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Abstract:This studyallowed toshed light on the reality of applyinginnovative marketing to banks 
operating in Algeria, as well as knowing the role of its dimensions in managing marketing risks as 
a modern and effective method in developingeconomic institutions in general and banking 
institutions in particular. The relationshipbetween the variables studied; The researcherstried to 
answeritthrough the fieldstudy by preparing a questionnaire and distributingit to a randomsample 
of the 54employees of somebankingagencies in the state of Ghardaia, with the help of the SPSS 
program and somestatisticalmethods in order to analyze the obtained data and arrive at the 
desiredresults.The most important conclusion of the studyis the existence of a moral relationship 
and influence between the dimensions of innovative marketing and marketing risk management as 
two important dimensions of marketing leadership thatbanksseek to 
achievethroughseizingopportunities to gain and retain profitable customers, as well as facing 
marketing risks in the business environmentaccording to the opinions of the studysample. It 
alsoconcludedthatitisnecessary to encourage the application of the philosophy of innovative 
marketing in the Algerian bankingsector and to facilitate the transition to electronicbanking to 
keep pace withdevelopments at the global level and to face the increasingintensity of competition, 
especially in light of the bankingreformsrecentlytaking place in Algeria. 
Keywords: Innovative Marketing; Banking Service; Marketing Leadership; Banks; Marketing 

Risks. 
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العلالت بين تكنىلىجيا الوعلىهاث والتسىيك : (2017عاهر عبذ اللطيف كاظن، )دراست *- 

دراست همارنت بين عينت هن الوصارف الحكىهيت والخاصت في بغذاد- الابتكاري وأثرها في ريادة الأعوال

- فعاليت الابتكار التسىيمي في تجىيذ الخذهت الوصرفيت*-

BADRدراست حالت بنك 
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014.330.5141

024.300.5002

034.220.6343

043.940.7384

4.200.456-

4.190.8034

4.220.6913
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4.310.6391

4.300.7922

4.250.548-

094.33 0.727 1 

104.31 0.748 2 

114.28 0.920 3 

124.15 0.856 4  

4.270.663-

133.98 0.858 4  

144.17 0.720 1  

154.11 0.816 2  

164.06 0.960 3  

4.08 0.758  

4.20 0.476  
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174.190.6461

18
3.93

0.7494

193.870.8025

20
4.06

0.5963

4.170.5752
 

 

4.04 0.501 

Tests de normalité 

 
  Kolmogorov-Smirnov

a
 Shapiro-Wilk 

Statistique Ddl Signification Statistique Ddl Signification 

Moyen ,096 54 ,200
*
 ,947 54 ,019 
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Test sur échantillon unique 

 
 Valeur du test = 3  

t Ddl Sig. 
(bilatérale) 

Différence 
moyenne 

Intervalle de confiance 95% de la différence 

Inférieure Supérieure 

Innovation Marketing 18,517 53 ,000 1,20040 1,0704 1,3304 

ANOVA
a
 

Modèle Somme des carrés ddl Moyenne des carrés D Sig. 

1 

Régression 3,928 1 3,928 21,771 ,000
b
 

Résidu 9,382 52 ,180   

Total 13,310 53    

a. Variable dépendante : Gestion des risques marketing 

b. Valeurs prédites : (constantes), Innovation Marketing 

Coefficients
a
 

Modèle Coefficients non standardisés Coefficients standardisés t Sig. 

A Erreur standard Bêta 

1 
(Constante) 1,640 ,518  3,168 ,003 

Innovation Marketing ,571 ,122 ,543 4,666 ,000 

a. Variable dépendante : Gestion des risques marketing 

ANOVA
a
 

Modèle Somme des carrés Ddl Moyenne des carrés D Sig. 

1 

Régression 7,110 4 1,777 
30,83

3 
,000

b
 

Résidu 2,825 49 ,058   

Total 9,935 53    

a. Variable dépendante : Gestion des risques marketinga 
b. Valeurs prédites : (constantes), Innovation Promotion, Innovation Produit, Innovation Prix, Innovation Place 

Coefficients
a
 

Modèle Coefficients non standardisés Coefficients standardisés T Sig. 

A Erreur standard Bêta 

1 

(Constante) 1,153 ,371  3,108 ,003 

Innovation Produit ,169 ,085 ,178 1,994 ,052 

Innovation Prix ,138 ,079 ,174 1,730 ,090 

Innovation Place ,167 ,075 ,256 2,222 ,031 
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Innovation 

Promotion 
,236 ,069 ,413 3,403 ,001 

a. Variable dépendante : Gestion des risques marketinga 

   Tests des effets inter-sujets 

Variable dépendante: moyen 

Source Somme des carrés de type III Ddl Moyenne des carrés D  Sig. 

Modèle corrigé ,787
a
 5 ,157 ,802 ,554 

Ordonnée à l'origine 14,027 1 14,027 71,469 ,000 

Sexe ,173 1 ,173 ,881 ,353 

Age ,035 1 ,035 ,177 ,676 

Niveau ,011 1 ,011 ,057 ,813 

Poste ,113 1 ,113 ,576 ,451 

Expérience ,053 1 ,053 ,269 ,606 

Erreur 9,421 48 ,196   

Total 945,160 54    

Total corrigé 10,208 53    

a. R deux = ,077 (R deux ajusté = -,019) 
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