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Abstract  

This study aims to reveal the impact of the use of social networks on the moral 
values of Algerian youth and its application to a sample of social network users 
among the youth of the city of Ouargla, belonging to descriptive studies. The 
questionnaire was also relied on as a tool for collecting data and informations 
from the respondents. One of the most important results is that the most users 
of social networks in Algeria are beteewn 18 to 24 years old, and the majority 
of them are from the university level. The preferred services for young people 
are watching videos through social networks which they interact quickly with 
friends. Social networks also contribute to the sharing and dissemination of 
cultural, religious and scientific informations and lead the contents of social 
networks sometimes modify the cognitive and moral ideas of young people. 
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