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Abstract :The purposeof This studyis to clarify the role of tourisme in achevions local development, and 

we have chosen Ghardaïa as a model for studybecauseitis a tourist mandate with distinction rich in 

naturalcapabilities and cultural characteristics and cultural and civilizationalmaterial and material, this 

made it a global tourist destination withitshistorical palaces and the diversity of its culture and the 

composition of its population, includingContributing to achieving local development and in order to reach 

the desired goals of thisstudy, werelied on the descriptive and analyticalapproachthroughanalyzing the 

data issued by official bodies and one of the most important resultsreachedisthat the province of Ghardaïa 

has a distinctive tourist attraction and sa They are so in achieving local development in the state by 

creating job opportunities and providing revenues to the public treasurywithtax collection, but 

itistourisminvestment in the state at the acceptable level and does not rise to the level of aspirations of the 

state'stourismpotential, soitisnecessary to reviewthis situation and the need to think of strategiesthat 

encourage The state'stourisminvestmentprocessat a levelthatsatisfiesboth national and foreigntourists. 
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