression would be “sur son

image positive”. Finally on the last example there was a full repeated expression out of the
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previous paragraphe and which is not mentioned in the source text. The translator is
emphasizing and manipulating the transfer to affect and influence even more people.

Then there is another use of translation in the telephone answering machine (the call
center) in case of non response or unreachable call where the tape says:
Pattern08:

In the case of phone off.

Table02: The Answer of Call center in French, English and Arabic.

French English An )
La ligne de votre “The line of your | S e Sl Juai¥l )"
correspondant ne peut correspondent can’t be " oSully Ll arel it s
pas étre jointe pour le garent at present, we
moment,  nous - Vous apologize not to be able
excusons de ne pas to be following your
pouvoir donner suite a call”

votre appel.

Source language: French
Target language: English

In the Table above there is the automatic answer by the call center of Mobilis in the
case of switched off phone or off the network field, the answer is given in Arabic then French
after that the foreign language English. It is clear that the source language in that table above
is French and the rendering has been into English using the word for word translation due to
the fact that the two languages are similar to each other but the structure in English was not as
in the source text in French, the expression “to be following your call” do not have the same
meaning like in French “donner suite a votre appel” this last means keep the track on the call
but the above mentioned one in English it says means to follow the call instead of follow-up

the call, then the expression would be “to follow-up your call”’, Secondly, the word “garent”
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doesn’t exist in English and the source word is “jointe” where it means “reached” so the word
is incorrect and the translation is wrong; he expression would be “can’t be reached “ instead
of “can’t be garent”.
Pattern09:

In the case of no answer:

Table03: The Answer of Call Centre in French, English and Arabic.

French English An )
Le numéro composé ne “There is no answer to g Al e o AL Y
répond  pas, veillez this number, please try Uslaall sole) (a0 4ailli
réessayer ultérieurement. later”. TS Y

Source language: non- defined
Target language: non-defined

In this table there is the automatic answer of the center of call in the three available
languages in case of no answer of the call and it is remarkable that each one is produced by
itself because of the easy conveyed and intended message of the company.

Then there was also the automatic client service answering machine (also called
“call center”) that gives a guidance to any of the client needs was in the four languages in the
following order: Arabic then French then English but there was also a dialect or as considered
in Algeria an official national language - which is wild spread and of a high common use - at
the end Kabyle language.
Pattern10:
In the case of calling 555/888:

Table04: Consumer Service Answering Machine.
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French

English

EPg]

Bienvenue a Mobilis:

Pour le frangais appuyer sur

2:

Pour une demander

d’information appuyer sur 1.

Pour une demander service

appuyer sur 2.

Pour une assistance technique

ou une réclamation appuyer

sur 3.

Pour demander votre code

PUK appuyer sur 4.

Pou réécouter votre sélection

appuyer sur 0.
Aucune option n’été

sélectionner.

Welcome at Mobilis:

For English language press 3:
Information or request press
1.
Service request press 2.
Technical support request or
complain press 3.

Personal unblocking PUK
code request press 4.

To listen again press 0.

... No option selected.

il se die aSH L e

11 b laral Ayl 4210

1 e Laral @il glas il

2 e bzl deaa il

6585 a4 daxd llal

3 Sle bl

Laral cling i (5 el el allal
4 e

0 pd) Jarzal &l LAl &l sale Y

Source language: French

Target language: English

In this table we have the services provided by Mobilis Company reached by calling

555 or 888, it is a machine answer created by the call center called consumer service in order

to reduce the number of services requested at the agencies and the vocal assistance. The text

was translated from French into English in a literal translation but they are short expressions

and the structure was understood. Secondly in the 4% selection there is an extra added value in

the expression the word “unblocking” where the value of to unblock the code is an extra

information and useless, so the expression would be “personal Puk code request”. At the end

it says “no option selected” it is also translated word for word from French whereas English
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can express it like “no selection” which has the same meaning — English is an economic
languages it expresses in the short possible words — unlike Arabic and French.

Mobilis had Arabic as the first language for south clients and French as the first
language for the north clients unless you choose the language of your services and messages
when buying the SIM card; and English for foreign clients and we have the following:
Patternl1:

Table05: A Message Received from Mobilis in Arabic and English.

English duyall

You should make at least once in three | La el &3 & J8Y) e 3aa) g5 he alill clie Cany
months the following: Outgoing calls, send | ¢s_wadll Jlujll Jluly G alall cldlSall b
SMS, internet connection in order to avoid | .sl¥) cuisd Jal ge YL Juai¥l

termination.

Source language: English
Target language: Arabic

In this table we have a message received from Mobilis in both languages English
and Arabic and it shows the set of the message where it is a message transferred by a machine
translation once you check Google translate but the short expression does ruin the structure
and in some places the meaning. The expression « La el L3 8 J&Y) e 33a) 55 0 plill clle Cany
Y should turn into “ g5 A 8 5as) 53 50 BV e b L oLl clde cany | then we move to the
last word in the message “s\&)” the direct equivalence of termination in a literal translation but

in Arabic it doesn’t have the full meaning in this context we should mention the termination

of what? So the expression would be “lall <ala)”,
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Patternl2:

Message
Avant-hier 12:26

Dear Mrs. GHAYET. BOUDJAADAR
As per your request service
number = & service type
Prepaid is activated for you, and
welcome to Mobilis, for any
information regarding Mobilis
telecom service please call to
888.Thank you, Mobilis.

Figure09: Another Message Received from Mobilis in English.

In this last figure we have a message from the service of Mobilis Company received

once buying the SIM card telling the necessary information about the light bought. The

message meaning is clear and the word vocabulary is rich too but the term “ call to” is wrong

and it is a translation error ‘“call to” has the meaning of “to invite” but the intended verb is

simply “call”, so the expression would be “please call 888”.

Pattern013:

Figurel0: A Message Received from Mobilis Company to a resident client.
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In this figure we have a message delivered to a client on English language which is a
non frequent act by the Algerian phone operators and it is well constructed and well written
like in the use of “as per” in the meaning of “Je «W” or the use of “as of” in the meaning of
“Ue el instead od using “ starting of” the first on fits more with the language of contracts.

In addition to all the mentioned above, Mobilis contract and terms of use are only in
Arabic and French unless the client is a foreign customer then the contract would be fulfilled
in English using some terminology like, residency, occupation, offer and name of service ...
etc.

5.4. ALGERIA TELECOM;

I went to the headquarter in Ouargla and to the agencies which were located in
different places they assured that there was not any kind of English use referring to the fact
that Algeria telecom is a state company and the use of English or the translation from and into
English was confined only if any contact with foreign companies or individuals or receiving a
new product and discussing its instructions and conditions of use and any other overall policy.
There is a must known information that the company Mobilis is an affiliate company of the
Algeria telecom company; where Mobilis provide English services and Algeria telecom does

not.
6. Discussing the findings:

The translations that was found at the different companies and departments of these
companies was not for a specific purpose but the use of either the English language or the
translation of some small aspects out of the huge services provided by the companies due to
the utmost fact of the Algerian official language and the foreign language used makes these
findings of a superficial appreciation and not of a serious consideration unless they develop

even more and to be serious in the use of this global language.
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There is a much reliance on the translation machine and novice and none specialized
translators or even not translators but only maters of the languages that luck knowledge of

many aspects of translation and aspects about the domain of translation they head into.

7. Conclusion:

This chapter has attempts to analyze and figure out the corpus introduced the study
and the methodology adopted for such a topic analysis; First, there have been the collection of
these given examples and analyzed the correct and the wrong translations and the bad English
use. The translators might have been trying their but or looking for the easy task though the
errors was not of bad consequences that may affect the companies’ transactions because there
were produced mostly for the national client that doesn’t use the foreign languages but the
two official languages in the country.

Though, the errors were of a light impact on the companies’ services but the
translator must have the necessary competence and performance to make the transactions of

better results and consequences on the company.
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Conclusion:

Technology has a great influence on the way people live in the world of today, and
when the term technology is mentioned a lot of things come in mind such: internet, laptop,
media and social media, Smartphone and networking ... the two last aspects are the key
words to the study.

In the translation studies field and it attempted to answer questions set to conduct the
study about translation movements and translators success in translating with good translation
criteria in the domain of telecommunication service. The study wasn’t only about the
technical terms and words in translating some terminologies that is related to, but also about
maintaining communications in between the communication parties in English and saving
transactions.

The major concept in this study is the translation error that branches into deferent
types and classifications. When committing a translation error it exposes any product to be
criticized or leads to some material losses, damages and bad consequences; the translator is
the responsible in those cases for the result a translator must be chosen according to its
competencies and expertise.

The data of this study was few because of the little use of English in Algerian
department, the errors found were highlighted and analyzed and corrected if possible when
needed. The Algerian practice of translation relies too much on machine translations and
novice translators instead of accrediting an expertise translator.

The study aimed to investigate this aspect in translation exactly to correct the
translation and the incorrectness of English use to reduce the French language influence in all
the Algerian departments and outsourcing and make English more spread specially that
Algeria has multi nationality companies mainly in the south, and that would make a great

move in the Algerian educational system, tourism and business ...
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